ROLLING  RETIREMENT  QUERIES 
’ROUND  THE  WORLD 


Tho  Services — Both  Pioneereil  by 
the  Daily  News — Team  Up  to 
Score  Another  First  I 


e’re  moving  into  un  t'ra  where  Aiiiericuns  hy 
the  millionis  are  living  into  their  sixties  .  .  . 
where  the  prohlenis  of  tlie  retire«l  an«l  the  re¬ 
tiring  steadily  multiply  as  their  ranks  increase. 

The  Daily  News  was  first  to  envision  this  age 
.  .  .  first  to  «lo  something  about  it. 

Five  years  ago  it  trail-hlazed  a  new  kind  of 
column  .  .  .  the  "Gohlen  Years”  .  .  .  written  hy 
Thomas  (Collins,  Daily  News  feature  editor.  The 
column — winning  wide  acceptance- -gave  infor¬ 
mation  and  suggestions  on  the  ways  and  the 
places  in  our  land  where  pensioiu'rs  might  hope 
to  gel  the  utmost  out  of  their  “(iolden  Years,” 

Then,  realizing  that  many  oldsters  have  strong 
ties  to  their  OhI  Countries,  the  News  asked 
another  of  its  pioneer  services  to  lend  a  hand. 
And,  on  Oct.  4,  the  famed  Daily  News  Foreign 
Service — the  first  and  foremost  in  the  nation — 
began  giving  readers  of  the  “Golden  Years”  a 
firsthand  picture  of  what  Europe  and  Australia 
could  offer  them. 

Thus,  two  pioneer  services  of  ('hicago's  home 
newspaper  have  teamed  up  to  come  up  with 
unique,  world-wide  counsel  for  Chieago's  senior 
citizens. 


CHICAGO  DAILY  NEWS 

John  S.  Knight,  Editor  and  Publisher 
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Four-Unif,  Mezzanine-Type,  Scott  Extra  H!9h-Speed  Prion 
at  the  Stamford  Advocate,  Stamford,  Connecticd.  i 


SCOTT  EXTRA  HIGH-SPEED  PRESSES 
SAVE  ON  OPERATING  COSTS! 


w  hen  you  get  a  combination  of  lowest  operat' 
ing  costs,  top  flight  engineering,  materials  and 
manufacture  in  a  press  designed  for  speed  (up  to 
1000  papers  a  minute),  that  is  the  perfect  com' 
bination.  SCOTT  makes  these  machines  in  highly 
standardized,  refined  and  proved  designs  which 
allow  perfect  interchange  of  parts  between  presses. 


Years  ahead  engineering  gives  SCOTT  presses 
trouble'free,  economical,  continuous  performance. 
A  lubrication  system  designed,  as  part  of  the 
press,  for  high'speed  operation;  dynamically 
balanced  solid  rotor  cylinders  and  drive  shafts: 
these  and  many  other  features  make  SCOTT  the 
right  choice  for  your  pressroom. 


Writing  about  SCOTT  presses,  Kingsley  Gillespie,  Publisher 
of  the  Stamford  Advocate  said,  “.  .  .  most  in  performance  per 
dollar  expended."  There's  another  way  to  say  it.  "Tou  get 
better  results  with  SCOTT.”  Write  for  detailed  information. 


SCOTT 


Buy  with  CONFIDENCE  •  -  -  Buy 


WALTER  SCOTT 


PLAINFIELD,  NEW'jERSEY 


THERE’S  ONLY  ONE  NEWSPAPER 
ON  THIS  TWIN’S  DOORSTEP! 


Popular? 

You  bet! 

Morning  .  .  .  evening  ...  or 
Sunday  .  .  .  whenever  a  newspaper 
lands  on  the  doorstep  of  a  home  in 
the  St.  Paul  “half”*  of  the  nation’s 
13th  largest  market**,  it’s 
bound  to  be  the  St.  Paul  Dispatch- 
Pioneer  Press! 

The  St.  Paul  “Twin”  is  a  loyal, 
day-after-day  Dispatch-Pioneer  Press 
reader  .  .  .  and  outside  newspapers 
scarcely  dent  the  surface! 

Here’s  the  chart  that  proves  it. 


d  PrMXi 
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HOUSEHOLD  COVERAGE  fffo/nse/  6  Doiiofo 

Counfiti) 

•7 a  BO/.  88.0% 


MORNING 


EVENING  SUNDAY 

ST.  PAUL  DISPATCH-PIONEER  PRESS 
OTHER  TWIN  CITIES  DAILIES 

Sourer  Families.  Sales  Mananemtnt 
Survey  ol  Buyini;  power— May  10.  1935 
Dispalch-Pioncir  Press — A  B  C  — 3/31/35 
Olher  TC  Dailies— A  B  C  — 3/31/55 


Ramsey  anrl  Dakota  counties 

Total  Ktail  sales.  Sales  Manaeemcni 

Survey  of  Buyinit  Power— May  10,  19.55 


REPRESENTATIVES 

RIDDER-JOHNS.  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  .  MINNEAPOLIS 


CONSECUTIVE  YEARS  OF  LEADERSHIP 
IN  ADVERTISING  AND  CIRCULATION 


American  Abroad 
To  THE  Editor:  Congratula¬ 
tions  on  the  Q  and  A  panel. 

In  preparing  for  lectures  on 
The  American  Newspaper  to 
my  interested  and  interesting 
Finnish  students,  I  find  that  I 
am  learning  a  lot  about  a  num¬ 
ber  of  American  newspapers. 
Never  had  time  to  do  enough 
of  this  in  Colorado! 

Gayle  Waldrop 
Helsinki,  Finland. 


hit  Karl’s  batch  of  message; 
We  thought  we’d  both  be  tosse 
out  that  night  but  the  bus: 
UP  president  went  rigt:; 
through  the  mess,  douHt!^, 
surprised  at  the  paper  bomb 
That  was  the  time  of  B«:| 
Bender  as  UP  news  manager' 
J.  W.  T.  Mason,  the  Loju!... 
Daily  Express  representatm! 
wearing  a  green  eye  shade  c 
his  roll  top  desk  over  in  tie 
corner;  Morris  Tracy  was  net- 
editor,  with  Hank  Farrell  ban  i 
dling  the  sports  wire.  I  nv 


Effective  Makeup 
To  THE  Editor:  Your  new 
Editorial  page  and  index  treat¬ 
ment  is  very  effective. 

Tom  Simmons 

Dallas  (Tex.)  Morning  News. 


fJUl  OJ  1  rouoie  ment.  Paul  White  and  Lyk 

To  THE  Editor:  In  the  Aug.  Wilson  were  the  star  reporters 
6th  edition  of  your  esteemed  and  Barney  Furay  the  foreig: 
jouinal  is  published  an  ar- 
tide  written  by  me  on  the 
competition  among  the  English- 
language  papers  in  Japan. 

That  article  makes  reference 
to  the  financial  difficulty  faced 
by  the  Nippon  Times  at  one 
time.  The  president  of  the  Nip¬ 
pon  Times  has  informed  me 
that  the  paper  is  no  longer  in 
any  difficulties  and  that  its 
position  financially  as  well  as 
otherwise  generally  is  now  in 
good  shape. 

K.  V.  Narain 

Tokyo,  Japan. 


MORE  DAILY  HOME  DELIVERED 
THAN  THE  PRESS! 


witk  tkadatkm  now  at  a 
ncord  205M3  daSy! 


Sacrament  of  Baptism  an; 
deception  of  new  members.  - 
Church  notice  in  Newton  (Kas.) 
Kansan. 


In  Reminiscent  Vein 
To  THE  Editor:  E  &  P  article. 
Sept.  17,  shows  Kinsbury 
Smith  as  becoming  general 
manager  for  INS,  succeeding 
Seymour  Berkson  who  become-s 
publisher  of  the  Journal- Amer¬ 
ican.  Knowing  both  of 
way  back,  I  thought  it  would 
be  interesting  to  recall  that 


m R£AS0N 


The  governor  signed  the  pm 
them  clamation  and  executive  orde: 
and  they  w'ere  to  be  blown 
^  .  St.  Louis  in  a  plane. — Spn>’! 

Joe  Smith  was  copy  boy  at  UP  field  (Ill.)  Illinois  State  M’f 
in  the  World  Building,  working  nal. 
on  the  day  side  and  I  was  on  • 

the  United  News  under  Rodney  Passengers  filed  out  in  oiiie; 
Dutcher,  in  1926.  I  had  been  on  ly  fashion  after  the  conducto: 
a  trip  with  E.  W.  Scripps  to  closed  the  doors  when  the  riden 
Africa  where  he  died.  Karl  rushed  the  exits  in  panic.  - 


Source:  ABC  Publisher's  Statement 
for  period  ending  Mar.  31,  1955 


JESSE  H.  JONES,  Publisher  R.  W.  McCARTHY,  Advertising  Director 

JOHN  T.  JONES,  JR.,  President  M.  J.  GIBBONS,  National  Advertising  Mgr. 

THE  BRANHAM  COMPANY— iVaiiono/  Repreaentutivta 


Vol.  88.  No.  44.  October  22.  1955.  Editor  ft  Publisher,  the  fourth 
published  every  Saturday  with  an  additional  issue—The  International  i****-^ 
—in  February  by  the  Editor  ft  Publisher  Co..  Inc.  Editorial  and  ^  ^ 

it  1475  Broadway.  Times  Tower.  Times  Square.  New  York  86,  N.  Y.  Ent*  ^ 
second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  the 
March  3.  1879.  with  Titles  Patented  and  Registered  and  Contents 
1955  by  The  Editor  ft  Publisher  Co.,  Inc.  Annual  subscription  16.50  m 
Uates  and  possessions,  and  in  Canada.  All  other  countries.  $10.00. 
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Oscar  Has  A  Girl  Friend 


Take  a  good  look  at  this  little  lady.  •  As  yet,  she  has  no  name.*  But  she 
will  one  day  take  her  rightful  place  beside  the  world-famous  Oscar  of  the 
Academy  of  Motion  Picture  Arts  and  Sciences.  •  For  she  is  the  newly-de¬ 
signed  and,  we  believe,  very  handsome  prize  of  the  Audience  Awards  elec¬ 
tion  which  will  be  held  in  the  country’s  theatres  November  17-27.  At  that 
time  millions  of  Americans  will  vote  for  their  favorite  star  performances 
of  the  year,  their  favorite  picture  of  the  year,  and  for  the  two  newcomers 
they  deem  most  promising.  •  This  little  girl  will  be  given  to  the  winners. 
So  take  a  good  look  at  her.  She  is  a  gal  you’ll  be  seeing  lots  of  from  now  on. 

*Any  ideas? 


No.  55  in  a  series  of  friendly  talks . . . 


The  Council  of  Motion  Picture  Organizations,  Inc. 
1 501  Broadway,  New  York  36,  N.  Y. 
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the  iDregonion 
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reaches 


more 


/ 


Women ! 
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\ 


WITH  CIRCULATION 
LEADERSHIP 


OREGONIAN 
DAILY  LEAD 
OVER  2ND  paper 


13,7S6  City  Carrier  Lead 
10,356  ABC  City  Zone  Lead 
7,036  Retail  Trading  Zone  Lead 
50,931  Total  Circulation  Lead 


\ 


WITH  ADVERTISING 
LEADERSHIP 


/ 


/ 


\ 

/  \ 


\ 


\ 


OREGONIAN  3,613,570  lines  Retail  Advertising  Lead 
LEADERSHIP  1,319,097  lines  General  Advertising  Lead 
OVER  2ND  PAPER  3,316,115  lines  Classified  Advertising  Lead 
YEAR:  1954  7,148,783  lines  Total  Advertising  Lead 


Sources:  ABC  Publishers'  Stuternents  for  6  mos.  ending  March  31,  1955; 
Media  Records  total  odvertising,  less  AW,  TW,  end  Comics,  1954 

\  / 


/ 


/ 


Keep  your  sates  growing 

with  Oregon's  growing  newspaper  * 

the  ^regonion 


PORTIAND,  OKCCON 


lorgrsi  Circulotion  in  the  Pocilic  Northwest  I  Doily 

]  397,363  Sundoy 

Pepresenied  NattonoMy  by 
MOLONEY,  REGAN  &  SCHMITT,  INC. 


/Par  Erwin's 


C^iippin^A  C^oiumn 
Calling  All  Columnists 


d  LIPPINGS  long  has  crusaded  (a  strong  verb  for  mere  imld 
mention)  without  success  to  date  for  a  seminar  for  top  lotal 
columnists  over  the  country  at  the  American  Press  Institute. 
Columbia  University,  so  ideas  could  be  exchanged  and  greater 
recognition  could  be  accorded  the  best  read  and  most  influential 
guys-gals  in  the  news  business. 

It  was  and  is  my  contention  that  from  such  seminar  should 
evolve  a  permanent  national  Columnists  Circle  to  increaae 
interest  in,  improve  the  work  of,  gain  greater  acceptance  for 
and  stimulate  comradeship  among  the  fraternity  of  local  non- 
syndicated  columnists.  J 

Now,  happily,  along  conies  Neil  Morgan  with  similar  suggestion  ii 
his  “Crosstown”  column  in  the  San  Diego  Evening  Tribune.  After  i 
kind  of  Chicago  Tea  Party — a  luncheon  Neil  had  with  Herb  Lyoi 
“Town  Ticker”  columnist  of  the  Chicago  Tribune,  and  David  Condon 
Trib  Sports  columnist — the  boys  derided  to  demand  “emancipation"  U 
a  meeting  of  managing  editors,  preferably  a  session  of  the  Americu 
Society  of  Newspaper  Editors  or  Associated  Press  Managing  Editon, 

Hear  and  heed  Mister  Morgan  in  his  righteous  wrath:  ^ 

F'or  a  long  time  now,  publishers  have  conceded  that  columnists  cu 
sell  newspapers.  For  the  equivalent  time  we  have  been  viewed  as  i 
thorn,  a  necessary  evil,  a  source  of  potential  bedlam  and  catastrophe  d 
a  column  on  dogs  or  mothers  or  the  Irish  goes  afoul. 

This  is  a  delicately  balanced  status  quo,  with  which  we  do  not  pre¬ 
sume  to  tamper. 

We  just  suspect  that,  in  his  press  of  more  soluble  problems,  the 
editor  has  chosen  to  remain  aloof  from  our  working  patterns  except  it 
the  occasional  moment  of  bedlam  and  catastrophe.  He  has  seen  us  otlt 
at  our  worst,  with  the  result  that  he  shares  many  of  the  readers’  mit- 
apprehensions  of  how  we  work. 

There  are  a  few  routine  matters  to  clear  up,  first. 

Q. — Do  people  just  call  in  all  that  sluflf  for  your  colimu? 

A. — (With  emotion)  No. 

Q. — Is  the  column  all  you  do  on  the  paper? 

A. — (Choking)  Yes. 

Q. — Why  Ho  you  put  all  that  stuff  in  your  column  whci^ 
there  are  so  many  really  interesting  things? 

A. — (Looking  desperately  about)  Where? 

Q. — Do  you  have  a  secretary  that  takes  care — you  know, 
of  actually  writing  the  column? 

A. — A  what? 

Q. — I  guess  not  all  your  tips  work  out  into  items,  do  tired 

A. — I  guess  not. 

Q. — Do  you  check  everything  you  put  in  the  column? 

A.— Yes. 

Q. — How  come  sometimes  you  get  in  a  mistake? 

A. — Next  question. 

Q. — Must  be  pretty  soft,  people  wanting  to  buy  you  driBb 
and  getting  free  tickets  to  shows  and  things? 

A. — Medical  statistics  show  more  and  more  columnists  tnmut 
to  root  beer  and  staying  home  at  night  reading  books. 

Q. — I  get  only  the  morning  paper  and  I’m  afraid  yoill 
have  to  tell  me — what  kind  of  column  do  you  write?  i 

A. — (iood  question.  | 

As  for  our  editors,  all  we  ask  is  a  chance  to  tell  them,  enma88e,d 
the  derision  we  face  for  days  after  we  use  the  word  manana  wilhonttK 
tilde  because  there’s  no  tilde  on  our  type  casting  machines.  . 

Come  to  think  of  it,  there’ll  probably  be  a  few  things  our  editors'™ 
want  to  tell  us. 

•  *  * 


Speaking  of  columnists,  Syd  Harris  discussed  in  his  General 
Corp.  column  words  a  columnist  avoids  to  eliminate  misprints.  Typ^ 
ters  (like  other  people)  see  the  words  they  expect  to  see,  not  t™ 
actually  is  written.  The  columnist  complains  that  “causal” 
“casual”  and  “eclectic”  appears  as  “electric”  and  “marital”  tronW# 
increase  to  “martial.”  , 

“One  doesn’t  dare  ‘exorcise’  spirits  for  fear  they  will  turn  out  t*  * 
doing  gymnastics.”  warns  Mr.  Harris.  “And  book  critics  have 
never  to  describe  a  novel  as  being  in  the  ‘picaresque’  tradition 
means  have  a  rogue  as  a  hero)  for  it  will  inevitably  turn  up  as  P"* 
esque.’  ” 


I 
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Another  UNim  fEATUnES 

sensational  exclusive ... 

THE  PRIVATE  LIFE  OF  ADOLF  HITLER 

URGENT,  EDITORS:  _ _ 

HEINZ  LIN6E,  HITLER'S  PERSONAL  VALET,  WRITES  OF  THE  FUEHRER'S 
YEARS  OF  GLORY  AND  HIS  INEVITABLE  DECL INE, • • .OF  THE  GREAT 
FIGURES  OF  PREWAR  DAYS. ...OF  HITLER'S  RELATIONSHIP  WITH 
GOERING  AND  EVA  BRAUN.. ..OF  THE  ATTEMPT  ON  THE  FUEHRER'S 
LIFE.. ..OF  WHY  BRITAIN  WAS  NEVER  INVADED. 

HE  WRITES  OF  THE  AHEMPT  TO  ASSASSINATE  HITLER  IN  JULY  1944.... 

OF  THAT  FATEFUL  MOMENT  ON  APRIL  30,  1945,  WHEN  THE  LIGHTS 
WENT  OUT  FOREVER  FOR  HITLER. ...THE  FAREWELL  TO  GOEBBELS,  THE 
GOODBYES  TO  LINGE,  THE  LAST  SALUTE,  THE  PISTOL  SHOT,  THE 
SUICIDE  OF  EVA  BRAUN... AND  THE  CARRYING  OUT  OF  HITLER'S 

FINAL  INSTRUCTIONS...^ _ _ 

DETAILED,  SENSATIONAL,  INTIMATE,  SECRET  REVELATIONS 
OF  THE  FUEHRER— ON  GUARD  AND  OFF  GUARD— BY  THE  MAN  WHO 

KNEW  HITLER  BEST  OF  ALLJ _ _ 

25  TO  30  ARTICLES  OF  1,000  WORDS  EACH... TO  ORDER,  PHONE _ 

IMMEDIATELY  TO  NEW  YORK  AT  MURRAY  HILL  2-3020,  OR  WIRE, 


FOR  AVAILABLE  TERRITORY  AND  RATES. 


LAURENCE  RUTMAN 
UNITED  FEATURES 


TOR  REUASE  OCTOBER  23  <md  tfemofrw 
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editorials 

Price  Increase  a  Body  Blow 

A  LTHOUGH  there  has  been  a  lot  of  talk  about  newsprint  price 
^  and  the  possibility  of  an  increase,  the  announcement  of  a  $5 
price  rise  by  the  St.  Lawrence  Corporation  this  week  has  been  a 
tremendous  shock  to  all  newspaper  publishers.  If  history  repeats  itself 
and  other  producers  play  “follow  the  leader,”  the  additional  thirty 
million  dollar  cost  item  to  the  U.  S.  newspaper  industry  will  be  a 
body  blow  to  many  publishers. 

Its  harmful  effect  will  be  felt  more  in  the  large  competitive  cities 
where  the  cost  of  publishing  is  proportionately  higher  as  is  the  con¬ 
sumption  of  newsprint.  All  publishers  will  feel  the  pinch  of  the 
added  cost,  but  it  naturally  will  not  injure  the  smallest  papers,  where 
newsprint  accounts  for  15%  of  total  expenses,  as  much  as  it  will  the 
largest  papers  where  35-40%  of  total  expenditures  go  for  paper. 

Publishers  are  rightly  indignant  at  the  St.  Lawrence  price  move 
not  only  because  of  the  burden  it  puts  on  newspaper  operations, 
many  of  which  are  experiencing  small  profit  margins,  but  because  it 
is  not  justified  by  the  financial  picture  of  this  company  or  any  other 
newsprint  manufacturer.  Nor  has  justification  been  provided  in  sub¬ 
sequent  statements. 

St.  Lawrence’s  net  profit  in  the  first  six  months  of  this  year  was 
37.3%  above  what  it  was  in  the  same  period  a  year  before.  This  was 
the  highest  percentage  profit  increase  among  seven  Canadian  pro¬ 
ducers  whose  figures  were  recentlv  published  in  E  &  P.  This  certainlv 
does  not  indicate  a  need  for  a  higher  price. 

P.  M.  Fo.x,  St.  Lawrence  president,  said  the  increase  is  necessarv 
to  absorb  increasing  costs  and  also  to  expand  production.  The  first 
part  of  that  explanation  is  not  supported  by  the  higher  profit  picture. 
The  second  part  is  the  most  extraordinary'  excuse  ever  given  bv  a 
manufacturer  to  his  customers  as  justification  for  a  higher  price.  In 
other  words,  the  customers  should  pav  for  expansion  and  eliminate 
any  possible  risk  to  management. 

We  have  never  yet  heard  of  an  automobile  manufacturer,  or  a 
chewing  gum  manufacturer,  raising  his  price  because  he  needed  more 
money  to  expand  his  plant  to  produce  more  units.  Plant  expansion 
is  usually  a  risk  taken  by  a  management  which  has  faith  in  the  ability 
of  an  expanding  market  to  absorl)  the  additional  production  at  a  fair 
price.  Judging  by  the  financial  reports,  the  price  has  been  eminently 
fair  but  apparently  the  manufacturers  don’t  have  anv  faith  in  the 
market. 

The  newsprint  producers  have  been  living  high  off  the  hog  for 
many  years.  Most  of  their  customers  wish  they  could  have  done  so 
well.  We  agree  with  the  publisher  who  called  this  latest  increase  a 
’gouge.” 

Building  a  Competitor 

A  N  interesting,  though  unanswerable,  cjuestion  is:  How  popular 
would  be  television’s  “$64,000  Question  ”  if  it  had  been  ignored 
by  newspapers?  We  believe  that  a  large  part  of  its  listening  audience 
has  been  created,  and  is  created  every  week,  by  a  volume  of  news¬ 
paper  publicity  amounting  to  millions  of  dollars. 

It  is  news  when  anyone  wins  $64,000,  or  even  $32,(XX).  But  is  it 
worth  front  page  display  every  week,  with  pictures,  including  men¬ 
tion  of  the  sponsors  product?  We  don’t  think  so. 

The  newspaper  record  on  this  story  amounts  to  the  most  colossal 
free  publicity  buildup  in  history  for  a  competing  medium  and  for  a 
non-newspaper  advertising  campaign. 


Hold  fast  that  which  is  good  .  , 
— 1  Thessalonians,  y  :21 
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Z)iVec^  Quotes 

5.  r  «jp  YOU  want  to  pack  a  court,  lipr  an 
election,  suborn  a  Congress,  capture  a 
^  labor  union  or  bring  the  schools  to  heel, 
first  get  rid  of  your  nosy,  newsy  press.” 
■  Joseph  L.  Jones,  vicepi'esident  of 
the  United  Press,  at  Overseas 
Press  Club. 

*  *  * 

“There’s  a  prevalent  belief  that  if 
;  Feats*  you  stuff  a  newspaperman  with  fried 
win  Kwil  chicken  or  barbecued  ribs  or  give  him  a 
tyre;  MaJi pair  of  seats  on  the  aisle  in  the  third 
Josiali  !|  jjg'ii  inclined  to  look  with  favor 
on  your  bids  for  free  publicity.  We 
.^^'"J^know  it  isn’t  going  to  do  him  any  good 
“t  publicity  grabber  doesn’t.  Ar*e 
CircuW**  ®  to  eat  ourselves  into  early  coronaiy 
to  keep  this  fallacy  alive?” 
Tom  Kiene,  managing  editor  of 
the  Topeka  State  Journal,  at 
Stauffer  group  meeting. 


nager, 


Rhat 


“To  those  who  say  our  newspapers 
re  ‘too  big,’  the  answer  must  be  made 
in  our  expanding,  competitive 
onomy,  a  newspaper  or  any  other 
ntei  prise  either  grows  larger  or  it 
gen  Avt  Jlnses  ground.” 

John  S.  Knight,  Knight  Newspa¬ 
pers,  in  his  Editor’s  Notebook. 
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“t\HO  let  them  in?” 

Jo.SEF  Stalin,  when  informed  of 
the  prescence  of  press  corps  at 
Potsdam  Conference,  as  related  in 
Harry  S.  Truman’s  Memoirs. 

*  *  » 

‘Go  to  the  United  Nations  building 
knd  you  will  see  all  the  paraphernalia 
mikes  and  cameras  and  lights  built 
In  time,  courtrooms  will  be  the 
itne.  Granted  the  jinn  that  have  come 
of  the  lamp  of  science,  it  is  in- 
‘itahle.” 

Herbert  S.  Brucker,  editor  of 
Hartford  Conrant,  to  Connecticut 
Bar  Association. 
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Q  and  A  Panel 

Question  on  Ad  Dispatch  Rooms: 

TJ^E  HAVE  just  added  an  advertising  di.«patch  room  to  our  plant.  How 
^  are  they  operated  on  other  daily  newspapers? — Letter  from  a  com¬ 
posing  room  superintendent. 


Answers  from  E&P  Panel: 

1  A  dispatch  department  in  some  parts  of  the  country  is  called  “Pub- 
lications”  or  “Detail.”  Detail  is  a  better  name  because  this  depart¬ 
ment  is  really  a  clearing  house  for  all  the  headaches,  details,  complaints, 
filing,  leg  work  and  all  the  nasty  unpleasant  functions  of  producing  a 
newspaper  that  no  other  department  seems  to  want.  It  is  a  service  depart¬ 
ment  and  if  properly  operated  should  be  one  of  the  mo.-^t  important 
operations  in  producing  a  newspaper. 

The  control  of  this  department  on  some  papers  is  under  the  advertising 
department  and  in  others  it  is  controlled  by  the  production  department.  It 
is  the  opinion  of  the  writer  the  more  successful  ones  are  a  part  of  the 
production  department. 

A  properly  operated  dispatch  department  takes  the  clerical  and  mes¬ 
senger  work  out  of  the  advertising,  composing,  and  stereotype  departments. 
This  gives  adverti.‘'ing  salesmen  full  time  to  sell,  printers  time  to  set  ads 
and  stereotypers  time  to  perform  the  duties  they  are  hired  for. 

The  dispatch  department  should  have  a  well  organized  messenger- 
service  to  pick  all  copy,  ai  t,  cuts,  mats  and  all  material  needed  in  producing 
an  advertisement  for  reproduction  in  a  newspaper.  This  department  then 
processes  the  material  such  as  scheduling  the  adverti.sements,  turning  art 
over  to  masking  department  if  necessary,  other  art  directly  to  engraving 
room,  copy  to  composing  room  and  mats  and  cuts  to  be  based  to  stereotype 
room. 

When  engraving  and  stereotype  rooms  finish  their  work,  cuts  are  again 
checked  by  dispatch,  placed  in  envelopes,  keyed  and  turned  over  to  com¬ 
posing  room  when  they  are  ready  to  assemble  ad. 

Each  advertisement  and  all  material  that  goes  with  it  is  given  a  number 
and  it  remains  as  a  number  until  it  appears  in  the  paper.  All  special  copy 
for  glossy  prints  to  be  used  in  engraving  for  inserts,  surprints,  reverses, 
etc.,  is  especially  scheduled,  checked  into  and  out  of  composing  room  and 
then  turned  over  to  engravers.  When  ads  are  completed  in  the  composing 
room  they  are  given  a  rack  number  and  proofs  are  pulled.  Proofs  are  picked 
up  by  dispatch  department,  checked  out  and  delivered  to  advertising  depart¬ 
ments  and  agencies.  On  another  of  the  many  schedule  trips  the.-e  proofs 
are  picked  up  and  again  checked  in  with  all  information  such  as  time,  new 
copy  and  new  art  entered  on  schedule  book.  This  service  is  continued 
until  final  release  proof  and  ad  runs  in  the  paper. 

Other  functions  of  this  department  are  filing  of  repeat  cuts  and  all 
signature  cuts.  The  paper  is  dummied  in  this  department.  Editorial 
furnishes  space  allotment  for  all  their  departments  and  the  paper  is 
dummied  accordingly.  When  an  advertisement  comes  in  and  is  scheduled 
an  order  is  also  written  with  three  carbons.  One  copy  goes  with  the  copy, 
one  is  the  release,  one  to  salesman  who  is  handling  the  account  and  one 
goes  to  the  makeup  man  who  dummies  the  paper.  These  orders  carry  all 
information  such  as  name  of  advertiser,  running  date,  position  request,  etc. 
When  makeup  man  is  finished  with  the  order  it  goes  to  the  accounting 
department  for  charge. 

The  dispatch  department  also  received  all  comic  and  cartoon  mats, 
checks  them  in,  has  them  cast  and  again  checks  them  into  the  composing 
room. 

.411  T.  F.  ads  are  handled  in  this  department.  They  are  .scheduled  daily, 
proofs  checked  and  then  released  just  like  a  new  adverti.sement. 

All  work  is  handled  according  to  advertising  dea<llines  that  are  strictly 
adhered  to  by  this  department.  This  department  has  no  authority  to  make 
any  concessions  or  deviations  from  the  deadline.  Only  the  production 
manager  or  an  assistant  can  make  any  concessions  for  special  service.  Some 
of  the  other  services  performed  by  this  department  are  pulling  of  tear 
sheets  and  delivery  of  same,  return  of  all  advertising  material  to  stores 
and  agencies  and  providing  of  me.-senger  service  to  all  departments. 

(Continued  on  page  6.1) 


Good  advice  from  an  old  operator  to  a  new  operator 


Some  months  ago  a  new  resort  operator  asked  Ted  Hilton  if 
he  bought  space  in  The  New  York  Times. 


Mr.  Hilton,  who  runs  Ted  Hilton’s  resort  at  Moodus,  Conn., 
replied  “that  we  have  used  The  Times  right  from  our  .start, 
30  years  ago. 


“This  new  re.sort  operator  has  to  budget  his  spending  care¬ 
fully,  so  he  wanted  to  know  why  we  stay  with  The  Times  so 
consi.stently. 


“I  told  him  that,  naturally,  the  primary  reason  was  the  high 
dollar  income  produced  at  comparatively  low  dollar  expen.se. 
This  is  due  to  the  nation-wide  and  even  world-wide  circulation 
of  The  Times,  and  to  its  ability  to  reach  potential  buyers  for 
any  reliable  product  from  a  penny  up." 


Whatever  you  .sell,  if  you’re  an  experienced  operator  like  Ted 
Hilton  you  know  how  accurate  his  estimation  of  The  New  York 
Times  is.  If  you’re  a  new  operator,  you  should  be  getting  your 
share  of  the  business  that  advertising  in  The  New  York  Time.s 


develops.  Get  the  full  story. 


Sljc  Neto  Uork  Stmw 


"All  the  News  That’s  Fit  to  Print” 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 

Newsprint  Price  Up  $5  Nov.  1; 

More  Mill  Notices  'Expected’ 

Action  Heightens  Congressional  ZTZ  shortly 

^  /-V  -wv-T  111  •  f  Tfc  <1ay  notice.  We  thought  that 

Concern  C_/ver  Vv  ellbein^  of  i  ress  Y\’as  a  fast  practice  of  the  ow 

days  we  had  outlived.” 

Despite  the  heat  of  protest  generated  by  the  St.  Lawrence  Percy  H.  Fox,  president  of 

Corporation’s  notice  of  a  $5-a-ton  jump  in  the  price  of  news-  St.  I.awrence  Corporation,  Ltd., 

.  .  /  .u  .  „  “ _ was  reported  unavailable  short- 

print,  more  announcements  of  the  same  nature  can  be  explained  merely 

expected”  within  a  few  days.  Editor  &  Publisher  was  advised  that  the  company  could  no  long- 
Thursdav  by  an  executive  in  one  of  the  largest  sales  firms.  er  absorb  ri.sing  co.sts  and  it 
300  newspapers  -  additional  revenue  to 


ai^r3-;Ttater''rwe!'ved  the  your  poor  performance  on  proceed  with  milf  improvement, 

about  35  states  receivea  tne  recent  deliveries  to  us  we  re-  The  immediate  effect  of  the 
first  price  increase  telegrams  .  action  in  increasing  •  eiiect  or  me 

wppWend  from  the  action  in  increasing  ^ise  will  be  an  impost  of  about 

irich  Comoanv  sales  agei^^  f  $2,000,000  in  the  next  year  on 

Wngnt  Company,  sales  uge  cy  jjhsolutelv  indefensible.  Accord-  users  of  St  I  awrence  news- 

for  St  Lawrence  in  the  United  •  ,  future  relations  will  ^  *  mu  ® 

irfTppiivp  Mov  1  thp  luiure  relations  win  print.  The  company  produces 

States.  Effective  Nov.  1,  the  subject  to  review  at  the  ap-  roundlv  400  000  tons  annually 
base  contract  price  will  rise  „„Driite  time”  rounaiy  4W,uuu  tons  annuaiij. 

from  $127  to  $132,  or  $2  higher  P™P"‘»te  time.  St.  I.awrence  Corp.  stock, 

than  the  previous  alltime  record  ‘Unfortunate’  Timing  which  had  zoomed  from  6.5  to 

of  $130  which  prevailed  during  It  was  the  general  view  of  8^  fhe  start  of  the  year 

a  few  months  after  the  end  of  publishers  that  the  timing  of  ^  settled  down 

World  War  1.  The  New  York  the  notice  was  “unfortunate,”  75,  rallied  four  points  after 
i  base  price,  $1  lower  because  of  since  mills  are  behind  on  de-  ‘I*®  P’‘lf®  inerease  which,  in- 

T  seaport  delivery,  is  often  quoted  Hveries  and  many  newspapers  ^'dentally,  followed  by  two  days 

but  the  American  Newspaper  are  (as  one  industry  leader  an  announcement  that  the  com- 
Publishers  Association  records  said)  “starving  for  newsprint”  Pany  would  spend  $9,000,000  to 

to  meet  the  demands  of  a 


booming  business  for  advertis 


‘he  contract  rate. 

Element  of  Surprise 

Although  the  newspaper  in  .  ^ 

lustry  had  been  primed  for  the  president  and  executive 


expami  the  Three  Rivers  mill 
and  increase  production  by 


ing  space.  Richard  W.  Slocum,  tons. 


boost  by  Sir  Eric  Bowater’s 
'tatement  that  an  increase  was 


vicepresident  of  the  PhUadel- 


Dollar  Value  Helps 
Return  of  the  American  dol- 


_ _ _ _ _ _ _  _  (Pa.)  Bulletin,  a  major  ]j,j,  parity  with  the  Canadian 

necessary  at  this  time,  pub-  customer  of  Wrights,  was  en-  dollar  this  week  gave  the  news- 


lishers  were  surprised  by  the 
initial  source  of  the  move.  One 


route  to  Hawaii 


print  manufacturers  a  source 
In  Honolulu,  Mr.  Slocum  de-  of  added  revenue.  Early  this 
of  the  socalled  “Big  Three” —  nounced  the  St.  Lawrence  ac-  year  there  was  a  premium  of 
Abitibi,  Consolidated  and  In-  t'on  and  said;  “It  will  do  no  more  than  3%.  Newsprint  de- 
lemational— has  usually  been  long-term  good  for  newsprint  livered  to  the  U.S.  is  paid  for 
the  front-runner  and  many  St.  Z  ~  TZ  ; 

Lawrence  contracts  contain  a  it  S  1  title  fOt  tStateSmanshlD, 
yardstick  clause,  the  price  be-  -  gai  w  o  #• 

jng^determined  by  the  industry  Kfllgnt  FleOdS  With  OUpptlCrS 

^  ^  Chicago  newsprint  manufacturers  are 

Wright  Com-  John  S.  Knight  sent  the  fol-  universally  satisfactory. 

TiirJi-  ””  was  prompt  and  lowing  telegram  to  the  presi-  “Higher  newsprint  costs  will 

dent  “  Smith,  presi-  dents  of  .several  companies  bring  further  attrition  in  the 

TuesHo  which  supply  the  Chicago  Daily  newspaper  field  and  jeopardize 

uesday  that  he  had  never  be-  jVcu-«  with  newsprint:  the  existence  of  many  newspa- 

XDerienc  <m».  nn.  “The  $5  a  ton  price  increase  pers  whose  earnings  are  now 


experienced  “such  lan- 
Wage”  from  his  customers. 


announced  by  the  St.  Lawrence  near  the  peril  point. 


rtf 


A  message  representative  of  Corp.,  if  followed  by  similar  “Every  additional  burden  of 
|he  tenor  of  protest  was  sent  increases  by  other  companies,  cost  encourages  the  u.se  of 
^  John  C.  A.  Watkins,  pub-  would  impose  a  backbreaking  competing  media  at  the  ex- 
“*her  of  the  Providence  (R.I.)  burden  upon  newspapers.  pense  of  newspapers.  Respect- 

Joanw/  and  Bulletin.  It  said:  “My  own  view  is  that  such  an  fully  suggest  this  is  a  time  for 

In  view  of  extraordinary  earn-  increase  has  no  economic  justi-  business  statesmanship  and 
'"Ks  record  of  your  company  fication  since  the  earnings  of  exercise  of  restraint.” 
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Usage  Up  7.8^c9 
Production  7.5^c 
September  consumption  of 
newsprint  was  9.4%  more 
than  that  in  September, 
1954,  and  the  nine-months 
total  was  7.8%  ahead  of  the 
corresponding  1954  figure. 
Stocks  on  hand  and  in  trans¬ 
it  were  down  to  33  days’  sup¬ 
ply,  compared  with  43  days 
at  the  end  of  September 
19.54. 

Mill  production  was  going 
at  a  record  pace  also.  The 
continental  increase  for  nine 
months  was  7.5%  and  mill 
stocks  of  134,312  tons  com¬ 
pared  with  174,615  tons  a 
year  ago. 

in  U.S.  dollars.  In  the  opinion 
of  industry  observers,  the  in¬ 
creased  value  of  the  American 
dollar  would  offset  the  higher 
labor  costs  at  the  mills. 

The  mill  official  who  said 
“you  can  expect  some  further 
announcements  by  next  Mon¬ 
day”  requested  confidence  on 
his  identity.  His  comment  came 
in  informal  discussion  of  the 
terms  in  which  various  mill 
spokesmen  were  replyng  to 
press  queries  as  to  their  price 
intentions. 

No  Change  in  Over  3  Years 
In  most  instances,  it  was 
.stated  both  in  newspaper  dis¬ 
patches  and  in  direct  reply  to 
publishers,  that  no  increase 
“had  been  discussed”  or  was 
“being  con.'idered.”  However 
they  invariably  pointed  out  that 
the  price  has  remained  steady 
since  July,  1952,  although  labor 
and  materials  costs  have  risen 
considerably. 

The  ANPA  record  showed 
that  six  increa.ses  were  put  into 
effect  over  a  period  of  a  few 
years,  prior  to  1952.  The  price 
was  $41  in  1933  and  went  to 
$50  during  wartime  controls; 
then  the  dam  broke  and  a  series 
of  boosts  shot  the  price  up  to 
$127.  At  the  present  rate  of 
usage  a  $5-a-ton  hike  means  an 
additional  $32,000,000  in  the  an¬ 
nual  cost  of  newspaper  pub¬ 
lishing. 

While  the  Department  of  Jus¬ 
tice  said  it  was  “.studying”  the 
situation  and  several  members 
of  Congress  watched  the  “pat¬ 
tern”  of  effecting  a  higher 
(Continued  on  page  10) 
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Admen  Outline  Ways 
To  Strengthen  ABC 


Chicago 

Three  objectives  for  future 
growth  of  the  Audit  Bureau 
of  Circulations  were  proposed 
by  John  H.  Platt,  chairman  of 
the  board,  in  his  annual  report 
at  the  41st  meeting  which 
opened  here  Oct.  20. 

Mr.  Platt  said,  although  the 
Buieau  continues  a  successful 
operation  from  the  .standpoint 
of  membership  growth  and 
finances,  greater  use  of  ABC 
could  be  attained  by: 

1.  Makin"  more  advertisers 
aware  that  in  the  studious  use 
of  the  infoimation  in  ABC  re¬ 
ports  lies  protection  for  their 
advertising  investments,  and 
resulting  added  effectiveness  of 
their  advertising. 

2.  Encouraging  nonaudited 
publications  to  cooperate  with 
advertisers  by  providing  au¬ 
dited  circulation  figures.  “While 
.■\BC  audits  95%  of  the  daily 
newspaper  circulation  in  the 
United  States,”  he  said,  “there 
are  at  least  500  daily  newspa- 
l)ers,  some  of  them  in  impor¬ 
tant  markets,  whose  circulation 
claims  are  not  verified  by  ABC. 
In  Canada,  over  99%  of  daily 
newspaper  circulation  is  audited 
by  ABC.” 

3.  Greater  awareness  by 
business  leaders  regarding  the 
“indispensable  role  that  ABC 
has  played  in  forwarding  the 
economy  of  Canada  and  the 
United  States.” 

Mentions  Metro  Areas 

He  also  took  occasion  to  step 
out  of  his  role  as  board  chair¬ 
man  to  speak  as  an  advertiser. 
He  reminded  newspaper  mem¬ 
bers,  who  la.st  year  turned  down 
the  proposal  which  would  re¬ 
quire  newspapers  to  make  or 
show  a  separate  compilation  of 
their  circulations  in  Metropoli¬ 
tan  Areas,  that  he  would  like 
to  see  such  information  in  ABC 
reports. 

“I  would  like  to  coordinate 
the  circulations  of  these  news¬ 
papers  with  the  useful  statis¬ 
tics  supplied  by  the  U.  S.  De¬ 
partment  of  Commerce  and  the 
Bureau  of  Census  regarding 
business  in  Metropolitan 
Areas,”  said  Mr.  Platt.  “The 
information  that  I  need  for  this 
purpose  already  is  contained  in 
Paragraph  25  of  ABC  reports, 
but  not  in  a  form  that  is  most 
useful  to  my  advertising  depart¬ 
ment  and  most  agencies. 

A  continuing  demand  by  ad¬ 
vertisers  for  Metropolitan  Area 

10 


summary  data  was  recognized 
by  the  Newspaper  Division  of 
the  Audit  Bureau  of  Circulations 
here  Thursday  in  a  resolution 
which  reiterated  the  media’s 
willingness  to  cooperate. 

The  resolution  offered  by  Gene 
Robb  of  the  Hearst  Newspapers 
noted  that  an  ABC  committee 
is  working  on  a  simplification  of 
rules  and  stated  it  was  the 
desire  of  new.spapers  to  provide 
full  service  to  the  buyers  of 
space.  It  was  hoped  this  could 
be  done  without  increasing  the 
publishers’  burden  of  record¬ 
keeping  and  without  harming 
the  recognized  and  established 
markets. 

Newspaper  directors  will  give 
a  year’s  study  to  a  proposal  by 
Elbert  Haker,  Tacoma  (Wash.) 
News-Tribune,  that  the  w'ord 
“carrier”  be  replaced  by  “junior 
dealer”  in  ABC  reports  and 
that  the  requirement  for  filing 
of  route  lists  be  eliminated. 

Also  further  study  was  re¬ 
quested  on  a  proposal  by  John 
R.  Marks,  Asheville  (N.C.) 
Citizen-Times,  that  the  “bulk 
sales”  requirement  be  up  dated 
so  as  to  provide  a  more  accui’ate 
description  of  sales  to  hospitals, 
restaurants  and  other  such  pub¬ 
lic  outlets. 

Membership  growth  was  re¬ 
ported  as  follows: 

1955  1954 

Advertisers  .  717  673 

Advertising  Agencies  211  195 

Newspapers  .  1,999  1,963 

Magazines  .  288  281 

Farm  Publications  71  73 

Business  Publications  365  368 

Miscellaneous  12  10 

37i^  1^63 

Advertisers  are  becoming 
awai'e,  since  the  impact  of  tele¬ 
vision,  that  America  is  more 
than  a  one-medium  country, 
with  con.sequent  emergence  of 
more  campaigns  built  on  multi¬ 
ple-media  designs,  H.  James 
Gediman  of  Hearst  Advertising 
Service  declai'ed. 

“The  role  of  TV  in  stimulat¬ 
ing  our  piosperity  must  be 
acknowledged,  but  not  exag¬ 
gerated,”  he  said.  “The  fact  is 
that  about  90%  of  the  national 
advertising  that  has  been  op¬ 
erative  in  these  years  of  un¬ 
precedented  progress  has  been 
in  media  other  than  Network 
TV. 

“Sure,  Network  TV  is  at  an 
all-time  high  in  its  6  or  7  years 
history ! 

“But  newspapers  and  maga¬ 
zines  are  at  all-time  highs  too 


in  their  histories  that  range 
up  to  100  years  and  more  for 
some  of  them. 

“Newspapers,  for  example, 
will  finish  1955  with  the  largest 
circulation  revenue  and  the 
largest  advertising  i-evenue  in 
their  long  history. 

“The  100  leading  national  ad¬ 
vertisers  put  $128,000,000  more 
of  their  money  into  piint  in 
1954  (that  is,  newspapers  and 
magazines)  than  into  Network 
Radio  and  TV.” 

Six  Suggestions 

Edward  G.  Gerbic,  vicepre.si- 
dent  in  charge  of  advertising, 
.lohnson  &  Johnson  Co.,  sug¬ 
gested  six  items  to  make  ABC 
reports  more  serviceable  to  ad¬ 
vertisers: 

1.  Mandatory  reporting  of  the 
subscription  renewal  rate. 

2.  Information  on  the  number 
of  subscriptions  obtained 
through  reduced  price  arrange¬ 
ments. 

3.  Information  relating  to  net 
revenue  per  subscription. 

4.  Metropolitan  Area  sum¬ 
maries  of  newspaper  circula¬ 
tions. 

5.  Clarification  of  “bulk” — is 
it  or  is  it  not  net  paid? 

6.  .Analysis  of  unpaid  circula¬ 
tion  of  business  papers. 

In  the  election  of  officers  on 
Friday,  George  C.  Dibert,  of 
J.  Walter  Thompson  Co.,  Chi¬ 
cago,  was  slated  to  become 
chairman  of  the  board,  suc¬ 
ceeding  Mr.  Pratt.  James  N. 
Shryock  continues  as  president 
and  managing  director. 


Newsprint  Price 

{Continued  from  page  9) 

price.  Rep.  Arthur  Klein  (D- 
N.Y.)  advised  E  &  P  that  his 
newsprint  “watchdog”  sub¬ 
committee  was  “very  much 
alarmed”  at  the  possibility  that 
higher  costs  would  put  some 
newspapers  out  of  business. 

The  Congressman  called  a 
meeting  of  his  staff  and  com¬ 
mittee  for  Nov.  1  in  New  York 
City  “to  further  consider  this 
important  question.”  He  em¬ 
phasized  that  his  group  was 
primarily  interested  in  develop¬ 
ing  additional  production  in  this 
country  and  abroad.  The  mem¬ 
bers  are  scheduled  to  depart 
Nov.  14  on  a  tour  of  the  South¬ 
ern  mills. 

Coosa  Votes  Expansion 

At  a  special  meeting  this 
week,  stockholders  of  Coosa 
River  Newsprint  Company  ap¬ 
proved  increases  in  indebtedness 
to  cover  part  of  the  cost  of  a 
.$32,500,000  expansion  program. 

New  York  State  units  of  the 


.American  Newspaper  Gmli  I 
adopted  a  resolution  which  calls  I 
on  Congre.«s  to  investigate  tlss  I 
newsprint  industry  with  a  par- 1 
ticular  aim  of  exposing  the  o.  * 
tent  of  stock  held  by  publish- 
ers.  j. 

Canadian  publishers,  who  oi-  S 
joy  a  $4  differential  in  price,  8 
joined  in  the  uproar  against  ai  • 
increase,  although  St.  Lawr-  ' 
ence  sells  but  little  tonnage  ij 
Canada.  Emile  Castongnay, 
president  of  the  publishers’  as-  - 
sociation,  suggested  that  the 
Dominion  Government  mi(^: 
proceed  under  the  Combines  Act . 
to  investigate  the  motive  “ifjj 
there  is  combined  action  on  thcj 
newsprint  front.”  I 

Under  the  consent  decree  of 
1917,  collusive  price  fixing  is|j 
barred  as  to  the  companies  thet 
in  existence  and  involved  in  the 
anti-trust  proceeding,  and  as  to 
their  successors  in  interest.  | 

To  bring  the  Justice  Depart- 1 
ment  into  the  current  situation 
it  would  be  necessary  to  show 
that  a  pattern  of  pr  ice  boost 
developed  on  the  basis  of  “un¬ 
derstandings”  among  the  coin- 
panies.  Conspiracy  is  the  es¬ 
sential  key  to  government  ac¬ 
tion. 

Senator  J.  Glenn  Beall  (R- 
Md.),  a  member  of  the  Banking 
&  Currency  Committee,  asked 
the  Anti-Trust  Division  to  sup¬ 
ply  him  what  information  it 
had  on  Canadian  prices  “so  that 
we  may  determine  whether 
congressional  action  might  be  r 
advisable. 

“The  threatened  increase  in 
the  price  of  new.sprint  from 
Canadian  manufacturers  is  of 
vital  concern  to  us  in  our  ef¬ 
forts  to  protect  the  dissemim- 
tion  of  news  to  all  our  citizen; 
at  a  r  easonable  price,”  Senator ; 
Beall  stated.  i 

•  i 

Adler’s  Times  Stock  1 
Is  Willed  to  Widow  | 

The  will  of  Brig.  Gen.  Julii'j 
Ochs  Adler,  filed  this  week,  be 
queaths  all  of  his  preferred 
stock  in  the  New  York  Tina 
to  his  widow,  in  addition  to 
$100,000  cash,  tangible  proper¬ 
ty  and  a  half-interest  in  the  re¬ 
sidue  of  the  estate.  A  fornri 
value  of  “more  than  $20, OW 
was  stated. 

Three  children — Julius  0*  ' 
Adler  Jr.,  Barbara  Buchrr^ 
and  Nancy  Jean  Adler — recei« 
the  other  half  of  the  residue  a 
trust.  Among  special  bequest'. 
General  Adler-,  former  generi 
manager  of  the  Times,  g*^ 
$10,000  to  Princeton  University 
$2,000  to  the  Chattanooga  Tim® 
Neediest  Cases  Fund,  $1,000  <• 
the  New  York  Times  Needier 
Cases  Fund,  and  $10,000  to  bn 
secretary,  John  J.  Sheehan. 
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Color  Newspaper  Production 
Called  ‘A  Marvelous  Job’ 


New  England  Mechanical  Men 
Hear  Experts  Tell  of  Progress 

By  Kay  Erwin 


Deadline  No  Joke; 
No  Front  Page  Today 
Clinton,  Iowa 
Breathes  there  a  publisher 
with  soul  so  dead  who  never 
to  his  circulation  manager  has 
said,  “We’ll  go  to  press  on 
time  if  we  have  to  go  without 
the  front  page!” 

It  happened  here  Oct.  10 
when  press  deadline  came  and 
the  front  page  of  the  Clinton 
Herald  hadn’t  been  stereotyped 


three  and  four  colors  might 
well  involve  new  or  auxiliary 
equipment  and  the  essential  de¬ 
velopment  of  the  necessary 
skills,”  he  ob3er\’ed.  “But  the 
Boston  time  will  come,  just  as  it  has 
Color— its  appeal,  acquirement,  equipment  and  rewards  in  many  shops,  when  you  will  presses  rolled.  Some 

printing  newspapers — was  the  chief  study  subject  at  the  New  Produce  full  color.  Yes,  we  will  papers  went  out  without 

Lgland  Newspaper  Mechanical  Conference  here  Oc.  15  and  16.  “f  ‘^Sr' privS:  'TlEa,  Yes  there  re 

Colorjconscions  newspaper  production  men-600  from  6  torebodinsa.”  many,  reports' M.n;eins  Editor 

states— heard  color  experts  and  enthusiasts  from  newspaper  .  irva>«.Vf  a  KV,f  «««, 

and  supplier  plants  proclaim  these  pertinent  points  about  color:  Enpraving  Impractical  member  of  the  Herald 

•  Color  is  demanded  by  de-  the  different  textures  and  colors  The  speaker  said  the  Boston  organization  knows  that  a 

partment  store  advertisers  al-  that  mu.st  be  captured  in  cor-  practice  of  not  making  a  direct  deadline  really  is  a  deadline. 

mo.st  immediately  and  newspa-  rect  color  printing.  He  demon-  charge  for  photoengraving  is  _ I _ _ 

p«rs  must  meet  the  demand.  strated  with  a  color  wheel  how  impractical  if  an  adverti.ser 

•  Color  usually  is  a  step-by-  neighboring  families  of  color  wants  a  four-color  process  job 

step  evolution  in  a  news  shop  may  be  used  together  for  legi-  from  original  art. 

with  equipment  installation  be-  bility  and  visibility  without  “Naturally,  we  look  with 

(tinning  with  a  portable  foun-  violating  taste.  He  showed  favor  to  the  more  or  less  syn 


“With  good  register  plates 
the  pressman  needs  newsprint 
with  a  good  finish  evenly  and 
tightly  wound  on  the  rolls,” 


tain  and  growing  to  a  4-color  that  the  same  red  looks  differ-  dicated  four-color  advertising  coKrink^ '^^f^the^’cor^ect"*v£ 

ent  when  used  on  a  black  and  material  which  is  produced  ‘  *  -• 

a  white  background  and  warn-  specially  for  newspapers  and  is  . .  ^  ^ 

ed  about  trebles  with  the  put  into  mat  fom  by  com-  ^ 

Christmas  colors  of  red  and  panies  which  have  made  a  study  ®  >  ®x®fmsing  a 

Kreen.  of  producing  and  getting  tS 

in  proper  registration  on  that 


unit. 

•  Color  is  no  mystery  and  is 
comparatively  easy  and  simple 
to  handle. 

•  Color  has  as  its  underlying 
theme  cooperation  and  coordina¬ 
tion  of  all  newspaper  depart¬ 
ments,  meshed  into  close  team¬ 
work. 


Can’t  Ignore  Color 


you  the  kind  of  reproduction  C  V  ^  •  IV  li  i, 

...  .  ^  flying  web,  he  might  well  have 

material  that  sets  you  on  “ 


...  .  .  «  .  >uu  uii  a  i  a  •  •*  i  i  i 

compTable  basis  with  other., 


newspapers,”  warned  Herbert 
F.  Haake,  assistant  production 


•  Color  comes  from  light  and  manager,  Christian  Science 


with  some  spotty  show-through, 
aggravated  by  some  strips  of 
reverse  plate  from  the  ad  on 


a  well-lighted  pressroom  is  es¬ 
sential  for  good  color  produc¬ 
tion. 

•  Color  production  requires 
knowledge  of  texture  of  the 
object  and  a  color  wheel  for 
blending  and  combinations. 


Monitor.  “You  may  not  like 
it.  You  may  think  you  can 
dodge  it  by  retiring  before  this 
Pandora’s  box  is  opened  on 


Will  Beat  Mags 
“Newspapers  have  done 


who  have  the  same  ad  schedule. 

“Of  course,  an  advertiser 
may  supply  original  engrav-  the  other  side.” 
ings  or  electros  made  from 

them  or  possibly  mats,”  he  Secret 

added.  “We  have  assisted  if  I.  Tornberg,  vicepresident, 
your  piper  but  you  reauTcan’t  in  developing  an-  Wood  Newspaper  Machinery 

other  source — blowups  from  Corp.,  .said  the  most  asked 
fine-screened  magazine  ads.  question  is:  “What  is  the  secret 
This  method  requires  black  and  of  color  printing  in  the  daily 
white  reproduction  proofs  of  newspaper?” 
each  of  the  magazine’s  half-  “In  my  opinion,  the  secret 

(Continued  on  page  57) 


e.scape  it  for  color  is  playing 
an  increasingly  important  role. 

“You  can’t  escape  the  fact 
that  important  advertising  ac- 

counts  are  feeding  color  to  7creened"co'lor"pla“tes.‘ 

marvelous  job  with  color  and  newspapers  in  bigger  doses  for 
I  believe  they  will  outstrip  they  have  impressive  records  of 
magazines  in  its  use,”  asserted  gains  in  sales  through  use  of 
0.  C.  Holland,  advertising  di-  color. 

rector.  Interchemical  Corp.,  “Developments  in  the  use  of 
Printing  Ink  Division,  at  a  color  can  be  a  healthy  trend,” 
joint  ses.sion  of  all  clinics,  of  as.serted  Mr.  Haake.  “It  may 
the  conference.  “Color  tele-  take  emphasis  from  column 
vision  is  coming  and  will  keep  width  reductions,  excessive 
newspapers  on  their  toes  in  shrinkages  and  other  mislead- 
rolor  production.  ing  economies  by  directing 

“Measure  the  light  in  your  energy  to  the  improvement  of 
pressroom  with  a  light  meter  our  product,  revaluating  news- 
and  you  may  find  it  has  the  print  space  through  emphasis 
light  of  a  dark  alley,”  advised  on  PRO-duction  instead  of 
Mr.  Holland.  “You  will  get  poor  RE-duction.” 
quality  color  printing  if  you  Mr.  Haake  predicted  that 
have  poor  light  in  the  press-  soon  all  publishers  will  be  ask- 
foom.  If  you  don’t  use  a  light  ing  their  production  people 
®eter,  keep  a  cat  in  the  press-  about  color  and  that  a  begin- 
room.  If  the  pupil  of  his  eyes  ning  will  be  made  in  mo.st 
you  need  more  light.”  plants  with  a  washed-up  black 
The  color  expert  held  up  a  fountain  or  a  Rube  Goldberg 
tomato,  an  avocado,  a  pear,  a  version  of  a  portable  one. 
banana,  a  carrot,  and  ice  cream  “Succeeding  steps  are  possi- 
oone  and  his  own  hand  to  show  bly  spaced  with  years  because 

editor  ac  PUBLISHER  for  October  22,  1955 


ONE  OF  THE  BOYS— Connecticut's  Governor,  Abraham  A.  Ribicoff, 
a  onetime  carrier  boy,  receives  a  "Man  of  the  Year"  citation  from 
New  Britain  Press  Club.  Making  the  presentation  are  (left)  Arthur 
E.  McEvoy,  managing  editor  of  the  New  Britain  Herald,  and  (right) 
John  Conway,  Hartford  Courant. 


II 


Russians  Say 
U.  S.  Press 
Is  Like  Theirs 

Soviet  and  American  newspa¬ 
per  techniques  have  much  in 
common. 

That  is  the  first  impression 
of  seven  Russian  journalists 
who  this  week  arrived  in  New 
York  for  a  month-long  tour  of 
the  United  States. 

After  visiting  the  New  York 
Times,  United  Press  and  the 
graduate  school  of  journalism 
at  Columbia  University,  the 
Soviet  newsmen  told  Editor  & 
Publisher  they  were  impressed 
with  much  they  had  seen,  and 
would  recommend  adoption  of 
some  American  techniques  by 
Russian  newspapers. 

Apparent  highlight  of  the 
first  lap  of  their  tour  was  the 
visit  to  the  journalism  school. 
Boris  Romanovich  Izakov,  an 
editor  of  International  Life 
magazine,  said  the  group  had 
seen  “much  that  we  could 
use.”  The  Rus.sian  journalists 
expressed  particular  interest  in 
the  school’s  system  of  weeding 
out  less  talented  students,  and 
in  the  general  concept  of  a 
graduate  journalism  .school. 

“We  have  1,800  journalism 
students  at  the  University  of 
Moscow,”  said  Aleksei  Ivanovich 
Adzhubei,  a  member  of  the  edi¬ 
torial  board  of  Komsomolskaya 
Pravda,  Communist  youth  or¬ 
gan. 

(The  State  Department  an¬ 
nounced  this  week  that  the 
group  would  be  allowed  to  en¬ 
ter  an  area  usually  barred  to 
Soviet  nationals  in  order  to 
visit  the  journalism  school  of 
Northwestern  University,  Evan¬ 
ston,  Ill.) 

Commenting  on  their  visit  to 
the  New  York  Times,  the  Rus¬ 
sians  expressed  surprise  at  the 
news  room  lay  out. 

‘‘A  Russian  newspaperman 
would  find  it  impossible  to  work 
in  a  room  with  more  than  two 
other  people,”  said  Mr.  Adzhu¬ 
bei.  “But  I  suppose  it’s  all  right 
when  you  get  used  to  it.” 

Members  of  the  group  said 
they  had  seen  some  equipment 
which  surpassed  its  Russian 
counterparts,  but  that  most 
mechanical  features  were  simi¬ 
lar. 

At  United  Press  the  group 
took  notes  on  the  extent  of  the 
wire  service’s  coverage  and  on 
the  manner  of  gathering  news. 
In  response  to  a  query  from 
Joseph  L.  Jones,  UP  vicepresi¬ 
dent  and  general  foreign  man¬ 
ager,  the  Russians  agreed  to  the 


Court  Hears 
Confidence 
Law  Appeal 


FREE  FLOW  OF  INFORMATION  over  United  Press  wires  is  explained  wic  iciiuw  . 

to  Russian  journalists  by  Joe  Jones,  UP  vicepresident,  and  Wendel  of  Jack  Howard,  San  Franeiitt  * 


Sacramento,  Cilit 
The  Third  District  Court  of 
Appeal  has  been  asked  to  op. 
hold  a  California  law  vhid 
states  a  newspaper  reporter 
cannot  be  held  in  contempt  for 
refusing  to  disclose  the  soutie 
of  information  in  a  news  story. 
The  case  involves  the  refuse) 


Burch,  director  of  foreign  services 
desirability  of  extending  Ameri¬ 
can  news  coverage  of  the  Soviet 


cttu  news  i:uv«;iagc  ux  uic  ouvit;^  *1  • 

Union.  They  expres.sed  satis-  I  I 

faction  at  a  UP  dispatch  from 

Henry  Shapiro,  newly  returned  A  •  T  T  •  •  | 

to  his  Moscow  beat,  reporting  Again  tilt  Dv 
that  travel  restrictions  and  cen-  ^  w 


sorship  have  been  eased. 

Before  leaving  New  York 
for  Cleveland  Thur.sday  night, 
the  Soviet  newsmen  were  guests 
at  a  reception  of  the  Overseas 
Press  Club  and  toured  Harlem 
as  the  guest.s  of  William  Ran¬ 
dolph  Hearst  Jr.,  chairman  of 
the  Hearst  Newspapers’  Edi¬ 
torial  Board. 

Members  of  the  group,  in  ad¬ 
dition  to  Mr.  Izakov  and  Mr. 
Adzhubei,  are  Viktor  Vasilie- 
vich  Poltoratski,  Izvestia;  Val¬ 
entin  Mikhailovich  Berezhkov, 
New  Time  magazine;  Nikolai 
Matveevich  Gribachev  and  Boris 
Nikolaevich  Kampov  -  Polevoy, 
Union  of  So%iet  Writers,  and 
Anatoli  Vladimirovich  Sofronov, 
Ogonok  magazine. 

Other  stops  on  their  itinerary 
include  Chicago,  San  Francisco, 
Phoenix  and  Washington.  The 
Russians  said  American  news¬ 
men  in  Moscow  had  helped  plan 
their  trip,  and  that  they  are 
paying  their  own  expenses. 


Conn.  Floods 


William  T.  Polk  Dies 
While  at  Conferenee 

Greensboro,  N.C. 

William  Tannahil  Polk,  59, 
associate  editor  of  the  Greens¬ 
boro  Daihi  News  for  14  years, 
was  found  dead  Sunday,  Oct. 


16  in  his  room  at  the  Statler 
Hotel,  Washington.  He  was  at¬ 
tending  the  National  Editorial 
Writers  Conference.  An  examin¬ 
ing  physician  said  he  died  of 
heart  attack. 

Native  of  Warrenton,  where  he 
had  been  mayor,  once  a  practic¬ 
ing  attorney,  book  reviewer  for 
metropolitan  newspapers,  and 
well  known  public  speaker,  Mr. 
Polk  recently  authored  “South¬ 
ern  Accent:  From  Uncle  Remus 
to  Oak  Ridge.” 


Connecticut’s  daily  newspa¬ 
pers,  some  of  which  missed 
several  days  of  publication  af¬ 
ter  the  August  floods,  fared  a 
little  better  Oct.  16  because  the 
high  water  mark  was  reached 
on  a  Sunday  with  no  afternoon 
papers  to  publish. 

Two  papers  were  affected,  but 
one  managed  to  publish  Oct.  17 
just  the  same. 

The  Norwalk  Hour,  hit  by 
raging  flood  waters  which 
knocked  out  power,  missed  pub¬ 
lication  Monday  for  the  first 
time  since  1871. 

Precautionary  .Move 

The  Danbury  News-Times, 
also  hard  hit,  made  plans  to 
publish  Monday  in  the  Bridge¬ 
port  Post-Telegram  plant.  A 
special  telephone  hookup  was 
established  between  the  Dan¬ 
bury  and  Bridgeport  newsrooms. 
With  power  restored  early  Sun¬ 
day  night  at  the  New-Times, 
however,  it  was  not  necessary 
to  take  advantage  of  the 
Bridgeport  paper’s  offer. 

The  News-Times  published 
five  pages  of  flood  photos 
Monday,  many  of  them  taken 
from  the  paper’s  third-floor 
newsroom,  which  overlooked 
the  most  flooded  part  of  Dan¬ 
bury.  Major  dailies  of  New 


‘Like  Thumbing  Nose’ 
George  A.  Helmer,  attomej 
for  the  Chronicle,  and  Herbert 
Pothier,  attorney  for  the  S»n 
Francisco-Oakland  Newspaper 
Guild,  contended  the  privilejie 
was  not  waived  by  publication. 

Mr.  Helmer  pleaded  that  the 
law  not  be  "frustrated,  emas¬ 
culated  or  whittled  down.” 

“  Newspaper-men,”  he  saii 
“ar  e  not  trying  to  be  disrespect¬ 
ful  to  the  couid:s  in  invokinf 
this  privilege.  Newspapermen 
are  dedicated  to  the  privilege 
It  is  a  compelling  example  of 
privilege  and  an  important  so¬ 
cial  policy  is  involved.  .  ■  • 
under  the  circumstances,  even 
though  the  sour-ce  was  revealed 


York  and  Connecticut  sent  i"  the  article  the  privilege  still 
staff  men  into  the  str  icken  area,  was  assertable.” 

Many  used  coverage  of  staffers 
whose  homes  are  located  in  the 
flood  zone. 

With  normal  means  of  trans¬ 
portation  suspended,  the  New 
York  Mirror  dispatched  42,000 
copies  of  its  Sunday,  Oct.  16 
edition  to  Hartford,  Conn.,  via 
one  American  Airlines  plane. 

EDITOR  &  PUBLISHER  for  October  22,  iW 


Attorney  Brunn  likened  Mr 
How’ard  to  a  person  thumbing 
his  nose  at  the’  court. 

“It  would  be  unthinkable,”  he 
declared,  “to  let  a  reporter 
thumb  his  nose  at  the  court  »nd 
say  ‘I’ll  tell  the  world,  but 
won’t  tell  you.’  The  reporter 
should  be  held  to  answer.” 


Chronicle  reporter,  to  disclose 
in  the  Sonoma  County  Superior 
Court  the  source  of  information 
in  a  story  he  wr  ote  about  the 
Sebastopol  apple  strike.  He  «ai 
jailed  for  contempt  by  Judge 
Charles  McGoldrick,  but  wu 
released  after  one  hour  on  i 
writ  pending  outcome  of  the 
appeal. 

District  Attorney  Joseph 
Maddux  of  Sonoma  County  and 
Geor  ge  Brunn,  attorney  for  the 
Sebastopol  Cooperative  Canner¬ 
ies,  told  the  appeal  court  that 
Mr.  Howard  waived  his  privi¬ 
lege  because  he  had  al  r  eady  dia- 
closed  the  source  in  his  newspa¬ 
per  article. 

The  purpose  in  asking  him  to 
reveal  the  source  in  open  court 
was  to  get  the  statement  into 
the  official  record  in  support  of  ^ 
the  organization’s  arguments 
for  an  injunction  against  the 
teamsters’  union. 
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INLAND  MEETING 


Food  Chain  Head  Says 
Newspaper  Ads  Produce 


By  George  A.  Brandenburg 

Chicago  physically. 

“Nothing  sells  groceries  like 
newspapers,”  H.  V.  McNamara, 
president  of  National  Tea  Com¬ 
pany,  told  Inland  Daily  Press 
Association  members  in  assert¬ 
ing  that  66%  of  that  food  chain’s 
million  annual  ad  budget 
goes  into  newspapers. 

Mr.  McNamara  addressed  the 
luncheon  session  of  the  71st  an¬ 
nual  meeting  of  Inland  publish¬ 
ers  here  this  week,  with  more 
than  350  persons  in  attendance. 

“We  have  built  our  business 
with  newspaper  advertising,” 
laid  Mr.  McNamara.  “When  I 
joined  the  National  Tea  Com¬ 
pany  in  1945,  we  were  doing  less  planning 
than  $100  million  in  sales  an 
nually  and  spending  less  than  buy  for  love 
a  half  million  a  year  for  adver-  said,  “but  maybe  that’s  why  it’s 
tising,  of  which  newspaper  ad¬ 
vertising  was  not  a  very  sub¬ 
stantial  portion. 

Ads  Build  Sales 
“Last  year  we  spent  approxi¬ 
mately  5^  million  dollars  for 
advertising  in  the  eight  branches 
of  our  company  to  produce  over 
$520  millions  in  sales.  A  quick 

computation  of  these  advertising  portant  question  in  his  talk,  ask- 
costs  and  sales  results  will  ing  why — if  the  national  adver- 
show  you  that  our  advertising  tiser  respects  to  any  degree  the 
expenditure  for  1954  was  about  intelligence  of  the  retailer  — 

10  times  greater  than  10  years  should  he  be  spending  more  for  rum;  and  Mr.  Kidder,  who  was 
ago  and  our  sales  were  more  radio  and  television  advertising  elected  to  a  one-year  term,  with 
than  five  times  greater  than  10  than  he  is  for  newspaper  ad-  the  other  three  named  for  three- 
years  ago.  vertising?  “The  whole  picture  year  terms. 

"This  year  our  advertising  looks  out  of  proportion  to  us,”  The  board 
costs  will  rise  to  close  to  $6  said  the  food  chain  president,  record  high  of  175  newspapers 


Again  we  are  work¬ 
ing  as  a  team,”  he  said,  “with 
you  supplying  the  daily  news  as 
we  supply  the  daily  bread,  and 
as  a  result  Americans  are  the 
best  read,  best  fed  people  in 
the  world.” 

3.  Both  have  a  definite,  im¬ 
portant  place  in  the  home — 
“there  is  a  definite  relation¬ 
ship  in  feeding  the  mind  and 
feeding  the  body.” 

4.  Newspapers  help  to  huma¬ 
nize  the  food  business,  through 
news  stories  about  such  organi¬ 
zations  and  their  employes,  to- 
grether  with  their  food  pages 
devoted  to  recipes  and  meal 

suggestions.  “That 
kind  of  advertising  we  cannot 
nor  money,”  he 


NEW  INLAND  OFFICERS  elected  at  Chica90  this  week.  Left  to 
right — B.  H.  Bidder  Jr.,  Duluth  (Minn.)  Herald  and  Newt-Tribune, 
retiring  president;  Stewart  Riley,  Bedford  (Ind.)  Titnes-Mail,  incoming 
president;  and  Lester  A.  Walker,  Fremont  (Neb.)  Guide  and  Tribune, 
vicepresident. 


iking  awards  to  1,426  outstanding 
I  the  carriers  during  Newspaper 
pos-  Week.  The  board  earmarked 
local  $1,()U0  for  newspaper  research, 
with  the  board  acting  as  the 
jury  to  determine  whether  or 
not  any  request  for  the  fund  is 
”  justified.  The  board  invited 
submission  of  research  projects 
for  its  consideration.  A  circula- 
tion  survey  was  authorized. 

The  Cost  Committee  pre¬ 
sented  a  one-act  dramatization, 
showing  how  Publisher  “X” 
could  benefit  from  the  Inland’s 
cost  study  in  getting  some  an¬ 
swers  on  lowering  costs  and 
raising  revenues.  This  dramati¬ 
zation  was  staged  under  the 
direction  of  R.  H.  Blacklidge, 
Kokomo  (Ind.)  Tribune,  chair¬ 
man  of  the  Cost  Committee. 

A  panel  of  editore,  under  the 
chairmanship  of  Robert  M. 
White  II,  co-publisher  of  the 
Mexico  (Mo.)  Ledger,  presented 
ideas  for  better  newspapers. 

Cites  Cheerful  News 
Harold  S.  Barnes,  director  of 
reported  that  a  the  Bureau  of  Advertising,  in 
a  talk  read  in  his  absence  by 
Dent  Massinger,  Western  man¬ 
ager  of  the  Bureau,  urged  pub¬ 
lishers  to  see  the  cheerful  side 
of  the  advertising  picture. 

Granting  that  smaller  news¬ 
papers 


une,  who  becomes  chairman  of 
so  good— it’s  priceless.”  the  board. 

5.  Newspaper  advertising  —  Lester  A.  Walker,  Fremont 
both  national  and  local — brings  (Neb.)  Guide  and  Tribune,  was 
results — “the  kind  of  results  chosen  vicepresident.  William  F. 
you  can  measure  on  the  cash  Canfield,  Chicago,  was  re¬ 
register  .  .  .  That’s  real  action  appointed  secretary  -  treasurer 
advertising,  and  that’s  the  kind  and  Inland  general  manager, 
we  like  to  put  our  money  in.”  Newly-elected  board  members 
Mr.  McNamara  raised  an  im-  are  Coring  Memin,  Blooming- 


said. 
espert- 
ivokini 
penott 
ivilep 
iple  of 
ant  so- 


aren’t  doing  quite  as 
well  as  some  of  their  bigger 
brothers  in  general  advertising, 
Mr.  Barnes  expressed  confi¬ 
dence  that  such  “situations  will 
be  corrected.” 

Mr.  Barnes  urged  publishers 
to  give  more  attention  to  the 
following  groups  that  need 
strong  selling,  or  re-selling,  on 
newspapers.  These  groups  are: 

1.  Biggest  retail  customers — 
“too  many  of  them  grumble 
about  rates,”  he  .said.  “If  they 
were  fully  sold  on  newspapers, 
they’d  know  they  were  getting 
the  biggest  bargain  ever  of¬ 
fered.” 

2.  Automobile  dealers  and 
dealer  associations.  (Both  are 

(Continued  <m  page  58) 


aoiiars  into  newspapers; 

3  Reasons  Why 

1.  The  food  business  and 
newspaper  business  are  closely 
related,  “because  we  both  start 
from  scratch  with  the  dawn 
®f  every  day.  There  is  some- 
wing  fresh  about  today’s  news- 
pnpers,  just  as  fresh  as  the 
foods  we  sell.” 

2.  Both  have  a  patriotic  duty 
®  common  to  keep  our  nation 
strong  —  both  mentally  and 


TWO  MINNESOTANS  at  Inland  convention;  left  to  right — Mrs.  H.  E. 
Rasmussen,  Austin  Herald,  and  Irena  R.  Bedard.  Hibbing  Tribune. 
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Merger  Plan 
Is  Successful 
In  Twin-City 

Norfolk-Portsmouth,  Va. 

A  twin-city  newspaper  opera¬ 
tion  born  here  last  April  has 
passed  the  six-months  mark. 
Last  Spring  the  publishers  of 
the  morning  Virginian-Pilot  and 
the  afternoon  Ledger- Dispatch 
in  Norfolk  purchased  the’  Ports¬ 
mouth  Star,  also  an  afternoon 
publication,  from  Norman  R. 
Hamilton. 

Immediately,  the  new  owners 
combined  the  Star  with  the 
Ledger- Dispatch  on  week-days 
and  the  Sunday  Virginian-Pilot 
with  the  Star  for  the  Sunday 
edition. 

Although  mechanical  opera¬ 
tions  were'  consolidated  in  the 
Noi’folk  plant,  Norfolk  News¬ 
papers,  Inc.  began  producing 
two  separate  and  distinctly  dif¬ 
ferent  editions  of  the  combined 
Ledger-Star  —  one  for  Norfolk 
and  the  other  for  Portsmouth 
across  the  Elizabeth  River. 

Despite  a  5-cent  weekly  in¬ 
crease  in  price  to  Portsmouth 
readers,  the  new  Ledger-Star 
is  holding  nearly  all  the  former 
circulation  of  the  Portsmouth 
Star.  For  the  three  months  be¬ 
fore  the  merger,  the  Ledger- 
Dispatch  circulation  was  66,666 
and  the  Portsmouth  Star’s  25,- 
866.  During  its  first  six  months 
of  operation,  the  combined 
Ledger-Star  averaged  89,847. 

First-quarter  figures  show 
that  in  the  Portsmouth  City 
Zone  the  Ledger-Dispatch  had 
3,580  subsciibers  and  the  old 
Star  25,052.  After  six  months 
of  the  combined  operation,  the 
new  Ledger-Star  had  25,431  in 
Portsmouth. 

Portsmouth  merchants  and 
classified  advertising  customers 
have  the  option  of  advertising 
either  in  the  Portsmouth  edi¬ 
tions  only,  at  the  Star’s  old 
rates,  or  throughout  the  entire 
circulations  of  the  morning,  eve¬ 
ning  or  Sunday  papers. 

Many  Star  advertisers  have 
hiked  their  linage  in  the  full- 
run  of  both  newspapers,  accord¬ 
ing  to  Publisher  Frank  Batten. 
Despite  substantial  rate  in¬ 
creases,  full-run  linage  in  the 
Ledger-Star  and  the  Virginian- 
Pilot  has  gained  by  864,455  lines 
over  last  year  in  the  first  six 
months  of  the  merged  operation. 
Part-run  Portsmouth  linage,  at 
the  Star’s  former  rates,  has  in¬ 
creased  4,328,917  lines  in  the 
same  period. 

The  Portsmouth  Star  mast- 
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L.  A.  Times  I 

To  Display 
Model  Kitchen 


AUDITING  THE  CANDIDATES— The  Geneva  (N.  Y.)  Daily  Times 
compiled  a  record  of  where  City  Council  candidates  stand  on  public 
issues.  Two-page  spread  included  replies  from  most  of  the  26  candi¬ 
dates.  Those  who  failed  to  return  questionnaire  drew  blank  columns. 
"I  have  an  idea  everyone  will  jump  at  the  chance  to  be  in  next  year," 
said  G.  B.  Williams,  editor-publisher. 


Los  Angeus 
A  “two-way”  kitchen  develop¬ 
ed  under  sponsorship  of  the 
Los  Angeles  Times  will  bt 
shown  to  the  public  here  follow¬ 
ing  its  presentation  in  the  Sun¬ 
day  Times’  Home  Magazine. 

Announcement  of  the  full- 
scale  model  kitchen  designed  by 
the  Times  will  be  made  Nov.  i  f 
e.. _ _ * 


head  still  is  earned  in  the  same 
size  as  before  the  merger,  to¬ 
gether  with  the  Ledger-Dispatch 
signature,  in  the  Portsmouth 
edition  of  the  evening  paper. 

In  addition,  nearly  all  former 
Star  features  were  retained  for 
the  combined  afternoon  publica¬ 
tion.  Portsmouth  subscribei"s 
now  receive  regular  features  of 
the  Ledger-Dispatch  also. 

One  and  sometimes  two  sepa 
rate  sections  of  Portsmouth 
news  and  advertising  are  in¬ 
cluded  in  the  Portsmouth  edi¬ 
tions  every  evening  and  Sunday. 

For  news-gathering  in  Ports¬ 
mouth,  the  publishers  enlarged 
the  foiTuer  Star  staff. 

Local  news,  advei^tising  and 
circulation  are  handled  by 
separate  staffs  operating  from 
the  Star’s  building  in  Ports¬ 
mouth,  where  Portsmouth  Gen¬ 
eral  Manager  Richard  F.  Wood 
supervises  these  departments. 


Flash  .  .  .  One  Item 
Of  Expense  Is  Down 
Oklahoma  City,  Okla. 

Announcing  an  increase  in 
subscription  rates,  the  Okla^ 
homan  and  Times  advised 
readers  that  all  items  in  the 
production  of  newspapers, 
with  one  exception,  are 
higher  now  than  five  years 
ago.  The  exception :  flash 
bulbs.  They  are  down  20% 
in  cost. 

New  rates  are:  either  pa¬ 
per,  daily,  20  cents  a  week; 
either  daily  and  Sunday,  40 
cents,  both  dailies  and  Sun¬ 
day,  60  cents.  Single  copy 
prices  are  5c  daily  and  20c 
Sunday. 


Sunday  Magazine 
Begin8  Third  Year 

Chicago 

To  mark  the  beginning  of  its 
third  year  of  publication,  the 
Chicago  Tribune  Magazine  pub¬ 
lished  one  of  the  biggest  issues 
in  its  short  history.  Chicago 
and  suburban  editions  of  the 
72-page  Oct.  9  issue  carried 
over  36,000  lines  of  advertising, 
more  than  half  of  them  in  color. 

Advertising  linage  for  the 
two-year  period  has  averaged 
better  than  21,000  lines  per 
week,  more  than  half  of  them 
in  color. 


Arbitration  Sought 
On  Eagle  Severance 

The  Appellate  Division,  New 
York  •  Supreme  Court,  is  con¬ 
sidering  the  appeal  by  the 
Newspaper  Guild  of  New  York 
in  behalf  of  severance  claims 
made  by  315  former  employes 
of  the  Brooklyn  Eagle. 

The  guild  attorney  argued  the 
claims  should  be  arbitrated.  He 
said  46  of  the  strikers,  with 
more  than  25  years’  service  on 
the  paper,  were  entitled  to 
-severance  pay  even  if  they  had 
resigned. 


Commercial  Fishing 
Covered  in  Edition 


Wins  Special  Award 

Presentation  of  the  first  an¬ 
nual  Mental  Health  Press  Rela¬ 
tions  Award  to  Miss  Margaret 
E.  Brown  of  the  Kankakee 
(Ill.)  Daily  Journal  will  take 
place  Oct.  22  at  Manteno  State 
Hospital. 


•  Morehead  City,  N.C. 

The  Carteret  County  News- 
Times,  a  semi-weekly  newspa¬ 
per,  on  Oct.  11  published  a  74- 
page  edition  packed  with  stories 
and  pictures  of  the  North  Caro¬ 
lina  commercial  fishing  indus¬ 
try.  The  entire  state  was  covered 
in  the  unusual  edition. 


James  Toland,  Sunday  magazine 
editor,  said. 

The  Home  Magazine  cover 
and  nine  in.side  pages  will  de¬ 
scribe  the  product,  which  will 
then  be  opened  to  public  dis¬ 
play  at  the  Southern  Califomii 
Gas  Company  building  here. 

Two-Way  Features 

Designed  for  Southern  (Cali¬ 
fornia  living,  the  kitchen  will 
feature  complete  meal-making 
facilities  available  either  from 
the  patio  or  the  kitchen  itself. 
Included  will  be  a  two-way 
cabinet  washer,  a  two-way  r^ 
frigerator  and  a  color  television 
screen  visible  from  both  kitchen 
and  patio. 

This  is  the  fourth  kitchen  edi¬ 
tion  of  Home  Magazine,  but  for 
the  first  time  the  editorial  prod¬ 
uct  will  be  accompanied  by  t  k 
Times-produced  kitchen.  The  * 
wealth  of  new  labor-saving  de¬ 
vices  developed  in  recent  years 
and  the  vast  improvements  in 
ranges  and  refrigerators  en¬ 
abled  an  interesting  venture, 
Mr.  Toland  reported. 

The  Times  idea  was  developed 
by  Charles  Bonnell,  a  kitchen 
specialist.  He  was  aided  by  ideas 
received  from  Times  readers, 
Mr.  Toland  said.  All  materials 
w'ere  donated. 

Basis  for  Action 

The  Times  felt  that  it  might 
as  well  develop  the  kitchen  it¬ 
self  as  the  magazine  section 
has  been  called  on  repeatedly  to 
promote  the  model  homes  efforts 
of  magazines  and  others. 

“The.se  people  rely  on  us  to 
promote  the  interest  that  sends 
people  to  see  these  models,  and 
we  are  expected  to  turn  out  u 
attendance  of  25,000  persons.  So 
we  decided  we  might  as  well  do 
the  whole  thing  ourselves,  in  co¬ 
operation  with  the  gas  com¬ 
pany,”  he  added. 

Home’s  editorial  development 
will  include  two  open  P»P® 
dealing  with  electric  ranges  and 
six  short  reports  on  other 
kitchens  in  addition  to  the  sec¬ 
tion  devoted  to  the  two-way 
kitchen,  Mr.  Toland  said. 
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NEW  THREAT 

Berdanler,  United  Feature  Syndicate 


BIRD  DO(;  ON  THE  LOOSE 

Conrad,  Denver  (Colo.)  Post 


FRESH  AMMUNITION 

Mergen,  Miami  (Fla.)  News 


Hearst’s  Trustees 
Organize  for  Tasks 


By  Laniphell  \^atson  the  e.^tate,  advised.  The  Hearst  II.  Krandson,  $88,000.08 

Los  Angeles  shall  not  be  more  than  five  Federal  tax  bill  of  $2, 954, 063. lO  ($2,670.03);  Austin  J.  C.  Hearst, 
Tnistees  of  the  trusts  set  lineal  descendants  serving  as  before  the  Internal  grandson,  $6,110.84  ($22.22), 

up  under  terms  of  the  will  of  trustees  at  any  time,  the  late  Revenue  Bureau’s  audit  board,  and  one  great  grandchild,  $123,- 
the  late  William  Randolph  publisher  stipulated.  California  tax  of  an  addi-  ;178.76  ($4,786.51). 

Hearst  have  held  their  first  The  duplicating  sets  of  trus-  tional  $618,930.07  has  been  paid.  John  Randolph  Hearst,  $312,- 
organizational  meeting.  Theirs  tees  include  the  sons — William  next  scheduled  step  will  282.69  ($20,255.44);  J.  R.  Hearst 

is  the  duty  of  preparing  to  take  Randolph,  Jr.,  George,  John  P^y  Mrs.  Millicent  Hearst  grandson,  $22,913.32  ($358.- 

over  complete  direction  of  the  Randolph,  Randolph  Apperson  $lt500,000  in  cash.  This  is  in  27).  Joanne  Hearst,  grand- 
Hearst  publishing  empire.  and  David  W.  Hearst — and  four  addition  to  a  stock  bequest  ap-  daughter,  $29,982.45  ($549.47) ; 

The  organization  of  the  trus-  survivors  of  the  original  group  praised  at  $4,800,OM  and  fami-  William  Randolph  Hearst  III, 
tees  was  accomplished  at  a  named  by  Mr.  Hearst — Martin  ly  allowances  totalling  $405,000.  jriand-son,  $33,373.73  ($651.21); 
meeting  last  week  in  New  p.  Hulberth,  Richard  E.  Berlin,  $2  Tax  for  $1  Paid  Deborah  Hearst,  granddaughter, 

York  City,  preparatory  to  tak-  Harold  G.  Kern  and  Richard  Indicative  of  the  tax  prob-  $13,585.92  ($171.72),  and  one 

ing  the  reins  of  Hearst  Cor-  A.  Carrington  Jr.  Vacancies  lems  involved  in  an  estate  of  great  grandchild,  $105,374,111 

poration,  top  holding  company,  created  by  deaths  have  been  this  size  is  the  approximate  ($3,526.19). 

through  trusteeship  over  Hearst  filled  by  Gerald  O.  Markuson,  $808,700  federal  tax  paid  on  Randolph  A.  Hearst,  $.341,- 
Corporation’s  prior  preferred  Charles  Mayer  and  Ward  the  $405,000  family  allowances  ;193.19  ($22,875.39);  Catherine 

voting  stock.  This  stock  is  in  Greene.  for  Mrs.  Hearst.  Tax  authori-  .Millicent  Hearst,  granddaugh- 

trusst  for  the  five  sons  and  their  A  separate  board  of  trustees  ties  disallowed  a  claim  that  this  ter,  $40,000.28  (.$850.01);  Vir- 

heirs,  with  final  distribution  been  provided  for  the  two  was  a  bequest  and  ordered  the  ginia  Ann  Hear.st,  granddaugh- 

■'cheduled  to  the  great  grand-  charity  foundations  set  up  by  payment  by  the  Estate.  This  ter,  $27,932.96  ($487.99),  anc 
children  of  the  late  publisher,  the  will,  but  this  board  shall  ruling  probably  will  be  con-  one  great  grandchild,  $110,792. 

The  way  for  full  control  of  bg  compo.sed  of  the  same  mem-  tested,  Mr.  Compton  said.  43  ($.3,905.47). 

the  voting  stock  was  cleared  bership  as  the  group  named  to  The  legal  complications  would  David  Whitmire  Hearst 
recently  when  Mrs.  Millicent  direct  the  Family  Trusts  pro-  have  included  an  accounting  far  .$341,393.19  ($22,875.39);  Milli 
earst,  the  publisher’s  widow,  vided  for  the  sons  and  their  back  into  the  past  had  Mrs.  cent  Phoebe  Hearst,  grand- 
elected  to  take  bequests  granted  heirs,  the  will  has  provided.  Hearst  elected  to  take  widow’s  daughter,  $33,966.62  ($669) 

under  the  will  rather  than  seek  m.  •*  .  rights  rather  than  the  bequests  David  Hear.st,  grandson,  $40, 

dower  rights.  Completion  of  $40,000,000  to  Charity  f^rth  under  the  will.  This  874.14  ($876.22)  and  one  greai 

this  move  is  expected  next  The  charity  bequests  directed  jg  l)ecause  the  late  publisher’s  grandchild,  $103,587.81  ($3,401. 

January.  by  the  tru.stees  will  total  an  estate  included  $20,000,000  i,')). 

Court  authorization  of  release  approximate  $40,000,000  of  ap-  willed  to  him  by  his  mother,  as  distribution,  as  listed  bj 

of  the  stock  assigned  to  the  praised  valuation,  or  more  than  well  as  sums  received  from  his  ^^g  state  also  shows  $472,199! 
Family  Trusts  and  comprising  80%  of  the  total  appraised  father’s  estate.  35^  including  $19,317.28*  foi 

f  e  entme  voting  stock  of  value  of  the  will,  it  is  now  in-  State  evaluation  of  the  taxes,  to  Marion  Davies  Douras 

rin»  f  Corporation  was  con-  dicated.  The  estate  records  in-  interest  willed  to  each,  including  The  report  by  Bernard  G.  Hiss 

Ib»  f  agree-  dicate  an  appraised  net  value  i^g  (given  in  brackets),  fol-  State  appraiser,  lists  as  taxabh 

?  accept  terms  of  the  will,  of  $49,000,000  after  taxes  and  Jqws  for  each  of  the  five  sons  transfers  to  Miss  Davies  rea 

n  er  terms  of  the  will,  the  expenses.  ^nd  each  member  of  his  respec-  and  personal  property  at  100' 

majority  of  the  trustees  are  Progress  in  the  settling  of  tive  family:  N.  Beverly  Drive,  Beverly  Hills 

anrf  '’y  M’’-  Hearst,  the  estate  continues  and  the  George  Hearst,  $283,656.98  $321,042.35  and  paintings  an. 

their  successors.  There  present  target  date  for  comple-  (including  $17,679.13  tax);  other  property,  $91,080.60. 
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Higher  Rates 
For  Ads  Held 
Preferable 

Santa  Monica,  Calif. 

Preparations  for  a  new  surge 
in  newspaper  operational  costs 
were  urged  at  sessions  of  the 
California  Circulation  Managers 
Association  convention  here  this 
week. 

Deane  Funk,  assistant  gen¬ 
eral  manager,  Santa  Monica 
Outlook,  expressed  the  belief 
that  the  new  revenue  should 
come  from  advertisers. 

“Most  publishers  think  cir¬ 
culation  rates  are  now  near 
their  peak,”  he  declared.  “Most 
newspapei’s  should  be  planning 
to  increase  advertising  rates  at 
this  time.  That  seems  to  me  to 
be  preferable  to  higher  circula¬ 
tion  rates.” 

Mr.  Funk  said  he  refused  to 
view  the  newspaper  situation 
with  alarm,  but  he  did  feel  that 
any  newspaper  not  making 
money  today  should  get  out  of 
the  business.  He  forecast  good 
business  through  1956. 

Neil  S.  Hellis,  advertising  di¬ 
rector,  Los  Angeles  Herald  & 
Express,  said:  “I  shouldn’t 
wonder  if  newspaper  advertis 
ing  rates  will  not  have  to  go 
up.” 

J.  B.  Casaday,  circulation  di¬ 
rector,  San  Francisco  Examiner, 
asked  for  a  show  of  hands  on 
whether  advertising  or  circula¬ 
tion  rate  increases  were  favored. 
He  reported  unanimous  endorse¬ 
ment  of  an  advertising  rate 
boost,  but  a  roar  of  laughter 
told  of  the  admitted  bias  of  the 
audience  polled. 

ICMA  Move  Told 

International  Circulation  Man¬ 
agers  Association  has  launched 
a  move  for  inclusion  in  White 
House  Conferences  on  juvenile 
delinquencv,  Morris  Shoor, 
Woonsocket  (R.  I.)  Call  and 
ICMA  president,  reported. 

Consistent  promotion  can  be 
of  great  help  to  circulation  de¬ 
partments,  Edward  J.  Reap, 
promotion  manager,  Los  An¬ 
geles  Times-Mirror,  declared. 

Newspapers  are  too  prone  to 
go  for  gimmick  promotion  to 
get  quick  results,  he  said,  in 
urging  the  use  of  research  and 
planned  merchandising.  Fur¬ 
thermore,  newspapers  kill  their 
own  in-paper  ads  needed  to 
keep  the  customer  sold,  he 
charged. 

On  the  labor  relations  front, 
publishers  should  now  take  the 
initiative,  declared  Larry  Wal¬ 
lace,  executive  vicepresident, 
CNPA  Labor  Relations  Bureau. 


Cocktails  for  Ads 

Springfield,  Ill. 

The  weekly  Citizens  Tribune, 
celebrated  its  20th  birthday  an¬ 
niversary  Oct.  6  by  publishing 
an  80-page  paper  and  then  hold¬ 
ing  a  cocktail  party  for  the  262 
advertisers  who  supported  the 
special  edition.  Publisher  of  the 
Citizens  Tribune  is  J.  R.  Fitz¬ 
patrick.  Editor  is  Malcolm 
Adams. 


New  Tabloid 
Daily  Begins 
OnLongIsland 

The  Mid-Island  Daily  Times, 
a  new  tabloid  newspaper  serv¬ 
ing  eight  Long  Island,  New 
York  communities,  begins  pub¬ 
lication  Oct.  24. 

A  new  rotary  photo-offset 
press  has  been  installed  in  the 
paper’s  plant  at  43  W.  Barclay 
Street,  Hicksville,  Long  Island, 
and  offices  also  will  be  main¬ 
tained  at  Bethpage. 

The  paper  will  carry  United 
Press  wire  reports  and  tele¬ 
photo  service.  It  will  print  24 
pages  daily.  Five  photogra¬ 
phers  have  been  employed  and 
many  local  pictures  will  be 
used. 

Although  the  newspaper’s 
name  is  Times,  the  corporate 
name  is  Mid-Island  Daily  News, 
Inc. 

S.  A.  Kaye,  president  and 
publisher,  is  a  book  publisher 
(including  World  Biographies) 
and  formerly  published  the 
Parkchester  (N.  Y.)  Press  and 
Plainfield  (N.  J.)  Sunday  Post. 

Sy  Kopf,  formerly  managing 
editor  of  the  Fall  River  (Mass.) 
Transcript,  is  managing  editor. 
Robert  W.  May,  formerly  of 
Bangor,  Me.,  is  office  manager. 

The  communities  served  by 
the  newspaper  will  be  Levit- 
town,  Hicksville,  East  Meadow, 
Wantagh,  Westbury,  Bethpage, 
Jericho  and  Plainview.  The  first 
issue  will  be  composed  of  10,000 
copies.  Publisher  Kaye  told 
E  &  P. 

• 

Tobin  Heads  Board 

San  Francisco 

Joseph  O.  Tobin  has  been 
elected  chairman  of  the  board 
of  directors  of  the  Chronicle 
Publishing  Company,  succeed¬ 
ing  the  late  George  T.  Cameron. 
Mrs.  Cameron  takes  her  hus¬ 
band’s  place  on  the  board  and 
Mrs.  Nion  Tucker  and  Charles 
deYoung  Thieriot,  newly  named 
editor  and  publisher,  complete 
the  list  of  directors. 


ad-lines 


'LOOKING  FOR  AN  ANSWER* 

ANTI-TRUST  COMPLAINT  of  Department  of 
Justice  got  an  airing  this  week  at 
a  closed,  off-the-record  session  during 
4-A's  Eastern  Annual  Conference  in 
New  York,  "We  are  looking  for  an  answer 
to  the  suit,"  a  4-A  member  told 
EDITOR  &  PUBLISHER  after  the  meeting, 
which  wasn't  even  recorded  for  use  by 
members.  A  panel  comprised  of  4-A's  top 
brass  discussed  the  suit. 
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NEWSPAPER  READERSHIP  STRONG 

NEWSPAPER  READERSHIP  is  holding  up 
strongly  in  TV  homes,  say  Gerald  Tasker, 
director  of  research  at  Cunningham 
&  Walsh,  commenting  on  his  agency's  eightl 
Videotown  survey.  "Newspaper  reading 
never  was  much  affected  by  TV,"  he  adds. 
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MILLION  AD  CLUB 

ONE  MILLIONTH  CLASSIFIED  AD  of  the 
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year  was  run  by  the  Minneapolis  „ 

(Minn.)  Star  and  Tribune  Oct.  8,  according  | 
to  Warren  Perry,  CAM.  This  marks 
10th  consecutive  year  the  Star  and 
Tribune  have  reached  the  million  figure 

and  is  the  earliest  time  in  any  year  it  * _ 

has  been  attained. 


VERTICAL  COLOR  ADS 

PROCTOR  &  GAMBLE  (via  Compton 
Advertising)  reportedly  using  some  Texas 
newspapers  on  the  vertical  color-ad 
deal  for  black  and  white  comic 
pages.  Report  states  there  are  now  about 
50  papers  agreeable  to  accepting 
vertical  color  ads  on  their  daily  black 
&  white  comics  pages. 


50%  PACKARD-CLIPPER  BUDGET  BOOST  j  c 

LION'S  SHARE  of  a  budget  boost  of  30rt  |  ^ 

over  1955  has  been  channeled  into  |  ’ 

newspaper  space  by  the  Packard-Clipper  |  ' 

division  of  Studebaker-Packard  Corp.  to  |  ' 

launch  its  '56  models.  Announcement  |  _ 

copy  for  Packard  broke  Oct.  20.  Clipper  j ‘ 
copy  will  run  Oct.  25.  | * 

PLYMOUTH  ADDS  'NEW  DIMENSION'  |  ' 

FOUR-COLOR,  FOUR-PAGE  roto  insert  in  43  f  * 

major  newspapers  in  32  cities  will  be  used  f 

this  week-end  by  Plymouth  division  of  ' 

Chrysler  Corp.  to  spear-head  all-media  ||^ 

introduction  of  '56  models  (via  N.  W.  AyerJ  ||  * 

Son).  Insert  described  as  adding  "a  new  j| 

dimension"  to  newspaper  advertising.  Print  ,| 

order  ran  19,700,000,  with  Plymouth  taking  |  • 

extra  200,000  for  merchandising  use.  |  ’ 

Printing  costs  topped  $200,000,  with  500  | 

tons  of  paper  used,  I  . . 

-  — 
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Advertiser  •  IVewspaper 

Press  Panel  Tells  4-A 
What  It  Thinks  of  PR  ^‘*1* 


Section  Edited 

By  Robert  B.  Mclnti 


You  can  lead  an  editor  to  a 
“free-loading”  press  party  or 
shower  him  with  gifts  but  you 
can’t  make  him  “buy”  a  press 
release  if  it  isn’t  newsworthy. 

That  was  the  consensus  of  a 
seven-man  panel  this  week 
I  which  discussed  what  the  press 
thinks  of  advertising  agency 
public  relations  during  the 
Eastern  Annual  Conference  of 
the  American  Association  of  Ad¬ 
vertising  Agencies  in  New 
'  York. 

The  panel,  moderated  by  Mil- 
ton  Fairman,  public  relations 
director,  the  Borden  Company, 
was  comprised  of:  Ruth  Mug- 
glebee  women’s  page  editor, 
Boston  (Mass.)  Record-Ameri- 
can  and  Siindaif  Advertiser; 
j  Marie  Torre,  radio-TV  colum¬ 
nist,  New  York  Herald  Tribune; 
Ralph  Hendershot,  business  and 
financial  editor.  New  York 
World-Telegram  and  Sun;  Har¬ 


old  Blumenfeld.  editor  United 
Press  News  Pictures;  John 
O’Donnell,  Washington  corre¬ 
spondent,  New  York  Daily 
News;  Kenneth  Kramer,  man¬ 
aging  editor.  Business  Week 
magazine;  and  John  Danby,  ex¬ 
ecutive  editor,  Redbook  maga¬ 
zine. 

Integration 

The  session  opened  with  a 
talk  by  Joseph  E.  Boyle,  vice- 
president,  J.  Walter  Thomp.son 
Co.,  in  which  he  called  for  an 
integration  of  public  relations 
and  publicity  into  the  sales  pro¬ 
gram  of  the  products  and  serv¬ 
ices  with  which  advertising  is 
concerned. 

“Public  relations-publicity  is 
and  should  be  a  sales  tool.  It 
should  be  considered  part  of 
the  sales  team,  along  with  ad¬ 
vertising,  merchandising  and 
personal  selling,”  Mr.  Boyle  as¬ 
serted.  “In  the  days  ahead  we 


$  14.5-Billion  Ad 
Volume  by  1970 

The  volume  of  advertising 
in  the  U.  S.,  now  running 
about  $8.5-billion  annually, 
can  be  expected  to  be  running 
at  $  14.5-billion  by  1970,  an 
increase  of  more  than  two- 
thirds  for  the  15-year  period, 
Dexter  M.  Keezer,  vicepresi¬ 
dent  and  director,  depart¬ 
ment  of  economics,  McGraw- 
Hill  Publishing  Co.,  told  the 
4-A  meeting. 

“The  prospect  is  that  the 
economy  as  a  whole  will 
grow  by  about  55%  over  the 
next  15  years,”  he  said,  “but 
the  growth  in  some  indus¬ 
tries  and  in  some  types  of 
consumer  expenditure  will 
double  that  rate  of  growth 
and  more.” 


believe  public  relations-publicity 
is  likely  to  become  a  more  im¬ 
portant  part  of  selling.” 

Panel  Moderator  Fairman  told 
of  a  recent  informal  survey  of 
New  York  newspapers  which 


found  that  from  40%  to  65% 
of  their  news  content  was  based 
on  material  originally  turned 
up  in  a  press  release.  He  asked 
the  panel  what  it  thought  of 
advertising  agency  public  rela¬ 
tions. 

Mr.  O’Donnell  said  he  would 
prefer  to  keep  public  relations 
and  advertising  separated  on 
the  grounds  that  one  should  not 
be  used  to  sell  the  other.  He 
took  the  inbred  stand  of  a 
newspaperman  that  editorial 
should  remain  divorced  from  ad¬ 
vertising,  sales  and  business. 

Panelists  Hendershot  and 
Kramer  agreed  100%  with  Mr. 
O’Donnell,  the  former  pointing 
out  that  he  likes  advertising 
and  PR  people — “They  help  pay 
my  salary.”  But,  he  added,  “a 
news  story  must  stand  on  its 
own  feet.  I  wouldn’t  want  to 
be  taken  advantage  of  on  any 
news  contained  in  a  press  re¬ 
lease.” 

Mr.  Kramer  said  that  while 
advertising  agencies  “seem  to 
make  a  lot  of  news”  with  ac¬ 
count  and  personnel  changes 

(Continued  on  page  18) 
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Quality,  Consistency — Not  Quantity — Counts  ’ 


Time  was  when  Owen  L.  Johnson,  co-owner 
of  Circus  Town,  infants’  and  children’s  wear 
specialty  store,  Des  Moines,  Iowa,  wondered 
whether  a  suburban  store  could  compete  w’ith 
large  downtown  users  of  newspaper  space. 

Today,  thanks  to  a  newspaper  advertising 
course  offered  local  retailers  by  the  Des 
^  Moines  Register  and  Tribune,  Owen  has 
learned  that  “it  is  not  the  quantity  of  space 
used,  but  rather  the  quality  of  consistency 
with  which  it  is  used  that  pays  off. 

“As  our  sales  have  grown,”  he  continued, 
I  "we  have  increased  our  newspaper  budget  so 
j  that  it  is  currently  running  about  $5,000  a 
I  year.  Frankly,”  he  smiled,  “it’s  a  nice  vicious 
I  circle  we  find  ourselves  in.” 

I  Such  praise  of  the  medium  is  indeed  a 
g  tribute  coming  from  a  guy  with  Owen’s  back- 
^  ground.  Except  for  a  three-year  stint  on 
I  Pillsbury  Mills’  sales  staff  following  his 
I  graduation  from  the  University  of  Minnesota, 
g  Owen  had  been  steeped  in  radio-TV  work. 
I  He  left  Pillsbury  to  become  a  time  salesman 
^  for  WSTV  in  Steubenville,  Ohio.  From  19-12 
I  to  1946  he  served  in  the  U.  S.  Air  Force 
r  upon  his  discharge  became  promotion 


Owen  L.  Johnson 
Circus  Town 


manager  of  KTSA  in  San  Antonio,  Texas,  g 
later  switching  to  the  sales  side.  Ultimately  g 
he  joined  the  sales  staff  of  KCBC  in  Des  g 
Moines.  = 

Owen  and  his  wife,  who  have  three  children,  | 
noticed  the  city  was  “wide  open”  for  a  child-  g 
ren’s  shop.  His  wife  was  an  experienced  g 
buyer  and  manager,  and  Owen,  of  course,  g 
had  the  advertising  and  promotion  savvy,  g 
In  July  of  ’48  they  opened  the  first  Circus  3 
Town.  Today  there  are  two  Circus  Town  g 
stores  plus  a  store  called  Junior  Miss.  g 

“Though  we  used  other  media  to  begin  3 
with,  we  switched  to  newspapers  with  the  s 
opening  of  our  second  Circus  Town  store,”  = 
Owen  said.  “The  results  have  been  very  J 
gratifying,  especially  since  we  took  the  Regis-  g 
ter  and  Tribune’s  advertising  course.  3 

“Since  learning  to  write  more  effective  ads  g 
and  to  use  good  art  work  as  a  supplement  m 
to  selling  copy,  results  have  been  exceptional,  g 
“Then,  too,”  Owen  concluded,  “we  have  g 
made  effective  use  of  the  Retail  Planning  g 
Calendar  furnished  by  our  newspaper.  This  j 
has  helped  us  to  put  proper  emphasis  on  the  m 
right  items  at  the  right  time.” — R.  B.  McI.  g 
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CASE  STUDY 


Newspaper  Ads  Put 
Ess  in  Hensler  Beer 


By  Robert  B.  McIntyre 

By  returning  to  the  “lost  Newark  Star-Ledger,  the  Eliza- 
art”  of  selling  beer  through  ap-  beth  Journal,  the  Jersey  Jour- 
petite  appeal  and  using  week-  nal,  and  the  Asbitry  Park 
ly  1,000-line  newspaper  inser-  Press. 

tions  featuring  mouth-watering.  According  to  Mr.  Pinsker, 
frost-studded  gla.‘-ses  of  its  Hensler  avoids  requesting 
brew  (see  cut),  the  Joseph  Hen-  sports  page  position  for  its  ads 
sler  Brewing  Co.,  Newark,  N.  on  the  grounds  that  women  as 
J.,  since  April  of  this  year  ha.s  well  as  men  are  beer  buyers  and 
“drawn”  a  sudsy  25%  sales  head  that  to  use  the  sports  page 
over  brewery  (ioliaths  which  do  would  exclude  many  women 
battle  within  the  confines  of  readers. 

Hensler’s  Essex  County  market.  “The  daily  newspaper,”  the 
That,  in  a  beer  cap,  is  the  agency  executive  told  E&P,  “is 
strategy  behind  the  95-year  old  a  woman’s  ‘trade’  paper.  She 
brewery’s  $150,(X)0  advertising  reads  it  looking  for  buys  much 
program  now  entering  its  second  the  same  way  that  a  man  reads 
year,  and  which  has  succeeded  his  newspaper  looking  for  busi- 
in  topping  such  well-heeled  com-  ness  news.” 
petition  as  Ballantine,  Bud-  He  added  that  Hensler  does 
weiser,  Rheingold,  Krueger,  and  not  use  television  spots  because 
Pabst,  all  of  which  are  brewed  - 

within  the  state.  In  addition,  1  ^ 

Hensler  has  used  its  bullseye  ^ 

newspaper  ads  as  a  modern  -  J  < "  ^ 

sling  shot  against  such  formid- 

able  competitors  as  Shaefer,  '  f  .  '  , ‘J 

Ruppert  and  Miller  High  Life.  -  -  '-M 

ing  appetite  appeal — a  lost  ait 
in  the  brewing  industry — turned 
the  trick  for  Hensler,”  accord-  * 
ing  to  Dewey  Pinsker,  president 
of  E.  T.  Howard  Co.,  New  York, 

handles  the  Hensler  account,  ^ 

have  strayed  from  this  tech- 
nique  in  their  frantic  efforts  to  , 
come  up  with  something  dif-  I 

fereht.  As  a  result,  they’ve  ««««» 


any  coordination  of  public  n- 
lations-publicity  with  adveni- 
ing  “must  include  the  newspj- 
per”  in  its  plans, 
and  mergers,  “agency  PR  de-  Mr.  O’Donnell  told  the  meet- 
partments  are  not  doing  too  ing  that  he  uses  a  lot  of  pub- 
good  a  job  for  clients.”  licity-release  material  received 

.  from  independent  rather  thu 

Know  Publication  s  Goal  agency  PR  people.  He  cited  i 

Mr.  Danby  said  that  too  often  number  of  public  relations  linns  | 
editors  are  approached  by  PR  he  considers  thoroughly  reliable 
people  who  do  not  understand  to  give  him  an  “honest  count’ 
the  aims  of  the  publication.  Panelist  Kramer  said  he  felt 
Commenting  on  the  news  value  that  the  elaborate  “press  n- 
of  pictures  in  general,  Mr.  Dan-  ception”  was  being  overdone 
by  noted  that  his  office  would  and  Panelist  Hendershot  ole 
prefer  to  take  its  own  pictures  served  that  the  present  con- 
rather  than  to  use  the  ones  fusion  between  the  terms  “pule 
submitted  by  PR  departments,  lie  relations”  and  “publicity 
“A  picture,”  he  said,  “can  be  must  be  clarified, 
illiterate  by  being  poorly  posed  Moderator  Fairman  declared 
and  because  of  other  technical  that  “If  media  permits  tbe 
defects.”  He  asked  that  the  ringing  of  the  cash  register » 
same  thought  be  given  to  the  annoy  the  editorial  departmeni, 
taking  of  a  picture  that  is  then  media  will  wind  up  with  i 
given  to  the  preparation  of  a  public  relations  problem  of  it‘ 
news  storv.  own.” 


Press  Panel 

(Continued  from  page  17) 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 
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RETAIL  SURVEY 


Merits  Wear  Campaign 
To  Hinge  on  Papers 


Newspaper  advertising  will  be 
a  “definite  must”  in  the  two- 
million  dollar  promotion  pro¬ 
gram  planned  by  the  men’s  and 
boys’  wear  industry,  a  program 
calculated  to  recapture  that  in¬ 
dustry’s  pre-war  share  of  the 
nation’s  consumer  dollar,  ac¬ 
cording  to  Willard  W.  Cole, 
president  of  the  recently  formed 
American  Institute  of  Men’s 
and  Boys’  Wear. 

Basic  to  the  campaign,  Mr. 
Cole  told  a  luncheon  meeting 
of  the  American  Association 
of  Newspaper  Representatives, 
New  York  chapter,  will  be  a 
heavy  national  newspaper  ad¬ 
vertising  campaign,  plus  strong 
support  in  such  other  national 
media  as  magazines,  television 
and  radio  and  a  thoroughgoing 
promotion  campaign  among  re¬ 
tailers  which  is  expected  to  re¬ 
sult  in  extensive  local  newspa¬ 
per  advertising. 

“Newspapers,”  said  Mr.  Cole, 


“are  truly  the  retailer’s  medi¬ 
um,  and  a  definite  must  in  our 
campaign.  Because  of  the  close 
associations  already  established 
between  the  retailer  and  the 
local  press,  this  medium  offers 
us  the  ideal  opportunity  to 
really  make  the  campaign  pay 
off  at  the  local  level.  This  will 
mean  a  firmer  markup  and 
greater  traffic  for  the  individ¬ 
ual  retailer  in  every  town. 

“We  plan  to  take  full  advan¬ 
tage  of  newspapers’  concen¬ 
trated  coverage  by  spearheading 
localized ,  promotional  supple¬ 
ments  with  Institute  advertising 
in  hometown  papers.  In  this 
way,  we  will  furnish  local  re¬ 
tailers  with  a  truly  effective 
vehicle  from  which  they  can 
launch  a  united  effort  to  make 
the  campaign  pay  off  in  their 
own  stores. 

“In  addition  to  its  own  basic 
advertising  in  this  medium,” 
Mr.  Cole  added,  “the  Institute 


READY  TARGET  FOR  YOUR 
SALES  CAMPAIGN! 


1 1 -County  Trading  Area  Population 
412,548  (A.B.C.) 

1954  Retail  Sales  in  1 1 -County 
Trading  Area  $419,443,752.72* 

City  of  Springfield  Population 
103,715  (A.B.C.) 

Retail  Sales — City  of  Springfield 
$157,049,402.42* 
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Time  Table  of  Retail  Opportunities,  featuring  the  Market  Target  Ditl 
(E&P,  Oct.  I,  page  15),  is  checked  by  Robert  Van  Slambrouck,  emt 
ant  retail  director.  Bureau  of  Advertising,  ANPA,  and  his  secretuf 
Ida  Rossi.  More  than  7,000  Time  Tables  have  been  distributed  h 
date,  3,438  of  them  the  first  week  after  publication. 


will  provide  other  forms  of  sup¬ 
port  for  local  retail  promotion, 
including  such  aids  as  counter¬ 
cards,  point  of  sale  displays, 
advertising  mats,  etc.” 

In  the  course  of  planning  the 
basic  campaiern  program,  meet¬ 
ings  were  held  between  AIMBW 
and  the  Bureau  of  Advertising, 
ANPA. 

Basic  theme  of  the  campaign 
— which  will  continually  stress 
the  need  to  be  well-dres.sed  for 
both  business  and  social  suc¬ 
cess — will  be,  “Dress  Right! 
You  Can’t  Afford  Not  To!” 

Small  Volume  Increase 

The  Institute  showed  at  the 
AANR  meeting  a  stripfilm 
presentation  with  recorded  com¬ 
mentary,  which  pointed  out  that 
dollar  volume  of  the  apparel 
business  has  increased  only  6% 
since  1947,  while  the  same 
period  has  seen  air  travel  busi¬ 
ness  jump  175%,  automobiles 
133%,  tobacco  79%. 

The  presentation  noted  fur¬ 
ther  that  the  apparel  industry’s 
share  of  the  American  consum¬ 
er  dollar  has  shrunk  from  14 
cents  in  1929  to  7.9  cents  today. 
At  the  same  time,  male  apparel 
which  accounted  for  40%  of  the 
original  14-cent  figure,  now  gets 
less  than  35%  of  the  present 
7.9-cent  figure. 

A  primary  reason,  said  the 
presentation,  has  been  the  in- 
du.stry’s  failure  to  promote  ade¬ 
quately.  The  forthcoming  pro¬ 
motion  program  to  which  mills, 
yarn  producers,  apparel  manu¬ 
facturers,  unions  and  other  in¬ 
dustry  groups  will  contribute, 
will  be  kicked  off  as  soon  as 
the  Institute  has  reached  $2,- 
000,000  in  pledges. 


Dallas  Merchants  Set 
T o  Back  Dotcntotm  Push 

“Dallas  Unlimited”  is  the 
title  of  a  brochure  prepared  bj 
Tracy,  Locke  Co.,  Inc.,  Dallis, 
Tex.,  and  used  to  raise  a  $100,- 
000  fund  for  the  Dallas 
Merchants  Association. 

Fhmds  will  be  used,  beginnin? 
Oct.  27,  as  part  of  an  aggressive 
campaign  to  bring  shoppers 
back  to  downtown  Dallas.  The 
advertising  plan  of  “Dallas  Un-j 
limited”  calls  for  a  continuous* 
program  reinforced  by  three 
special  events  during  the  yeir. 

Bulk  of  the  $100,000  budget- 
$26,347.20  —  will  go  to  radio 
advertising.  Total  of  $16,670  is 
earmarked  for  newspaper  spate. 

Roto  Insert  Aidi 
Furniture  Sales 

Chicago 

Launched  by  a  12-pais 
rotogravure  insert  in  the 
Chicapo  Sunday  Tribune  oe 
Oct.  2,  the  fall-winter  pro¬ 
motion  of  Chicagoland’s  H 
Smart  Living  Stores 
started  paying  dividends. 

The  stores  reported  they 
did  more  than  $r)0,0<'0  worth  I 
of  business  on  the  first  day  | 
after  the  loto  insert  ran  itj 
the  Tribune.  The  12-page  in¬ 
sert,  built  around  the  pr»; 
motion’s  festival  of  values 
theme,  was  the  first  rott 
insert  ever  pur  chased  by  the 
group.  Six  of  its  12  paf** 
were  in  full  color,  dramat^ 
ing  furnitui-e  offerings  W 
group  will  maintain  through¬ 
out  the  four-th  quarter 
motion. 
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FAIRCHILD  AERIAL  SURVEY 


The  New  York  Journal- American  ^ 

1956  BUSINESS  and  FINANCIAL  ANNUAL 

will  be  published  TUESDAY,  JANUARY  10 


NEW  YORK'S  LOWER  MANHAHAN  -  FINANCIAL  HUB  OF  THE  WORLD 


Here  is  your  opportunity  to  influence  two  great  New  York 
markets  —  the  man  on  the  street  and  the  man  in  Wall  Street. 


On  January  10,  1956,  the  New  York  Journal-American 
will  publish  its  19th  consecutive  Business  and  Fin¬ 
ancial  Annual. 

Edited  by  famed  Financial  Editor  Leslie  Gould  .  .  . 
containing  the  forecasts,  reviews  and  observations  of 
top  authorities  in  the  fields  of  business,  labor  and 
finance  ...  it  will  accent  the  accomplishments  of 
American  free  enterprise  in  sparking  the  greatest 
boom  of  prosperity  in  history.  Special  emphasis  will 
be  placed  on  atomic  power,  jet  power  and  automa¬ 
tion— the  new  key  industries  which  are  revolutioniz¬ 
ing  our  way  of  life. 

Here  is  an  exceptional  opportunity  to  present  your 
company's  role  in  the  march  of  industrial  progress  .  .  . 


to  a  far  larger  audience  than  any  other  New  York 
newspaper  which  publishes  an  annual  business  and 
financial  issue  delivers.  More  families  by  far  regu¬ 
larly  buy  the  Journal-American  than  any  other  five- 
cent  New  York  newspaper.  More  top-level  Wall 
Street  executives  regularly  read  the  Journal-American's 
Leslie  Gould  than  any  other  financial  writer  on  a 
metropolitan  newspaper,  according  to  the  most  recent 
survey  by  "Financial  World." 

Your  company  is  in  good  company  .  .  .  with  Ameri¬ 
ca's  leading  business  and  financial  advertisers  .  .  . 
when  you  advertise  in  the  New  York  Journal-Ameri¬ 
can  Business  and  Financial  Annual, 
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.  AN  AMERICAN  H  P^SPCRH  FOR } 


NATIONALLY  REPRESENTED  BY  HEARST  ADVERTISING  SERVICE 

ALBANY:  24  .Shrridan  Avonm*  —  BAI.TIMOKE:  Lommerre  and  I’rall  Sirerls — BOSTON:  5  ^iiithrop 
Square — C'ilK^AGO:  .326  tA .  Madison  Sireel — DALLAS:  .311  South  Akard  St. — DETROIT:  6-229 
General  Motors  Buildinit— Ml  AMI  BEACH:  1079- 95th  St..  Bay  llarlior  IsL— LOS  ANGELES:  420 
Petroleum  Buildinu— NEW  YORK:  959  Eighth  A  venue— PHILADELPHIA :  1400  Penn  Square — 

PITTSBLRGH:  Sun-Teleicraph  RuildinK— SAN  ANTONIO:  420  Broadway — SAN  FRANCISCO — 710 
Ilearst  Building— SEATTLE:  1600  Textile  Tower- —MILWAUKEE:  540  N.  Plankinton  Avenue. 
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AD  CAMPAIGNS 


Chevrolet  Teaser 


Ads  in  7,500  Papers 


An  unusual  newspaper,  radio- 
TV  advertising  campaign  is  ex¬ 
pected  to  have  the  1956  Chev¬ 
rolet  rolling  with  plenty  of 
momentum  when  the  models  hit 
dealers’  showrooms  Nov.  4. 

Newspaper  insertions  will  ap¬ 
pear  in  7,509  dailies  and  week¬ 
lies  in  sizes  ranging  up  to  a 
half  page.  Most  dailies  will 
carry  a  series  of  five  separate 
ads  and  most  weeklies  will  run 
a  seciuence  of  two  insertions. 

The  campaign  spotlights  a 
new  record  set  by  the  ’56 
Chevrolet  in  a  secret  test  up 
14,110-fcot  Pike^  Peak. 


APcent  in  ISational 
Media  for  First  Time 

Ac’cent  International,  pro¬ 
ducer  of  Ac’cent  food  seasoning, 
has  released  a  continuous  small- 
space  advertising  program  (via 


BBDO)  in  national  publications 
for  the  first  time. 

Don  Swanson,  advertising 
manager,  announced  this  week 
that  bi-weekly  insertions  in 
This  Week,  American  Weekly, 
Parade,  Family  Circle  and  the 
Sunday  supplement  of  the  New 
York  News  started  Oct.  9  and 
will  continue  through  1956.  This 
continuous  schedule  will  reach 
a  circulation  of  66,090,000  every 
month,  Mr.  Swanson  said. 

Ac’cent’s  regular  twice-a-year 
merchandising  promotions  will 
also  use  four-color  ads  in  wom¬ 
en’s  service  books  and  the 
Satevepost.  The  company  has 
also  placed  contracts  for  three 
pages  in  Render’s  Digest  in 
1956. 


Municipal  Report 
Is  an  $18,000  Ad 

Milwaukee,  Wis. 

Supplementing  a  booklet, 
the  City  of  Milwaukee  this 
year  bought  16-page  roto¬ 
gravure  sections  in  the  Mil¬ 
waukee  Journal  and  Milwau¬ 
kee  Sentinel  to  present  a 
report  on  municipal  affairs. 
It  cost  the  city  close  to 
$18,099  at  regular  advertis¬ 
ing  rates. 

“The  City  Fathers  think 
they’ve  got  something  here 
that  is  worth  every  penny,’’ 
commented  Municipal  Refer¬ 
ence  Librarian  Gerald  P. 
Caffrey,  who  edited  the  sup¬ 
plement. 


New  Lineup 
For  Ad  Sales 


And  Training 


Other  Campaigns  .  . . 

•  Weekly  insertions  of  260- 
line  ads  through  the  Christmas 


HARKNE^SAYS 


h 


season  on  sports  pages  of  four 
New  York  City  and  one  New¬ 
ark,  N.  J.,  newspapers  are  be¬ 
ing  used  by  Gradiaz,  Annis  & 
Co.,  Tampa,  Fla.  cigar  makers, 
to  promote  (via  Emil  Mogul 
Co.)  “Customrold”  Gold  Label 
cigars. 

•  A  heavy  schedule  in  met¬ 
ropolitan,  suburban  and  selected 
newspapers  broke  this  week  in 

I  the  metropolitan  New  York 
market  to  introduce  Borden’s 
:  new  “Rich  Roast”  instant  cof¬ 
fee.  Spot  radio-TV,  network  TV 
with  local  cut-ins,  outdoor  and 
transit  advertising  are  also 
running. 

•  Free  mats  and  illustrations 
I  for  newspaper  ads  are  being  of- 
i  fered  customers  of  the  Electri- 
1  cal  Division  of  Olin  Mathieson 

Chemical  Corp.  in  behalf  of 
I  Olin  flashlights  and  batteries. 
:  Ads  range  in  size  from  165 
;  lines  on  three  columns  to  70 
'  lines  on  one  column.  Space  is 
'  left  for  name  of  local  dealer. 


Milwaukee,  Wi».  w 

The  Milwaukee  JourtiaVs  via- 
president  and  advertising  man¬ 
ager,  Robert  K.  Drew,  is  u- 
nouncing  a  realignment  of  work 
and  personnel  within  the  ad¬ 
vertising  department. 

Several  new  appointments  an 
involved,  including  that  of  Nora 
Saukerson  to  manager  general 
advertising  and  Frank  Pap 
manager-classified  advcrtisini.  • 
Arthur  Hall  becomes  head  of 
new  training  and  sales  presen¬ 
tation  divisions  and  member  of 
a  new  three-man  management 
team  with  Harry  Gwaltney  di¬ 
recting  the  Journal’s  color  serv¬ 
ice  and  color  advertising  sales 
and  Harold  Daniels  advertising 
sales. 

Mr.  Daniels  will  have  respon- 1 
sibility  for  the  work  of  three  I 
newly  created  retail  divisions:  I 
downtown  —  Richard  Trow- 1 
bridge;  southside — Joe  Batteig- 1 
er,  and  northside  —  Warren  f 
Heyse.  These  three  supervisors 
will  have  augmented  retail 
staffs. 

Others  in  the  group  besides 
Messrs,  Saukerson  and  Pap  ^ 
are  Homer  Bendinger,  local  gen-  P 
eral  division;  William  Klumb. a 
automotive,  and  Charles  Clarke,  f 


street  sales  supeiwisor,  classi-  ? 
fied.  I 


_ and  millions  of  readers  find 

more  fun  in  photography! 


Dean  of  photographic  writers,  teacher,  past 
president  of  the  Photographic  Society  of  America, 
Norris  Harkness  will  capture  the  interest  of  your 
readers,  too,  in  his  column,  “Let’s  Take  Pictures”. 
It  suggests  what  to  photograph :  tells  beginner  and 
advanced  photo  fan  in  down-to-earth  terms  how  to 
get  good  pictures  with  the  simplest  equipment. 

If  you  haven’t  already  seen  the  column  (it  appears 
once  a  week  in  48  newspapers  from  coast 
to  coast ) ,  why  not  let  us  send  you  some  samples. 


•  An  extensive  newspaper 
schedule  (via  Kenyon  &  Eck- 
hardt  Inc.)  covering  New  York 
metropolitan  area  is  running  to 

I  debut  Nabisco’s  honey-flavored 
cereals.  Wheat  Honeys  and  Rice 
Honeys. 

•  Some  60  newspapers  in  the 

,  Midwest  and  Southwest  will 

;  participate  in  an  “Earn-An-Ad” 
program  for  dealers  and  gifts 
of  jars  of  pickles  for  consumers 
in  a  holiday  promotion  (via  L. 

'  W.  Ramsey  Co.)  by  Squire 

I  Dingee  Co.,  Chicago. 


Halliday  Appointed 


Another  leader . . .  available  now 


The  HARDALE  Synd  icate 


30  EAST  60TH  STREET,  NEW  YORK  22,  N,  Y.  •  PLAZA  3-3331 


John  C.  Halliday  has  been 
appointed  an  assistant  media 
director  in  the  New  York  office 
of  Needham,  Louis  &  Brorby, 
Inc.  He  was  formerly  with  Ogil- 
vy,  Benson  &  Mather,  Inc.,  and 
earlier,  with  Hicks  &  Geist,  Inc., 
and  Fletcher  D.  Richards,  Inc. 
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Newspaper  Ad  Held 
Preferable  To  Coupon 

“If  you  manufacturers  can 
afford  to  give  a  coupon,  thee 
the  price  is  too  high.  Put  the 
money  into  newspaper  adver¬ 
tising.” 

That  was  the  advice  last 
week  of  Patsy  D’.4gostino,  pres¬ 
ident,  D’Agostino  Brothers  Fool 
Markets,  during  a  heated  de¬ 
bate  at  the  Sales  Executives 
Club  in  New  York  with  George  , 

P.  Johansen,  president.  Adver¬ 
tising  Distributors  of  .\merica. 

Inc. 

Mr.  Johansen  charged  that 
perhaps  the  chains  oppose  the 
use  of  coupons  in  order  to  pis’ 
their  own  private  labels.  He 
asserted,  however,  that  tHe^' 
pon  does  more  for  a  g®®" 
product,  and  does  it  fa-'ter  aM 
better,  at  less  cost,  than  W 
other  medium  of  advertisirf- 

Mr.  D’Agostino  replied  ^ 
the  coupon  “brings  nothing  « 
the  store”  but  merely  switche 
a  buyer  from  one  brand  t® 
other.  ; 
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What  makes  a  newspaper  great? 


Mama  Rusciano’s  “compari” 
sandwich  is  an  awe-inspiring  creation 
...  a  king-size  loaf  of  Italian  bread 
stuffed  with  a  special  Rusciano  for¬ 
mula  of  prosciutto,  provolone,  cappo 
coUo,  ricotta,  mortedella,  vegetables 
and  greens — the  whole  laved  gener¬ 
ously  with  oil,  herb-flecked  vinegar 
and  other  delicious  lubricants. 
_VVhen  Will  Jones,  Minneapolis 
Tribune  entertainment  columnist, 
^t  bit  into  this  Minneapolis  ver¬ 
son  of  the  “submarine”  or  “poor 
sandwich,  it  was  love  at  first 
chew.  His  rapturous  description  of 


the  compari  appeared  in  next  morn¬ 
ing’s  paper — prompted  local  pizza- 
chompers  and  submarine-fanciers  to 
descend  by  the  hundreds  on  the 
Rusciano’s  north  side  delicatessen. 

The  Ruscianos,  overwhelmed, 
held  a  family  council  and  in  self- 
defense  opened  a  small  restaurant 
in  the  Minneapolis  loop.  Soon  they 
had  to  buy  more  tables  and  chairs 
and  hire  a  waitress.  But  Jones  was 
inexorable;  his  columns  continued  to 
glow  with  loving  tributes  to  Mama’s 
fabulous  cookery.  More  expansion 
of  the  Rusciano  premises  followed. 
The  trouble  is.  Papa  Rusciano  says, 
they  still  can’t  keep  pace  with  the 
cxistomers  —  even  in  a  city  noted  as 
the  stronghold  of  the  Scandinavian 
Smorgasbord. 

Upper  Midwesterners  follow  Will 
Jones’  advice  on  food  and  fun  with 
an  exuberance  often  astonishing  to 
the  owl-eyed  columnist  himself.  Let 
Jones  discover  a  new  marimba  player 
at  an  isolated  night  spot,  and  the 
place  is  soon  turning  patrons  away. 
Jones’  recommendations  have  start¬ 


ed  barbecue-pit  operators  toward 
the  high-income  brackets,  caused 
door-bustingjams  at  suburban  movie 
theatres,  and,  more  than  once, 
helped  raise  struggling  entertainers 
to  star  status. 

In  a  region  where  good  food,  good 
living  and  good  entertainment  are 
priz^.  Will  Jones’  lively  columns 
are  a  best-read  feature  of  news- 
pajjers  which  believe  in  serving  all 
the  interests  of  all  of  their  readers — 
one  more  reason  why  the  Min¬ 
neapolis  Star  and  Tribune  are  wel¬ 
comed  as  sprightly  companions, 
dependable  friends  and  trustworthy 
spokesmen  by  the  largest  newspaper 
audience  in  the  Upper  Midwest. 

Minneapolis 
Star  an  ^/Tribune 

iVINING  MORNING  R  SUNDAY 

625,000  SUNDAY -495.000  DAILY 
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Editor’s  Guide 
On  Publicity 
Cuts  Friction 


Editors 
tell  us 
our 

Pee  Wee 


Topeka,  Ku,  j 
A  few  firm  rules  on  pubU>  ' 
ity  will  help  to  diminish  the" 
skirmishes  between  editorial 
and  advertising:  men,  advises 
Tom  Kiene,  managring  editor  of 
the  Topeka  State  Journal 
Reviewing  some  of  the  com¬ 
mon  points  of  argument  as  to 
what’s  news  and  what  should 
be  advertising,  Mr.  Kiene  told 
a  recent  meeting  of  Stauffer 
newspaper  executives  that  he 
tries  to  adhere  to  this  guide; 

Woman’s  page  releases  as 
circulated  by  leady-mix  manu¬ 
facturers,  fashion  houses  and 
others:  I  tell  our  society  editor 
never  to  use  them  because  it 
will  only  encourage  a  spacfr 
rate  publicist  to  send  more. 

Using  lists  of  names  of  don- 
ai's  because  the  soliciting  agency 
has  promised  they  would  be 
published  and  would  give  them 
that  much  advertising:  We 
won’t  do  it. 

Publishing  the  motorcar 
agency  mats  of  the  new  models 
as  they  appear:  We  do  because 
we  think  automobiles  are  news. 

Some  major  sports  events  are 
now  designated  by  the  names 
of  their  sponsors,  as  the  Miller 
High  Life  Golf  tournament 
which  was  once  the  Milwaukee 
Open:  We’re  ag’in  it. 

Should  we  publish  a  house 
plan  and  sketch  as  the  Home 
of  the  Week,  furnished  hy  an 
architect  who  does  it  because 
he  wants  the  business?:  We 
w'ould  because  of  the  general 
interest  in  house  plans. 

What  do  you  do  about  print¬ 
ing  the  pictures  of  newly-em¬ 
ployed  insurance  agents  and 
young  lawyers  who  are  opening 
offices?:  We  don’t  use  the  first 
Irecause  we’d  never  finish  with 
all  of  them  if  we  started;  we 
do  use  the  lawyers  because  we 
The  Toronto  (Ont.)  Star  is  see  theirs  as  the  start  of  anew 
now  offering  advertisers  ROP  business. 

color  (black  and  one  color)  in  Inescapable  facts  from  which 
any  unit  measuring  1,0(  0  lines  all  of  us  will  escape  as  occa- 
or  mor'e,  according  to  W.  J.  sions  warrant: 

Campbell,  advertising  manager.  j  p  tick- 

Color  will  be  available  Mon-  .  „  .  „  ,  „  o,rn 


TWO  ON  THE  AISLE  for  world  premiere  of  movie  version  of  Rodgers 
&  Hammerstein  hit  are  lucky  agency  men.  Left  fo  right:  Eugene 
Katz,  president  of  Katz  Agency,  representing  Oklahoman  and  Times; 
Mack  Dunbar,  of  Ted  Bates,  Inc.,  and  Harry  Torp,  of  Dowd,  Redfield 
&  Johnstone. 


FRINGE  BENEFITS  have  a  different  meaning  here  as  this  trio  dis¬ 
cusses  "The  Surrey  with  the  Fringe  on  Top"  in  relation  to  the  Okla¬ 
homa  market.  Left  to  right:  George  R.  Katz,  head  of  the  Katz  Agency; 
Oklahoma  Governor  Raymond  Gary,  and  O.  C.  Brown,  director  of 
advertising,  Oklahoma  Publishing  Co. 


SO  are 
other 
Hardale 
leaders 


MEN  FROM  CUNNINGHAM  &  WALSH  enjoy  "Oklahoma!"  party 
given  for  80  ad  executives  by  the  Oklahoman  and  Times.  Left  to  right: 
Newman  McEvoy,  C  &  W;  Ed  Bacazewski,  C  &  W;  Theodore  W. 
Rathbone,  Katz  Agency;  Charles  Neel,  acting  advertising  manager, 
Opubco  papers;  and  Charles  Helfrich,  C  &  W. 
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ENGINEERING 

REPORTS: 


'WORLD’S  LONGEST"  LINES  OF  NEWSPAPER  PRESSES  COVER  A  DISTANCE  LONGER  THAN  A  FOOTBALL  FIELD 


For  lower  maintenance  and  installation  costs,  speedier  production 


“America’s  largest  evening  newspaper  and 
seventh  largest  standard  size  Sunday  news¬ 
paper’’ — the  Philadelphia  Bulletin  is  now 
printed  in  what  is  probably  the  largest  and 
most  modern  pressroom  in  the  world.  It  is 
326  feet  long,  154  feet  wide,  and  43  feet 
high.  To  drive  its  two  lines  of  Hoe  Color- 
Convertible  Presses,  which  include  72  press 
units  and  14  folders,  the  Bulletin  chose 
General  Electric  d-c  electronic  press  drive. 
This  Engineering  Report  shows  how  modern, 
system-engineered  G-E  equipment,  from  the 
incoming  power  line  to  the  utilization  load, 
helps  the  Bulletin  meet  demands  for  in¬ 
creased,  speedier  production  with  efficient, 
flexible  control  of  their  giant  presses  and 
auxiliary  services. 


MASSIVE  NEW  PLANT  IS  MODERN  IN  EVERY  RESPECT 


ELECTRIC 


GENERAL 


\ 


t 


MAXIMUM  CONTINUITY,  PROTECTION  are  assured  Bulletin  by  13.8-kv  G-E  metal-clad  switchgear.  Compact,  factory- 
assembled  units  made  installation  simple,  easy,  and  saved  space.  Future  feeder  units  may  be  readily  added. 


At  the  Philadelphia 


SIMPLE  AC-DC  CONVERSION  is  obtained  with 
G-E  ignitron  tube  rectifiers.  Tubes  have  an 
expected  average  life  of  more  than  8  years. 


86  INDIVIDUAL  D-C  DRIVE  MOTORS  totalling  3440  hp  are  coaxially  mounted, 
one  motor  on  each  unit.  If  up  to  one  third  of  the  motors  on  any  press  break 
down,  the  remaining  motors  can  carry  whole  press  load  at  almost  normal  speed. 
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CONVENIENTLY  LOCATED  CLOSE  TO  THE  LOAD,  G-E  2000-  to  press  units  and  folders.  Equipment  is  metal-enclosed,  acces- 

kva  combined  power  and  control  cubicles  supply  d-c  power  sible  from  front  or  back.  Matching  units  can  easily  be  added. 


Bulletin’s  new  plant  •  •  • 

’  flexibility  of  d-c  electronic  equipment 
than  210,000  96-page  papers  per  hour 

The  Philadelphia  Bulletin  is  all  set  for  today  and  tomorrow. 
Its  new  plant,  with  space  and  equipment  for  all  its  needs  in 
the  foreseeable  future,  can  expand  its  electrical  system  at 
any  time  with  ease  and  economy.  A  General  Electric  en¬ 
gineering  team,  working  closely  with  the  Bulletin’s  en¬ 
gineers,  applied  a  knowledge  of  printing  and  electrical 
engineering  that  contributed  substantially  to  the  operating 
efficiency  of  the  pressroom  and  auxiliary  services. 

G-E  d-c  electronic  press  drive  was  selected  for  many 
reasons.  Besides  providing  continuity  of  production,  it  has 
greater  flexibility,  smoother  acceleration  and  braking,  and 
simplified  control.  Installation  costs  are  low,  there  are  sav¬ 
ings  on  power  bills  and  maintenance,  and  reel  room  space 
is  conserved. 

Basically,  the  drive  employs  electronic  rectifiers  which 
convert  a-c  to  d-c  power.  It  is  the  first  fully  adjustable- 
voltage  system  developed  specially  for  the  printing  in¬ 
dustry.  It  requires  no  special  training  to  operate  and  has 
operational  advantages  not  equalled  by  other  drive  systems. 

TURN  PAGt  FOR  MORE  ^ 

GENERAL 


ELECTRIC 
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CENTRALIZATION  of  control  for  auxiliary  press  motors  and 
lighting,  provided  by  this  compact  G-E  3000-kva  460/220-v 
motor  control  center,  saves  steps,  conserves  manpower. 


G-E  d-c  electronic  press  drive  is  simple, 
low-cost  way  to  print  the  news 


IT  RAISES  PRESSROOM  EFFICIENCY.  For  “production  IT  CUTS  PRODUCTION  COSTS.  Factory-assembled 

insurance,”  if  individual  drive  motors  are  lost  from  a  control  panels  reduce  installation  time  and  costs, 

press  combination,  those  remaining  can  carry  the  Inherently  high  efficiency  and  power  factor  of  elec- 

whole  load  at  almost  normal  speed.  For  greater  tronic  drive  cuts  power  bills.  Elimination  of  most  mov- 

flexibility,  one  motor  on  each  press  unit  handles  all  ing  parts  saves  on  maintenance.  And  press-mounting 

power  needs — threading,  inching,  running  and  brak-  of  d-c  drive  motors  saves  reel  room  space.  For  more 

ing.  Stepless  speed  control  is  provided  for  smoother  information,  contact  your  local  G-E  Apparatus  Sales 

operation.  For  simplified  control,  power  and  control  Representative  or  write  for  Bulletin  GEA-5523  to 

circuits  are  easily  matched  to  any  press  combination.  General  Electric  Company,  Schenectady  5,  New  York. 

65)-4J 

Engineered  Electrical  Systems  for  Newspaper  Plants 


GENERAL 


ELECTRIC 


isy,  low-cost  installation,  G-E  2000- 
:enter  unit  substation  is  one  of  two 
ible  power  for  the  building’s  services. 


The  Philadelphia  Bulletin,  too,  finds  that  .  •  • 


HIGH  SERVICE  CONTINUITY  of  the  air  compressors  for  air- 
conditioning  the  new  plant  is  assured  by  G-E  500-hp  induc¬ 
tion  motors  and  gears  which  require  minimum  maintenance. 


MORE  RELIABLE  PROTECTION  is  provided  for  distribution 
units  by  G-E  air  circuit  breakers  (left)  and  G-E  type  D  trans¬ 
former.  Latter  steps  down  480-v  power  for  composing-room. 


CLASSIFIED  CLINIC 


went  into  the  paper  three  years  „  .  .. 

ago,  Free  Press  employes  were  l  ^ 

urged  to  use  it,  free  of  charge. 

Within  six  months  it  had  caught  xu-  , 

on  firmly  with  the  public.  To- 
day  it  averages  125  ads  a  day  ^^^s  ha^  j 
in  peak  seasons,  dropping  off  to  ,  . 

about  half  a  column  in  Summer 

and  Winter.  ^ 

„  up  the  marbU 

“Person  to  Person  does  not  j^ast  until 
rob  other  classifications,  accord-  entrant  come 
When  Uncle  Sam  disposes  of  worth  of  surplus  personal  pro-  ing  to  CAM  W.  B.  White.  For  tio^al  Home  ) 
irplus  real  property  from  now  perty;  $56,255,OCO  worth  was  th’s  reason  the  feature  means  Press  pi 

1,  more  advertising  will  be  donated  to  needy  institutions  just  that  much  additional  linage,  hard  oi 

5^  in  the  process  to  speed  through  the  Department  of  Mr.  White  said.  other  colorful 

imover,  attract  more  bidders  Health,  Education  and  Welfare  The  column  was  started  after  Sept  5  entit 

nd  obtain  better  prices.  and  $60,982,000  found  its  way  it  was  realized  that  a  6-dav  in-  Tour  Magazi 

That’s  the  tenor  of  an  earnest  back  into  government  service  as  sertion  in  “Household  Articles”  wide  variety 
lemo  that  recently  went  out  part  of  the  GSA’s  re-utilization  of  an  ad  offering  a  table  for  $4  ing  tips  to 

)  the  10  regional  General  Serv-  program.  would  cost  an  advertiser  $3.40.  featured  writ 

*  Administration  office  chiefs  Mostly  Military  “It  came  home  to  us  that  Ted  Daven 

SingsTSr  rLobeUwith  Biggest  sources  of  surplus  pSg  ire"‘ clarified  "\eS 

SATilfd'ward  rCnle'  '>‘■>'7'  nT”  “ 

1.  .dmWslrator,  ot  the  real  “"7  ,17  Mr  Tit sT'a 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


chiefs  who  have  the  responsi-  posal  Officer.  He’s  the  man  to 
bility  for  disposing  of  real  prop-  contact  for  pending  sales  data 
erty  in  their  districts  which  and  advertising.  The  pamphlet 
has  been  declared  “surplus”  is  available  from  the  U.S.  Gov- 
have  an  advertising  fund  which  ernment  Printing  Office  for  15c. 
amounts  to  10%  of  the  revenues  Albert  Wilson,  chief  of  Real 
obtained  from  surplus  real  Property  Disposal  of  Region  2, 
property  sales.  says  that  his  newspaper  adver- 

Want  Suggestions  rising  program  is  bringing  ex- 

Walter  F.  Downey,  chief  of  He  cited  ex- 

GSA  in  District  2  which  takes  amples  of  recent  sales  where 
in  New  Yoik,  New  Jersey,  Penn-  government  has  gotten  in 

sylvania  and  Delaware,  says  the  excess  of  appraisal  value  for 
various  district  chiefs  of  Real  Property  as  a  result  of  interest 
Property  Disposal  would  be  generated  by  advertising.  Much 
glad  to  have  suggestions  from  this  advertising  takes  the 
CAMs  as  to  how  to  step  up  the  ^orm  of  classified  display  be- 
effectiveness  of  the  GSA’s  sales  cause  of  tl^  magnitude  of  the 
promotions.  The  District  2  Property  offered.  For  example, 
office  has  employed  an  adver-  »  recent  offering  of  a  $22,000,- 
tising  agency  for  this  purpose  O®®  property  was  backed  up  by 
for  a  number  of  years.  a"  advertising  appropriation  of 

It  should  be  made  clear,  how-  of  Uncle  Sani  s  money  and 

ever,  that  the  GSA  is  respon-  which  the  GSA  required 

sible  only  for  the  sale  of  govern-  ®  a- 

ment  real  property  that  can  no  Regional  GSA  offices 

longer  be  utilized.  All  property 

other  than  real  estate,  such  as  ^^'‘^ogo, 

desks,  machinery,  clothing,  etc.,  Kansas  City,  Dallas,  Denver 
goes  under  the  heading  of  “per-  Francisco. 

S'  c™*  B"? 

by  the  government  agency  which  “Person  to  Person  ,  a  $l-an- 
has  originally  utilized  it.  ad  grab-bag  of  items  offered  for 

The  disposal  of  “personal”  $20  or  less  and  described  in  15 
property  represents  an  import-  words  or  under,  has  become  an 


‘Pkooey!  My  pop  says  Burgess  Mats 
are  by  far  the  best.'* 


Manufoctur«r«  ond  Distribwtoct 
of  Bwrgtst  Chrom*  and  Tona*Tax  Meds 


Fraaport,  llllnol* 


PR  ROUNDUP 


Restaurateurs,  Food 
Firms  Join  in  Drive 


DETROIT,  LOS  ANGELES  REPS  CHANGE  GUARD:  Shown  at  naw 
ofFIcer  installation  ceremonies  of  the  Detroit  Chapter,  American  As¬ 
sociation  of  Newspaper  Representatives  (top  picture)  are  (left  to 
right):  W.  E.  Anderman  Jr.,  Hearst  Advertising  Service,  treasurer; 
Robert  Erickson,  Moloney,  Regan  &  Schmitt,  vicepresidant;  John  H. 
Baker  Jr.,  Chicago  Daily  News,  president;  Charles  A.  Miller,  past 
president;  and  Robert  A.  Jobson,  O'Mara  &  Ormsbee,  director.  E.  S. 
Stagg  (not  shown),  Kelly-Smith  Co.,  was  elected  secretary.  New 
officers  of  L.  A.  chapter  of  AANR  (bottom  picture)  are  (left  to 
right):  Jim  Pounds,  Moloney,  Regan  &  Schmitt,  vicepresident;  Ashley 
P.  Hartman,  Ridder-Johns,  Inc.,  outgoing  prexy;  Dick  Tullar,  Cresmer 
&  Woodward,  president;  and  Jim  Thacker,  Western  Dailies,  secretary- 
treasurer. 


Business  is  People 
People  love 
LOCAL  News! 


LOCAL  news  DAILIES  -  basic  advertising  medium 

JUUUS  MATHEWS  special  Agency.Inc. 

Offices  and  Salesmen  in  Chicago,  new  york,  Detroit, 

BOSTON,  PHILADELPHIA,  PITTSBURGH,  SYRACUSE,  and  “WHERE- 
ever”  National  Advertising  can  be  sold. 


■l 


How  to  get  Your  Share  of  Test  Advertising 

Yjoe,  ^vE've  eor  evek/iwns  a  cnv  )  I  ^re/  TVptcAu  popoladon,^ 

1  NEEP^  to  QUAUPy  A  RR?T^  ^  INCOME  UEVELS,  RETAIL^— 

CLA55  ApyeRT15lN(5  r— — ^  OUTLETS;  POyiNE  /-TZ&te^ 

JnI  1165T  AAARKST.  S.  HABrnS...  J/  E/CEFT  1 


POBUSHCR 


PARTLY  OUR  OWN  PAULT.  WE  NEED 

to  $Ea  OUR  ory  a$  a  teet  market... 

AND  OUR  PAPER  M - ^  --C; - 

A$  1He  MEOlUM  yl’  y 

TO  U5e/  y— rli.r  v  kowFJ 


m  CONVINCBP  THE  86$^  O^EAPE^AND  FASTEST 
WAY  TO  PO  $OAAe  ADVERTl^lNE  IN  tMB  ^ 
WAU  STReet  JOURNAL  ...  UKE  60  AAANY  OtHeR 
PAPERS  PO.  1X06,  WED  REACH  THE  AlIEM  WHO  ^ 
AAAKE  PECI6I0N^  ABOUT  OPEN(N6  NEW  /VIARKET5, 
INTPODUCIN6  NEW  P0OPUCT6.  I  UNDERSTAND  . 

A  816  SEGMENT  OP  JOURNAL  y - — 

.  SUBSCRIBER?  ARE  ENGAGED 
IN  SALES/  >— 


AFTER  AL4  tHg  WALL  \  VOURE  RIOHTy  PEOPLE 

STREET  JOURNAL  IS  THE  READ  tNE  JOURNAL 

SAME  TO  THE  NATIONAL  /  FOR  THE  5AMe  REA60N 

Business  coMMUNtry  as  /  you  and  i  do  -  por 

OUR  PAPER  IS  TO  OUR  /  INFORMATION  THAT 

V  COMMUNITY,  y - ^  HELPS  US  IMPROVe  ’ 

^ - - - ^  V  OUR  BUSINESS/  > 


WfTN  THAT  KIND  OF  V  THAT  WAY.  OUR  k 
REAPER  ACEEPTANCe.)  PAPER'S  NAME- ANP^ 
WE  CAN'T  MISS  WITH  ^  OUR  CUV—  WILL  BE  ^ 

THE  WALL  STREET^  KNOWN  EVERYWHERE 
V  JOURNAL.  v^VWFTNO  COSINESS/^ 
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25,000  Group* 

There  is 

nothing 

secondary 

about  this 

“secondary” 

market 


Retail  sales 
59%  above 
nat’l.  average 

$5,555  Per  Household 


GRAND 

ISLAND 


*ABC  Approved 
27,245  City 
Zone 


2Il|p  ®ranft  Jalani 
Satlg  Unbrppnbrnt 

with  19,000  circulation 
is  one  of  Nebraska’s  17 
Home -Town  Dailies 

— which  sell  hometown 
markets  as  no  other  media 
can! 


A  STAUFFER  PUBLICATION 

ARTHUR  H.  HAGG  t  ASSOCIATES 
National  Repratantaliva 


Court  Voids 
Hospital  Suit 
Against  Daily 

Denver,  Colo. 

The  Denver  Post,  Denver 
Better  Business  Bureau  and 
80  other  defendants  were  cleared 
in  disti'ict  court  here  last  week 
of  a  charge  of  conspiracy 
brought  by  Spears  Chiropractic 
Hospital. 

District  Judge  Robert  H.  Mc¬ 
Williams  ruled  that  the  chiro¬ 
practic  hospital,  which  sought 
$11,000,000  in  damages,  was  en¬ 
gaged  in  the  corporate  practice 
of  chiropractic  and  medicine, 
thus  operating  “contrary  to  the 
laws  of  Colorado.”  The  judge 
held  that  the  hospital  had  no 
status  to  bring  an  action. 

I'he  judge  stated  too  that  the 
institution  had  failed  to  show 
by  preponderance  of  evidence 
that  the  defendants  had  con¬ 
spired  with  intent  to  damage 
the  institution  or  that  any 
damage  had  resulted. 

The  decision  came  nine  days 
after  close  of  a  trial  which 
lasted  three  weeks. 

The  institution  had  charged 
that  the  Post,  its  officers  and 
Robert  Byers,  medical  repo  iter, 
and  the  BBB  and  its  officers 
and  directors  had  engaged  in  a 
conspiracy  to  put  the  institu¬ 
tion  out  of  business. 

On  this  point  Judge  McWil¬ 
liams  pointed  out  that  the  Post 
and  Mr.  Byers  contended  they 
were  gathering  news  and  were 
“particularly  interested  in  the 
possibility  that  the  plaintiff  cor¬ 
poration  had  developed  a  cancer 
cure  oi‘  a  cancer  diagnostic 
test.” 

The  judge  noted  that  the  BBB 
“investigates  the  accuracy  of 
all  advertising  and  in  the  in¬ 
stant  case  was  investigating  the 
advertising  of  the  plaintiff.” 


Breakfast  Briefs 

In  New  York  there  has  gone] 
on  display  the  figure  of  a 
Mexican  ball  player  which  is 
believed  to  be  l,.')0n  years  old. 
At  this  writing  no  interest  has 
been  shown  by  Mr.  Hank 
Greenberg. 

*  *  * 

The  Republican  and  Demo¬ 
cratic  conventions  are  being 
held  so  close  to  each  other  in 
time  that  there  is  danger  of 
their  overlapping.  If  this  oc¬ 
curs,  the  election  might  easily 
be  decided  in  advance  by  a 
Hooper  rating. 

From  the  Cleveland  Plain  Dealer 


Defense  Sustained 
In  2  Libel  Actions 

Oklahoma  City 


An  action  for  $265,000  against 
Oklahoma  Publishing  Company, 
for  alleged  libel  in  an  editorial, 
was  dismissed  by  a  Federal 
judge  recently.  He  upheld  the 
defense  contention  that  the  edi¬ 
torial  did  not  sufficiently  ident¬ 
ify  the  plaintiff,  Edd  C.  Foster, 
a  local  organizer  of  the  Ma¬ 
chinists’  Union. 


Oregon  City,  Ore, 


T 


A  circuit  court  jury  threw 
out  a  $50,000  libel  suit  filed  by 
a  Sandy,  Ore.,  attorney  against 
the  Oregon  City  Enterprise- 
Courier,  Publisher  E.  P.  Kaen 
and  former  editor,  Dick  Rev- 
enaugh. 

The  attorney,  Edgar  L.  Mar¬ 
tin,  asked  $25,000  punitive  dam¬ 
ages  and  $25,000  general  dam¬ 
ages,  contending  that  he  had 
been  libeled  in  a  column  written 
by  Editor  Revenaugh.  He  al¬ 
leged  the  column  damaged  him 
by  questioning  his  honesty. 


Reporter  Protects 
Source,  Gets  Jail 

Santa  Rosa,  Calif.  , 

Jack  Howard,  San  Fran¬ 
cisco  Chronicle  reporter,  chose 
to  protect  his  news  source  and 
was  jailed  here  Oct.  3  for 
three  hours. 

Mr.  Howard’s  decision  came 
when  he  was  faced  with  a 
judge’s  order  to  tell  where  he 
obtained  information  for  a 
series  of  stories  on  a  labor 
dispute.  The  reporter  claimed 
the  right  to  refuse  to  answer 
under  a  1935  California  law 
which  protects  a  newsman 
from  being  cited  for  contempt  ( 
for  refusing  to  disclose  sources 
of  news.  i 

,  An  attorney  for  a  struck 
cannery  claimed  the  story  as 
published  gave  the  source  and 
hence  waived  protection.  Judge 
Charles  McGoldrick  overruled 
objections  by  counsel  for  the 
Chronicle  and  San  Francisco 
Newspaper  Guild. 


Pearson’s  Libel 
Suit  Dismissed 


Senator  Asks  Probe 
Of  Crime  Reporting 

Harrisburg,  Pa. 

A  probe  of  newspaper  crime 
reporting  in  Pennsylvania  “and 
its  effect  on  prosecutions  and 
litigation  when  it  is  inaccurate 
and  incomplete”  is  being  sought 
in  the  State  Senate  by  Sen. 
Charles  R.  Weiner  (D-Phila.). 

Mr.  Weiner  said  he  has  the 
Ostreicher  abortion  murder 
specifically  in  mind,  and  charges 
the  Philadelphia  case  was  “im¬ 
properly  handled  by  newspapers 
with  the  result  that  the  (listrict 
attorney  was  put  on  the  de¬ 
fensive.” 

He  has  asked  for  an  investi¬ 
gation  of  such  reporting  by  the 
joint  state  Government  Commis¬ 
sion — research  arm  of  the 
Legislature — which  would  re¬ 
port  its  findings  to  the  next 
Assembly  .session. 

Hartnett  Files  Suit 
Against  John  Crosby 

Damages  of  $400,000  are 
sought  in  an  action  filed  in 
Supieme  Court,  Manhattan,  this 
week  by  Vincent  Hartnett 
against  John  Crosby,  radio-TV 
columnist  of  the  New  York 
Herald  Tribune.  The  newspaper 
and  the  New  York  Herald  Trib¬ 
une  Syndicate  are  named  co¬ 
defendants. 

Complaint  cites  a  column  of 
last  June  15,  entitled,  “Tele¬ 
vision  and  Radio.”  It  bore  a 
subtitle  “Enough  of  Blacklist¬ 
ing.” 


San  Antonio,  Tex. 

District  Judge  Eugene  Wil 
liams  here  has  dismissed  Colum¬ 
nist  Drew  Pearson’s  $2")0,<100 
libel  suit  against  the  San  An¬ 
tonio  Light,  a  Hearst  newspa¬ 
per,  reportedly  on  agreement  of 
both  parties. 

The  suit  filed  six  years  ago  ^ 
complained  of  material  in  a  col¬ 
umn  written  by  Westbrook  Peg 
ler. 

The  Light  has  begun  use  of 
the  Pearson  column. 

• 

Formal  Action  Barred 
In  Executive  Session 

Columbus,  Ohio 

Ohio’s  anti-secrecy  law  on 
the  state  government  level  has  j 
been  extended  to  local  govern¬ 
ment  units  under  an  amend¬ 
ment  that  became  effective  Oct- 
1.  Executive  sessions  are  per¬ 
missible  but  the  law  provides;  1 
“No  resolution,  rule,  regula¬ 
tion  or  formal  action  of  any 
kind  shall  be  adopted  at  any 
executive  session.” 

• 

Welfare  Lists  Open 

Santa  Fe,  N.  M. 

Gov.  John  F.  Simms  has 
signed  into  law  a  measure 
which  permits  news  media  to 
publish  welfare  lists.  The  bill 
was  passed  by  a  special  session 
of  the  legislature.  Earlier,  the 
regular  session  had  approved  a 
bill  w’hich  opened  the  welfare 
rolls  but  prohibited  publication 
of  names. 
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SOUD  EDITING 
MAKES  SOUD 
CIRCULATION 
IN  NEWARK,  (N.J.) 


MARCH  ABC  NEWARK  STAR-LEDGER 

1941  1943  1945  1947  1949  1951  1953  1955 


50,000 

M  '  .  :  T  '  J  I  j 


In  this  same  period,  1941 — 1955, 

PARADE’S  total  circulation 

has  increased  from  752,388  to  6,746,498 

and  the  number  of 

major  markets  covered  from  5  to  50. 
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^  Los  Angeles  Times  .  .  . 

.  38,131,307 

^  Milwaukee  Journal  .  .  . 

.  34,442,092 

A  Chicago  Tribune  .  .  .  . 

.  32,980,196  / 

^  Miami  Herald . 

.  32,420,699  / 

New  York  Times  .  .  .  . 

.  31,259,768 

A  Cleveland  Plain  Dealer  .  . 

.  29,827,264 

Washington  Star  .  .  .  . 

.  29,825,690 

^  Detroit  News . 

.  28,364,777 

^  Houston  Chronicle  .  . 

.  27,237,421 

Baltimore  Sun ...  . 

.  26,102,018 

Source:  Media  Records  (First  8  months  ot  1955). 

Media  Records  figures  for  this  period  also  showed  The  Times  in 
Number  One  position  nationally  in  Retail  Advertising 
(18,601,432  lines)  and  Classified  Advertising  (13,129,418  lines). 

In  the  ever  growing,  third  largest  market  in  the  United  States,  these 
loeal  advertisers  are  pointing  the  way  to  the  medium  that  gets  results. 

The  Los  Angeles  Times  is  first  in  its  field  in  daily,  Sunday 
and  home-delivered  circulation  and  in  96  of  the  114 
advertising  classifications  listed  by  Media  Records. 

Represented  by 
Cresmer  and  Woodward, 
New  York,  Chicago, 
Detroit,  Atlanta 
and  San  Francisco 
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’Round  Their  Beats 


Youth  Court  Coverage 
Wins  Judge’s  Praise 


By  Andrew  Eckdahl 

Lexington,  Ky.  linqueiicy  and  in  informing  the 
Newspaper  reporters  here  reg-  public  of  what  goes  on  under  age  of  Juvenile  Court  sessions  that  what  we  do,  if  we  make 
ularly  attend  sessions  of  Juve-  its  very  noses.”  '  ^  ^  i  i^i-  i.-  ~  ut  i  j  i. 


“But  they  have  made  civic-  that  juvenile  crime  news  be 
minded  persons  realize  the  prob-  covered.  But,  says  Judge  Clay; 
lems  of  Juvenile  Court  and  “I  believe  that  absolutely  no 
offer  their  services  to  it.  Many  harm  has  been  done  to  any 
persons  have  served  as  volun-  individual  child.  I  see  no  reason 
teer  probation  officers,  others  for  anyone  to  complain.” 
have  taken  children  into  their  And  Judge  Clay  sees  one 
home.*,  a  Big  Brother  move-  other  important  advantage  to 
ment  has  gained  momentum,  the  newspaper  coverage: 
and  members  of  the  Ministerial  “It  keeps  the  court  on  the 
Association  visit  court  sessions,  ball  having  a  reporter  there.  It 
I  do  believe  newspaper  cover-  makes  me  and  the  staff  realize 


has  contributed  directly  to  this  a  blunder  and  sometimes  we  do, 


nile  Court  and  report,  without 
revealing  identi¬ 
ty  of  juveniles, 
details  of 
hearings  there. 

This  coverage 
— the  result  of 
close  knit  co¬ 
operation  be¬ 
tween  newspa¬ 
pers  and  Juve¬ 
nile  Court 
officials  —  has 


Here  are  the  principles  of  increased  awareness  of  the  prob-  is  going  to  be  known  to  the 


the  coverage: 

1.  Juveniles  are  not  mentioned 
by  name  and  care  is  taken  that 
nothing  in  the  story  will  pin¬ 
point  their  identity. 


lem  and  to  an  interest  in  solv-  public, 
ing  it.”  “It  puts  pressure  on  me  as  a 

As  to  technical  problems  of  judge,  but  it  is  beneficial  pres- 
coverage,  the  reporter  feels  that  sure.” 
mere  listing  of  offenses  and  dis- 


2.  Adults  I’eceive  no  protection  position  of  cases  would  have  no 


Interviews  Disabled 


fiom  being  named  in  the  stories,  value  because  “since  no  names  From  His  Wheelchair 


Buffalo,  N.  Y. 
.4s  a  feature  of  the  recent 


been  in  effect 


Janet  Anderson 


for  nearly  two  years  and  for  he  would  not  be  named, 
the  Lexington  Herald  and  the  3.  Once  Juvenile  Court  waives 
Lexington  Leader  has  reduced  jurisdiction  of  a  juvenile — and 


if  identifying  them  does  not  in-  are  used,  the  interest  of  the 

dicate  the  name  of  the  child  in  story  lies  in  the  surrounding 

court.  For  example,  a  man  up  circumstances.  _ nu  •  n 

for  mole.sting  a  teen-age  girl  “Writing  without  names  is  Handicapped^ Week  the  Co?ofe/ 

would  be  named.  If  the  as.sailant  difficult,”  Miss  Anderson  ex-  Express^^ssiened  ’  William  R 

plains,  “especially  when  the  assigned  William  K. 

storv  is  a  comnlicated  one—  0  Connor,  who  usually  works  on 
and'  jLenUrSrt  Jrien 
often  are  extremely  compli- 


were  the  girl’s  father  or  uncle 


of  articles  on  employment  of 


iijta  icuuccu  jurisuiciioii  a  juvenile — aiiu  uiicii  aic  caiiciuciji  fV>a»  PulTol/, 

to  a  minimum  the  problem  that  this  can  be  done  under  Ken-  cated.  It  takes  a  little  thought  P 


confronts  city  editors  across  tucky  law — the  youngster  loses  to  make  oneself  clear  when  the 


the  nation:  what  to  do  about  his  anonymity  as  far  as  the  story  concerns  three  17-year-old 
juvenile  delinquency  news. 

The  coverage  is  the  direct 
results  of  efforts  of  Janet  An¬ 
derson,  a  courthouse  reporter 
for  the  Herald,  who  saw  an 

opportunity,  when  the  county  lu  •  n 

government  changed  admini-  under  a  Fulbnght  Fellow- 


newspapers  are  concerned. 
Careful  of  Identity 
Miss  Anderson,  a  University 
Kentucky  honor  graduate 


of 


who  at  one  time  studied  in  Scot- 


boys  who  may  be  referred  to 
only  in  that  w’ay  or  by  similar 
descriptions. 

Overwriting  Problems 
“.Another  problem  to  watch 
is  overwriting.  I  think  it’s  im- 


Mr.  O’Connor,  who  was  para¬ 
lyzed  from  the  waist  down  bj 
a  sniper’s  bullet  in  World  War 
II,  interviewed  physically  handi¬ 
capped  workers  from  his  wheel¬ 
chair. 

Mr.  O’Connor’s  articles  were 
enthusiastically  received  locally 


strations  in  lO'iJ  to  end  the  ship,  has  picked  up  some  de-  portant  to  give  enough  details  and  also  attracted  national  at- 
secrecv  that  nreviouslv  had  cided  views  during  tw'o  years  to  provide  a  little  hackground  tention.  William  P.  McCahill, 
mark/d  juveaile'^court  trtols.  ■'"venile  Court:  for  the  youh„ater-a  art  of  do-  executl,,  of  th^e  Pr.,- 

«?hp  solri  Citv  Fditor  Harrv  “I  believe  that  claims  that  Imquency  —  pertinent  facts  re-  ident  s  Committee  on  Employ- 
E  Reiser  on  her  idea  that  the  court  coverage  harms  the  garding  his  family  and  home  nient  of  the  Physically  Handi- 
trials  could  be  covered  under  youngsters  involved  are  un-  life— since  part  of  the  aim  is  capped,  described  the  series  as 
the  new  administration  and  founded,”  she  says.  “We  are  to  make  the  public  aware  of  the 
that  such  news  would  have  careful— particularly  since  we  posable  causes  of  delinquency. 
readership.  Judge  W.  Rodes  have  gained  experience— not  to  However,  with  several  cases  J" 

Clay,  the  incoming  juvenile  trial  niention  facts  that  would  tend  ni  one  day,  it  s  very  easy  to  nounced  that  the  Committee 
commissioner,  was  agreeable—  to  identify  the  juvenile  offender  write  too  much  copy.  The  so- 


despite  the  fact  that  some 
members  of  his  staff  counseled 
against  such  a  break  with  tra¬ 
dition — and  the  courtroom  doors 
w'ere  opened  to  Miss  Anderson. 


plans  to  reprint  the  series. 

Reporter  Seizes 
Teammate^ s  Call 

San  Francisco 
Joe  Sheridan,  veteran  rewrite 


Sociological  Viewpoint 
Her  stories,  approaching  the 


man  of  the  San  Francisco  Newt, 
was  well  pleased  when  he  man- 


to  his  friends  and  damage  his  lution  seems  to  b?  to  write  fully 

future  chances  should  he  one  or  two  Interesting  cases, 

straighten  out.  and  merely  list  others  which  are 

“.And  perhaps  the  suggestion  not  unusual.  Facility  in  han- 
that  a  many-time  offender  dling  this  problem  comes  with 
should  not  be  cloaked  in  anony-  experience.” 

mity  should  be  explored.  There  Judge  Clay  feels  that  Miss  _  _  _ _ 

is  a  difference  between  a  boy  .Anderson  and  .Miss  Kilgus  have  aged  to  geT a  phone  call  through 
hearing  from  the  sociological  who  gets  into  trouble  for  the  “done  an  exceptionally  good  pj..  Sanford  Marcus  follow- 
rather  than  the  sensational  first  time  and  the  hardened  job”  in  covering  his  court  and  return  of  kidnaped 

viewpoint,  proved  readable  and  juvenile  offender.  Perhaps  it  “have  slanted  stories  in  the  Robert  Marcus, 

informative.  A  few  weeks  after  would  do  more  good  to  use  the  right  direction,  trying  to  give  j^jj.  Sheridan  had  just 

the  Herald  started  Juvenile  latter’s  name.”  the  sociological  import  rather  gotten  launched  on  a  series  of 

Court  coverage,  the  afternoon  Miss  .Anderson  doesn’t  see  than  just  sensational  facts.  questions  when  the  doctor  asked 

Leader  followed  suit,  with  Re-  news  coverage  as  a  means  of  “They  have  been  most  co-  to  be  excused,  because  of  “some- 

porter  Marilyn  Kilgus  usually  ending  such  delinquency.  Of  her  operative  with  me  in  regard  thing  urgent,”  and  left  the 

drawing  the  assignment  for  the  stories  she  says:  to  any  confidential  reports  from  phone. 

Leader.  “It  is  doubtful  that  they  real-  various  welfare  agenices.”  Shortly  later  Harvey  Wing, 

The  coverage  still  is  going  ly  curb  it,  but  they  certainly  (The  judge  opens  his  files  to  News  reporter,  phoned  to  report 
on  and  has  convinced  Judge  have  made  the  community  more  the  reporters  to  give  them  a  direct  statement  from  Dr. 

Clay  of  the  value  of  newspa-  aw'are  of  the  problem  here.  The  background  information,  but  Marcus.  Mr.  Wing’s  elation 

per  publicity  as  an  aid  in  fight-  stories  probably  do  nothing  at  from  some  reports — such  as  de-  vanished  when  he  learned  he 

ing  the  growth  of  juvenile  all  to  deter  the  youngsters  tails  of  psychiatric  tests  of  the  had  coaxed  the  physician  away 

crimes.  “It  has  been  a  great  themselves  and  probably  do  not  youngsters — they  do  not  quote.)  from  a  phone  call  from  the 

help,”  he  said  here  this  week,  reach  or  affect  the  parents  of  Some  local  welfare  agencies  News  rather  than  from  a  com- 
“both  in  curbing  juvenile  de-  the  youngsters  concerned.  do  not  approve  of  the  decision  petitor. 
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Spina  Throws  the  Book 
At  Court  Fix  Debaters 


A  realistic  proof  that  -n  .  -  # 

photographers  can  operate  ..  ^  t|||| 

cameras  unobtrusively  was  >.  , 

given  here  recently  while  i  *'  .-  r  ■’’H 
members  of  the  State  Bar  of 
Michigan  were  holding  a  ?»  *<  ,  IJ® 
panel  discussion  of  the  judi-  '  jJHmI 

cial  canon  (Canon  35)  which 
forbids  cameras  in  court-  ^  V 

Tony  Spina,  head  of  the  j|lp^||Pii|P|Bi 
Detroit  Free  Press  photo-  ^  .• 

graphic  staff,  took  candid  \r 

shots  unnoticed. 

Circuit  Judge  Ira  W.  Jane,  *^*’'*^ 

moderator  of  the  panel,  had 
been  warned  an  attempt 
would  be  made  to  outfox  the 
panel.  He  kept  his  eyes  on 
another  news  photographer  ' 

who  had  a  candid  camera  in  ^ 
full  view  but  did  not  use  it. 

Mr.  Spina,  wearing  shell  | 
rim  glasses  for  disguise,  had  | 
a  camera  hidden  in  a  thick  I  • 
law  book,  Newell’s  “Slander  I 
and  Libel.”  The  camera  has  I 
an  automatic  film  winder 
and  automatic  shutter  cock-  ^H|||||||i|||||M 
ing  device. 

A  hole  was  bored  through  '* 

the  outer  cover  of  the  book 
and  the  cable  release  ex-  dom  of  infor 
tended  through  the  binding  essary  to  a 
edge  of  the  book  just  enough  the  dividing 
to  permit  shooting  by  a  freedom  of 
slight  motion  of  the  hand.  infringement 

The  camera  had  an  Xenon  dignity,”  he 
F  1.9  lens.  It  was  set  for  Rovee  Ho 


After  weighing  arguments 
made  by  newspaper  and  broad¬ 
casting  spokesmen,  the  Board  of 
Managers  of  the  Chicago  Bar 
Association  has  voted  to  urge 
the  judges  of  Chicago  and  Cook 
County  to  continue  to  abide  by 
Canon  35. 

Canon  35  of  the  Canons  of 
Judical  Ethics  of  the  American 
Bar  Association  prohibits  the 
use  of  cameras  in  a  courtroom 
during  judicial  proceedings. 

Discussing  the  newspaper  ar¬ 
gument  that  improved  tech¬ 
niques  permit  photography  in  a 
A  new  hearing  in  the  appeal  quiet  and  unobtrusive  manner, 
of  a  Roseburg  man  for  state  the  Bar’s  i-eport  stated: 
unemployment  compensation  “In  a  case  of  great  public  in- 
benefits  has  been  ordered  be-  terest  there  would  surely  be  de¬ 
cause  of  publicity  given  the  fact  mand  that  more  than  one  photo- 
that  newspaper  reporters  were  grapher  be  allowed.  Even  if  the 
barred  from  the  first  hearing  newspapers  could  agree  on  one 
which  was  held  in  September  photographer  for  their  group, 
at  Salem,  the  state  capital.  the  magazines  could  not  fairly 
M.  F.  McFarland,  State  Un-  be  excluded;  and  it  would  not 
employment  Compensation  Com-  seem  proper  to  exclude  a  photo¬ 
mission  referee  in  the  Sept.  19  grapher  who  did  not  possess  the 
hearing,  said  he  ordered  the  i-ec-  very  latest  type  of  equipment.” 
ord  of  the  hearing  “expunged”  • 

and  the  case  returned  for  as-  *pf''  II  *1 

signment  to  another  referee  be-  Oroups  Hail 
cause  it  had  been  alleged  in  Court  Photo  Trend 
newspaper  accounts  in  the  state  Portland,  Ore. 

that  he  had  failed  to  hold  a  A  trend  toward  relaxation  of 
fair  hearing  “because  a  Rose-  restrictions  against  courtroom 
bur^;  News-Review  reporter  was  photography  was  hailed  at  the 
not  allowed  to  attend  the  hear-  meeting  of  Oregon  and  Wash¬ 
ing.”  ington  members  of  the  Associ- 

He  said  he  did  not  admit  the  ated  Press  hei  e  last  week.  A 
reporter  because  of  his  under-  resolution  pointed  out  that  new 
.standing  of  the  state  law  and  techniques  in  news  photography 
commission  policy.  prevent  disruption  of  courtroom 

The  new  hearing  will  be  held  decorum, 
in  November,  Silas  Gaiser,  Roland  Miller,  Walla  Walla 
Slice  admini-strator,  said.  The  Union  •  Bulletin,  was  elected 
question  of  admitting  persons  chairman  of  the  Washington 
other  than  the  principals  is  ex-  group,  and  Lucien  P.  Arant, 
pected  to  be  settled  by  the  com-  Baker  Democrat  Herald,  was 
mission  before  that  time.  chosen  by  the  Oregon  members. 


Tony  Spina  carries  his  camou¬ 
flaged  camera  to  lawyers'  panel 
meeting. 


ALVAREZ: 

^veruLodu  J  ^^octor  ^  ^ 


The  list  of  subsrribers  to  the  Walter  C.  Alvarez  medical  column 
reads  like  a  WHO’S  WHO  of  American  Journalism.  There  is  prestiite 
and  power  in  this  service  which  consists  of  the  Weekly  Roundup  of 
Medicil  News,  and  three  reicnlar  health  columns.  Phone  or  wire  for 
samples  and  terms. 

(•)  “ALVAREZ:  Everybody’s  Family  Doctor"  is  the  title  of 
a  full  lenKth  profile  of  Dr.  Alvarez  in  the  October  issue  of 
HARPER’S  MAGAZINE  in  which  he  is  called  "America’s 
best-read  medical  columnist.” 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 


488  Madison  Ave..  N.  Y.  C. 


Des  Moines 


the  Washington  (D.  C.)  Star 
and  the  Provo  (Utah)  Herald 
— joined  the  display  advertis¬ 
ing  staff  of  the  Carlsbad  (N. 
M.)  Current-Argns. 


Executive  Spotlight 

JAMES  C.  STORY  has 


resigned  as  circulation 
director  of  the  Schenectady  (N.Y.)  Union-Star 
to  accept  a  similar  post  with  the  Lorain  (Ohio)  _ 

Journal.  He  previously  was  a  circulation  execu-  - 
tive  for  the  Arkansas  Gazette,  Little  Rock,  the  M 

Grand  Rapids  (Mich.)  Herald  and  the  Binning-  A  mm 

ham  (Ala.)  News  and  Age-Herald.  ^  > 

*  ♦  *  Story 

WALTER  BASSANO,  vicepresident  and  business  manager  of 
the  Paris  (Tex.)  News  since  1953,  has  been  named  publisher, 
succeeding  the  late  A.  C.  MAYSE. 


Charles  F.  Swett — named 
advertising  manager  of  the 
Wilton  (Me.)  Times,  succeed¬ 
ing  Roger  Woodcock,  who  re¬ 
sumed  his  duties  as  publisher 
of  the  Rumford  Times. 


CONGRATULATIONS  are  mu¬ 
tual  at  Ramon  Judkins,  left,  marb 
38  years  with  the  Daily  Press, 
Inc.  of  Newport  News,  Va.,  and 
A.  F.  Colonna  completes  33  years 
with  the  same  papers.  Mr.  Jud¬ 
kins  is  mechanical  superintend¬ 
ent;  Mr.  Colonna  is  advertisin9 
director. 


Mrs.  Guy  Fields — named  ad¬ 
vertising  manager  of  the  Can  by 
(Ore.)  Herald. 


EUGENE  PRICE,  former  city 
editor  of  the  Goldsboro  (N.C.) 
News-Argus.  has  returned  to 
Goldsboro  to  become  the 
paper's  managing  editor.  For 
the  past  year  he  has  been  with 
the  news  staff  of  the  Norfolk 
(Va.)  Virginian-Pilot. 


Mrs.  Lois  Burns — joined  the 
advertising  staff  of  the  Alamo¬ 
gordo  (N.M.)  Daily  News. 


ern  New  York  editor,  succeed? 
him  as  city  editor. 

James  R.  White,  Japan-Ko-  *  ♦  * 

rea  correspondent  for  Pacific  Charles  H.  Beard,  former 
Stars  and  Stripes — joined  the  reporter  for  the  Findlay  (Ohio) 
city  staff  of  the  Baltimore  Republican  Courier  and  more 
Evening  Sun.  recently  in  public  relations— 

♦  ♦  *  now  city  editor  of  the  Lima 

Charlie  Hamilton,  former  (Ohio)  News. 


In  the  Editorial  Rooms 


DAVID  E.  HENES,  former 
promotion  manager  of  the  Phoe- 
nix  (Ariz.)  Gazette  and  the  Ari- 
zona  Republic,  has  been  named 
promotion  manager  of  the 
Charlotte  (N.C.)  Observer. 

*  *  *  Henas 

RAYMON  S.  CRAM,  former  director  of  promotion  and  public  Times.  Jefferson  Republican  —  joined 

relations  for  the  Columbus  (Ohio)  Dispatch,  has  been  named  »  ♦  *  jjjg  news  staff  of  the  Charlet 

business  manager  of  the  Mansfield  (Ohio)  News-Journal.  KiRK  SMITH  formerlv  W’ith  Spirit  of  Jefferson- 

_ _ _  *  *  *  the  Aberdeen  (Wash.)  Wor/d—  ^«(vocafe. 

named  city  editor  of  the  East  *  ♦  ♦ 

Oregonian,  Pendleton,  succeed-  Michael  Adamovitch,  copy 
ing  Merle  Gors,  resigned.  desk  staffer  for  the  Baltimore 

*  *  ♦  News-Post — now  on  the  desk 

Joseph  H.  Dressman,  editor  of  the  Baltimore  Evening  Sun. 
of  the  Kentucky  Times-Star  — 
named  news  editor  of  the  Cin¬ 
cinnati  Times-Star.  Robert  B. 

Firestone,  on  the  Times-Star 
staff  since  1935,  has  been  ap¬ 
pointed  sports  editor. 


FORREST  KILMER,  on  the 
staff  of  the  Davenport  (Iowa) 
Morning  Democrat  since  1939, 
has  been  named  managing  edi¬ 
tor,  succeeding  W.  A.  CEPER- 
LEY,  who  has  retired  after  38 
years  with  the  newspaper.  .  .  . 
WILLIAM  WUNDRAM  has  been 
upped  from  Sunday  editor  to 
city  editor. 


Miss  Jackie  Freers,  general 
assignment  reporter  for  the 
Indianapolis  News — named  ra 
dio  and  TV  editor,  succeeding 
Georgia  G.  Haden,  resigned. 


Kilmer 


Ceperley 


Charles  R.  Holcomb,  Cornell 
University  graduate — joined  the 
news  staff  of  the  Baltimore 
Evening  Sun. 


Eric  Goranson,  formerly  on 
the  Johnson  City  (Tenn.)  Preti 
Chronicle  —  joined  the  night 
sports  desk  of  the  San  Antonio 
(Tex.)  Neu's,  succeeding  Biu 
Bart  Grabow,  general  assign-  Fillmore,  resigned, 
ment  reporter  for  the  Indian¬ 
apolis  News  —  named  business 
editor  to  succeed  Gerard 
Dryer,  w'ho  has  joined  Carl 
Byoir  Associates. 

Mrs.  L.  H.  Simmons — former  *  *  ♦ 

publisher  of  the  Cloverdale  Lloyd  Rogers,  former  re- 
( Calif.)  Reveille  and  the  Gey-  porter  for  the  Nevada  State 
serville  (Calif.)  Press — joined  Journal,  Reno,  and  city  editor 
the  advertising  staff  of  the  of  the  Modoc  County  Record, 

Socorro  (N.M.)  Chieftain.  Alturas,  Calif. — new  city  editor 

*  *  of  the  Ashland  (Ore.)  Daily 

Tidings. 

Duane  Lehr  —  now  with  the  *  ♦  ♦ 

advertising  department  of  the 

Bend  (Ore.)  Bulletin.  Albert  J.  Duffy,  city  editor 

^  ^  of  the  Buffalo  (N.Y.)  Courier- 

Express —  named  news  editor.  John  C.  Grubel,  former  po- 
Wendell  Beck,  formerly  with  James  Schrader,  former  West-  (Continued  on  page  40) 
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Howard  W.  Clother,  treas¬ 
urer  of  the  Buffalo  (N.  Y.) 
Courier-Express — elected  a  di¬ 
rector  and  treasurer  of  the  Wil¬ 
liam  J.  Conners  Foundation, 
succeeding  the  late  banker,  Wil¬ 
liam  G.  Wilcox. 


PERSONAL 

MENTION 


Viscount  Rothermere,  chair¬ 
man  of  Associated  Newspapers, 
Ltd.,  London — arrived  in  New 
York  last  week  on  the  Queen 
Elizabeth. 


Jim  Rankin  former  news 
staffer — named  city  editor  of 
the  Raleigh  (N.  C.)  Times,  suc¬ 
ceeding  Jay  Jenkins,  who  is 
now  in  charge  of  the  Raleigh 
bureau  for  the  Charlotte  (N- 
C.)  Observer. 


On  the  Business  Side 


Brig.  Gen.  Richard  Hender¬ 
son,  public  service  director, 
Hartford  (Conn.)  Times  — 
named  to  a  22-member  State  Va¬ 
cation  Advisory  Council  by  Gov¬ 
ernor  Ribicoff. 


Charles  B.  McCabe,  pub¬ 
lisher  of  the  New  York  Daily 
Mirror— elected  a  director  of 
Magna  Theatre  Corp.,  distribu¬ 
tor  for  the  Todd-AO  film  of 
“Oklahoma.” 


In  Hartford  and  29  surrounding  townships,  totaling  a  market  of  114,918 
families  (U.  S.  Census)  The  Hartford  Times  will  carry  your  advertisement 
into  103,813  homes!  Average  daily  net  paid  circulation  of  The  Times  for  the 
First  six  months  of  1955  was  114,425,  the  highest  in  history.  No  other  avail¬ 
able  advertising  medium  can  compare  with  this  penetration  and  impact. 


i  1  ^ 

Member:  The  Gannett  group. 

1 
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In  the  Editorial  Rooms 

(Continued  from  page  38) 

lice  reporter  for  the  Ridgewood 
(N.J.)  Herald-News  and  Sun¬ 
day  News  —  named  managing 
editor  of  the  Paramus  (N.  J.) 
Post. 

*  *  ♦ 

Dave  Dahlberg,  formerly 
with  the  Helen  (N.M.)  News- 
Bul'etin  and  the  Gallup  (N.M.) 
Independent — to  the  San  Lean¬ 
dro  (Calif.)  Morning  News. 

*  *  * 

Frank  Rall,  Lincoln,  Neb., 
bureau  manager  of  the  United 
Press  since  1952  —  now  state 
capital  reporter  for  the  Lincoln 
Journal.  He  is  succeeded  by 
Charles  Wieser,  UP  staff 
member  at  Omaha. 

*  ♦  ♦ 

Simmons  Fentress,  formerly 
Capitol  Hill  reporter  for  the 
Raleigh  (N.C.)  News  and  Ob¬ 
server — joined  the  Charlotte  (N. 
C.)  Observer  as  an  editorial 
writer. 

♦  ♦  ♦ 

Phyllis  Buell,  formerly  with 
the  news  staff  of  the  Lake- 
view  (Ore.)  Lake  County  Ex¬ 
aminer — now  a  reporter  for  the 

(Advertisement) 

Mastic  Tile  Elects 
Milstein  President 


THE  FOURTH  ESTATE 


By  Trent  Where  They  Are  Now 


'He  wants  a  free  sample  of  what  we  can  do  for  his  store!" 


Seymour  Milstein  has  been 
elected  president  of  Mastic  Tile 
Corporation  of  America,  producer 
of  resilient  tile  flooring  products. 
Mastic  Tile  Corporation  has  plants 
in  Newburgh,  N.  Y.,  Joliet,  111., 
Long  Beach,  Calif,  and  Houston, 
Texas.  Heavy  purchases  of  the 
company  include  asbestos,  synthetic 
resins,  pigments,  plastics,  fillers, 
cartons  and  materials  handling 
equipment. 

Mr.  Milstein  is  an  enthusiastic 
Wall  Street  Journal  subscriber.  He 
says  “the  first  thing  I  do  when  I 
reach  the  office  each  morning  is 
read  The  Wall  Street  Journal.” 
There  are  376,426  enthusiastic 
Wall  Street  Journal  subscribers  and 
nearly  twice  that  many  total 
readers.  What  an  advertising  me¬ 
dium! 


Lakeview  area  for  the  Klamath 
Falls  (Ore.)  Herald  and  News. 

♦  ♦  * 

Earl  Pease,  formerly  with  ' 
the  Owatonna  (Minn.)  People's 
Press  and  the  Nev)  Ulm 
(Minn.)  Journal — now  on  the 
reporting  staff  of  the  Minne¬ 
apolis  Tribune. 

*  *  * 

Tess  Snyder — named  editor 
of  the  Carlsbad  (N.M.)  Eddy 
County  News. 

*  *  * 

Jeanne  Barnes,  formerly 
with  the  San  Antonio  (Tex.) 
Express  and  News — joined  the 
San  Antonio  Light  as  fashion 
and  home  news  writer. 

iffy,  P^topiaMe 

and  it’s  logical  to  buy 

THE  NEW  BUY,  TOO 

It  has  taken  less  than  two  years  to 
to  prove  the  fact  that  full  color  adver¬ 
tising  of  excellent  quality  is  possible  by 
the  Perry  Printing  Process.  Thin 
method  of  printing  direct  from  original 
magnesium  engravings  on  quality  stock 
enhances  the  value  of  The  New  Buy. 

This  revolutionary  new  printing  pro¬ 
cess  reproduces  reading  matter,  illus¬ 
trations,  and  color  of  excellent  refine¬ 
ment. 

Full  color  advertising,  at  an  econom¬ 
ical  cost,  that  will  be  read  by  more 
than  300,000  families,  is  now  available. 

The  All-Florida  Magazine  covers  a 
third  of  the  Florida  boom  market  that 
is  not  covered  by  any  publication 
printed  or  distributed  in  Florida.  It  is 
logical  to  not  neglect  a  third  of  the 
families  in  Florida  when  it  is  so  easy  to 
reach  them  at  a  low  cost  in  the  New 
Buy. 


Jack  Williams,  former  as¬ 
sistant  sports  editor  of  the 
Durham  (N.C.)  Morning  Her¬ 
ald — now  sports  editor  of  the 
Raleigh  (N.C.)  Times,  succeed¬ 
ing  Trow  Ford,  now  on  the 
Times  news  staff. 

*  * 

Roy  Randall,  formerly  staff 
announcer  at  radio  station 
KAKE  Wichita,  Kas. — joined 
the  news  staff  of  the  Wichita 
Eagle. 

«  «  * 

Mrs.  Dolly  Ziegler,  Univer¬ 
sity  of  Kentucky  journalism 
graduate — joined  the  news  staff 
of  the  Cottage  Grove  (Ore.) 
Sentinel. 

*  *  * 

Betty  Ewing  —  joined  Ala¬ 
mogordo  (N.M.)  Daily  News 
as  staff  photographer. 

*  *  * 

John  J.  Sullivan,  former 
copy  reader  on  the  Sioux  City 
(Iowa)  Journal,  sports  editor  on 
the  Mattoon  (Ill.)  Journal- 
Gazette,  and  during  the  Korean 
conflict  copyreader  and  later 
slot  man  on  Pacific  Stars  & 
Stripes  —  now  assistant  tele¬ 
graph  editor  on  the  Lafayette 
(Ind.)  Journal  and  Courier. 

ifi  l/i 

Eileen  Lockwood,  1955 
graduate  of  Syracuse  Univer- 
t  sity’s  school  of  journalism  and 
’  former  reporter  for  the  Sche- 
nectady  (N.Y.)  Union -Star  — 
J  joined  the  reporting  staff  of 
»  he  Minneapolis  (Minn.)  Trib¬ 
une. 


Ralph  Martin  —  former 
managing  editor  of  the  Brig, 
ham  (Utah)  News-Journal  and 
freelance  writer  —  named  ex¬ 
ecutive  editor  of  House  BeariH- 
ful  magazine. 

*  *  * 

Jack  Abernathy  —  fomer 
reporter  -  photographer  for  the 
Greensboro  (N.C.)  Daily  Newt 
and  weekly  newspaper  owner- 
now  director  of  advertising  for 
the  Board  of  Christian  Educa¬ 
tion  of  the  Southern  Presby¬ 
terian  Church,  in  Richomond, 
Va. 

«  *  * 

Keith  Arnold  —  from  re 
porter  -  photographer  for  the 
Great  Bend  (Kas.)  Tribune  to 
the  public  relations  staff  of 
Denver  University. 


"".{ll. 

WEEKLY 

1  lilf  III  Hit 

MAGAZINE 

©Mtuarij 

William  I).  Evans,  93,  on  the 
copy  desk  of  the  New  York 
Times  from  1924  until  his  re¬ 
tirement  three  years  ago,  Oct. 
11. 


Mrs.  Anne  Suydam,  54,  spe¬ 
cial  correspondent  for  Wash¬ 
ington  newspapers  and  wife  of 
Henry  Suydam,  State  Depart¬ 
ment  press  officer,  Oct.  15. 

*  *  * 

George  A.  Hough,  86,  presi¬ 
dent  of  the  Falmouth  (Mass.) 
Enterprise,  vicepresident  of  the 
Martha's  Vineyard  (Mass.)  Ga¬ 
zette  and  former  managing  edi¬ 
tor  of  the  New  Bedford  (Mass.) 
Evening  Standard  until  his  re¬ 
tirement  in  1931,  Oct.  13. 

*  *  « 

Forest  Henry  Barney,  64, 
former  weekly  newspaper  pub¬ 
lisher  and  city  editor  of  the 
Gary  (Ind.)  Post-Tribune,  Oct 
2. 

♦  *  * 

Percy  G.  Morgan,  72,  who 
retired  last  year  as  assistant 
financial  editor  of  the  Los  An¬ 
geles  Herald-Express  and  previ¬ 
ously  worked  on  Milwaukee 
newspapers,  Oct.  2. 

*  *  * 

Gordon  Hollyer,  57,  veteran 
court  reporter  for  the  Buffalo 
(N.Y.)  Evening  News,  Oct.  12- 


Notiofiqlly  (y 

JOHN  H.  PERRY  ASSOCIATES 


Joseph  Bouchard,  formerly  *  *  „  , 

with  the  Washington  Times-  Malarkey,  62, 

Herald  and  later  with  the  An-  for  the  Medford  (Ore-I 

chorage  (Alaska)  Times—  Mail  Tribune  and  the  Roseburg 
joined  the  sports  staff  of  the  (Ore.)  News-Review  for  many 
Baltimore  Evening  Sun.  years,  recently. 
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IN  CANADA 

A  NEW  ALL  TIME 


never  before 

has  Canadian  Daily  Newspaper  Circulation  hit  a  record  high  of 
3,867,000  in  spite  of  competition  for  the  reader’s  interest  from 
television,  radio,  magazines  and  other  media. 


never  before 

has  such  a  high  dollar  volume  of  national  (manufacturers,)  adver¬ 
tising  been  placed  in  daily  newspapers— and  this  in  spite  of  the 
increasing  competition  of  other  media. 

Daily  newspapers  and  their  affiliate  supplements*  carried  61.8% 
of  the  national  dollar  volume  of  all  publication  advertising,  and 
44.4%  of  the  dollar  of  total  national  advertising  in  all  media, 
during  the  first  6  months,  1955. 

Daily  newspapers  and  their  affiliate  supplements  in  the  first  6 
months  1955  received  an  increase  of  2.3%  in  share  of  manufacturers’ 
spending,  greater  than  the  increase  in  share  received  by 

MAGAZINES,  UNAFFILIATED  WEEK-END  MEDIA,  FARM  PAPERS,  WEEKLY 
NEWSPAPERS,  BILLBOARDS,  AND  STREETCAR  CARDS  COMBINED. 


National  radio  showed  a  loss  in  share  of  7.9%. 


* 

Delivered  as  an 
integral  part  of  the 
daily  neu-spaper. 


Television  showed  a  gain  in  share  of  4.1%  for  a  total  7.4%  share 
of  the  National  Advertising  Dollar. 


Newspapers  also  are  without  equal  in  the  retail  and  classified  fields. 


CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 

55  UNIVERSITY  AVENUE,  TORONTO  1,  ONTARIO  *”** 

L  H.  MocrfofioM,  CiwfW  Mmmgtr 


editor  at  PUBLISHER  for  October  22,  1955 


41 


Editorialized 
News  Stories 
Are  Defended 

Berkeley,  Calif. 

There  are  times  when  the 
editor  of  a  small  town  news¬ 
paper  can  do  a  lot  of  good  for 
his  community  by  slanting  the 
news,  L.  M.  Lester,  Tulelake 
(Calif.)  Reporter,  told  the  Cali¬ 
fornia  Newspaper  Publishers 
Association’s  Newspaper  Work¬ 
shop  here  recently. 

Such  “editorializing  on  page 
one”  has  been  used  effectively 
by  the  weekly  Reporter  in  pro¬ 
viding  a  better  water  supply. 

The  tactic  is  important  in  a 
small  community  where  most 
of  the  people  want  to  know 
where  the  publisher  stands,  he 
declared,  observing  that  “^we  in 
the  small  towns  are  in  a  dif¬ 
ferent  field.”  Even  there  the  edi¬ 
torializing  should  be  reserved 
for  matters  deemed  of  para¬ 
mount  community  importance. 

Added  Qualifications 

Admittedly  such  editorializing 
is  not  in  accord  with  journalis¬ 
tic  principles,  Mr.  Lester  added 
when  questioned  by  Editor  & 
Publisher.  Nor  will  news  edi¬ 
torializing  do  except  where  the 
method  is  in  the  open  and  where 
the  editor  is  in  a  small  com¬ 
munity  where  he  is  readily  ac¬ 
cessible  to  all  members  of  the 
community.  Nor  should  it  be 
permitted  in  partisan  political 
matters. 

“But  when  I  walk  down  our 
main  street,  it  takes  40  min¬ 
utes,”  he  added  in  his  explana¬ 
tion.  “Remember,  I  did  not  say 
editorializing  of  the  news  is  to 
be  condoned  in  the  larger  news¬ 
paper.” 

Mr.  Lester’s  report  drew  fire 
from  the  sessions.  Robert  M. 
Lynch,  Sonoma  Index-Tribune, 
immediately  endorsed  straight 


news  presentation  except  on  the 
editorial  page.  In  rebuttal,  he 
offered  a  letter  he  referred  to 
as  a  “you-never-take-a-stand” 
commendation. 

In  presenting  his  contrasting 
view,  Mr.  Lester  contended  that 
“our  greatest  charm  and  our 
greatest  reason  to  stay  alive  is 
by  making  ourselves  a  personal 
part  of  each  reader’s  life.” 

The  editorial  discussion  was 
but  one  phase  of  the  two  days 
of  sessions  here  conducted  by 
Selden  Menefee  and  associates 
of  the  CNPA’s  Gold  Unit.  Mem¬ 
bership  is  composed  of  newspa¬ 
pers  located  in  the  historic 
Mother  Lode  area. 

Launched  in  cooperation  with 
the  University  of  California, 
the  delegates  voted  enthusias¬ 
tically  to  hold  workshops  here 
annually.  C.  A.  Burley,  Menlo 
Park  Recorder,  and  San  Mateo 
County  associates  will  direct 
the  1956  program. 

Dr.  Clark  Kerr,  chancellor  of 
the  University,  pointed  out  that 
a  third  of  the  state’s  daily  and 
weekly  newspapers  have  been 
added  during  the  past  25  years. 

Evidence  of  this  continued 
growth  came  from  the  business 
management  session,  where  Mr. 
Burley  and  Stuart  Nixon,  Wash¬ 
ington  Township  News-Register, 
told  of  the  problems  of  continu¬ 
ous  plant  re-equipment  to  meet 
mounting  demands. 

“In  a  growth  area  you  hang 
on  with  your  teeth  and  hope 
things  get  better,”  Mr.  Nixon 
said  with  reference  to  the  prob¬ 
lem  of  continuing  to  make  a 
profit  while  pacing  growth. 

Mr.  Burley  pointed  out  that 
in  the  same  year  one  California 
weekly  grossed  $39,000  and  net¬ 
ted  $7,000,  while  another  grossed 
$40,000  and  lost  $7,000. 

“Good  equipment  can  pay  for 
itself,”  declared  George  Murphy, 
Manteca  Bulletin.  “Good  equip¬ 
ment  and  good  men  get  results,” 
he  added,  in  discussing  the  best 
ways  to  cut  production  costs. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
ntOCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

•0  FmImoI  Si.  Boston,  Moss. 

317  Sooth  Tryon  St.  CboHotto,  N.  C 
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g  By  Roy  H.  Copperud  I 


Mirabile  Dictu: 


Newswriters  often  seem  thundersti-uck  by  their  own 
perspicuity.  This,  or  something  like  it,  may  account  for 
the  presence  of  actual  and  actually  in  sentences  where 
they  give  an  uncalled-for  impression  of  “You  won’t  be¬ 
lieve  this,  but  that’s  what  happened!” 

For  example:  No  sooner  had  the  Reds  appeared  than 
they  were  actually  pelted  with  tomatoes.  Actually  is  re¬ 
quired  only  to  point  the  contrast  between  actuality  and 
something  else.  When  there  is  no  such  contrast,  there 
need  be  no  actually. 

The  following  sentences  all  are  open  to  this  objection: 

This  week  actually  marks  the  15th  anniversary  of 
Sikorsky's  first  flight.  Yeah?  Well,  it  felt  as  much  like 
a  Sikorsky  week  as  it  did  like  any  other. 

Eisenhower  has  become  so  concerned  over  leaks  from 
the  National  Security  Council  and  the  Cabinet  that  he 
has  actually  cut  down  on  the  number  of  officials  attend¬ 
ing  their  meetings.  You  mean  he  wasn’t  merely  pretend¬ 
ing  to  cut  down  on  them? 

The  stocks  were  sold  at  prices  above  actual  market 
prices.  Better:  .  .  .  above  the  market. 

Economic  activity  for  March  might  be  up  a  point 
when  the  figures  are  in.  Actually,  this  is  the  encourage¬ 
ment  economists  have  been  waiting  for.  Well,  maybe 
they  were  suspected  of  waiting  for  some  other  kind  of 
encouragement,  but  the  i-est  of  this  piece  offered  nothing 
in  contrast. 

Only  two  of  the  persons  present  actually  spoke.  What 
were  the  rest — Charlie  McCarthys? 

Actually  (it  must  be  catching)  the  word  is  being  used 
as  an  unnecessary  intensive,  and  like  all  such,  it  betrays 
the  writer  by  taking  away,  instead  of  adding,  force. 
Porter  G.  Perrin  writes  that  intensives  “may  be  used 
for  a  just  emphasis,  but  they  usually  suggest  an  oral 
stress  and  are  often  out  of  place  in  writing.  Too  many 
of  them  suggest  the  schoolgirl  style.” 


g  Contents  Noted 


Gerald  Ashford,  columnist  for  the  San  Antonio  Ex¬ 
press,  has  written  in  to  enlarge  on  the  following,  which 
appeared  recently  in  this  department:  “For  those  who 
are  impatient  with  grammatical  definitions  and  distinc¬ 
tions,  a  category  that  seems  to  include  most  newsmen, 
the  ear  is  a  pretty  good  guide.  If  a  sentence  doesn’t 
sound  any  good,  it  isn’t  any  good  ...” 

Mr.  Ashford  comments: 

“I  would  amend  this  statement  to  say  that  the  ear  is 
a  good  guide  if  it  has  been  trained  by  much  practice  in 
writing  and  by  wide  reading  in  the  best  English-speak¬ 
ing  authors,  preferably  assisted  by  some  historical  knowl¬ 
edge  of  the  development  of  English  and  some  familiarity 
with  foreign  languages.  In  short,  the  kind  of  knowledge 
that  is  picked  up  automatically  by  anyone  who  has  a 
real  interest  in  writing  as  an  art. 

“If  we  do  not  make  some  such  reservation,  we  have 
an  anarchic  state  of  affairs  where  every  w'riter  can 
say  that  what  he  writes  sounds  good  to  him,  and  you 
have  no  answer. 

“I  don’t  think  you  will  disagree  with  my  contention 
that  a  trained  ear,  and  not  just  any  ear,  is  necessary 
as  a  guide.  But  I  am  suggesting  that  the  point  ought 
to  be  made  clearer  to  hardboiled  newsmen  whose  healthy 
reaction  against  academic  rules  may  carry  them  too  far 
toward  nihilism.” 

Well  put,  sir. 


I 
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CIRCULATION 


Loss  from  7c  Price 
Mostly  in  'All  Other" 


Three  years  after  raising  the 
price  from  5c  to  7c  single  copy 
and  from  30c  to  40c  for  six- 
day  delivery,  the  Pittsburgh 
(Pa.)  Post-Gazette  has  a  net 
loss  of  5.5%,  due  mainly  to  a 
relaxation  of  effort  to  recapture 
sales  in  “All  Other”  territory. 

This  report  was  made  by 
George  W.  Hicks  to  the  Inter- 
State  Circulation  Managers’  As¬ 
sociation  meeting,  Oct.  10,  at 
Pocono  Manor,  Pa. 

93,500  Affected 

The  increase  was  made  in 
October  1952  on  all  circulation 
except  Mail,  outside  Allegheny 
County.  The  rate  change  af¬ 
fected  93.500  circulation,  Mr. 
Hicks  explained. 

“Three  months  after  October 
1952,  we  had  lost  approximately 
12%  or  11,655  daily,”  he  re¬ 
lated.  “After  the  90-day  period, 
the  tide  turned  and  our  circula¬ 
tion  in  ‘outside  of  county’  be¬ 
gan  to  go  upward.  While  we 
have  certainly  not  recaptured 
all  of  the  loss  as  of  September 
1955,  our  net  loss  remains  at 
5.5%. 

“Comparing  September  1952 
with  September  1955,  we  show 
a  net  increase  of  6,619  copies 
per  day  in  Suburban  ai’ea,  or 
Retail  Trading  Zone. 

“In  Country  area,  or  ‘All 
Other’  September  1952  com¬ 
pared  with  September  1955,  we 
decreased  9,942  sales  daily, 
which  gives  us  a  net  drop  of 
3,323  copies  in  Suburban  and 
‘All  Other’  circulation  terri¬ 
tories. 


“Since  October  1952  we  have 
had  little  or  no  promotion  out¬ 
side  RTZ.  This  alone  is  respon¬ 
sible  for  our  failure  to  recap¬ 
ture  more  of  this  circulation 
outside  Suburban  area. 

“Transportation  in  the  last 
three  years  has  had  its  effect 
on  our  ‘All  Other’  circulation. 
Service  on  many  trains  and  bus 
lines  has  been  discontinued. 

“Within  RTZ,  where  our  pa¬ 
per  sells  for  7c  single  copy,  or 
40c  home  delivered  per  week, 
we  are  actually  ahead  of  1952 
by  5,845  copies  daily. 

“Our  experience  at  least 
proves  that  if  we  had  extended 
the  same  effoi’t  in  ‘All  Other’ 
territory,  we  would  doubtless 
have  re-gained  all  loss  due  to 
price  increase.  Rather,  we  chose 
to  confine  our  efforts  to  Subur¬ 
ban  or  Retail  Trading  Zone.” 

In  a  panel  di.scussion  of  ex¬ 
periences  with  the  7c  newspa¬ 
per,  it  was  noted  with  interest 
the  .small  loss  incurred  with  re¬ 
gard  to  circulation  and  the  gain 
with  regard  to  revenue. 

James  Kerney  Jr.,  editor  of 
Trenton  (N.J.)  Times,  said  75 
daily  newspapers  are  cooperat¬ 
ing  through  their  newspapei’- 
boys  in  collecting  funds  for 
the  Crusade  for  Freedom. 

In  the  annual  election  of  of¬ 
ficers,  David  Smith,  William¬ 
sport  (Pa.)  Sun-Gazette,  moved 
up  to  president.  Daniel  Martin, 
Wilmington,  Del.,  and  Merrit 
lerely,  Passaic,  N.  J.,  were 
cho.sen  vicepresidents. 

Fourteen  new  members  were 
enrolled. 


Have  you  heard  how 
CHURCH,  RICKARDS  &  CO.  can... 

•  Secure  New  Newspaper 
Subscribers 

•  Increase  Revenue 

•  Lower  Promotion  Costs 

•  Reduce  Subscriber  Turnover 

Writ*  for  oomploto  information  without  obligation 


CHURCH.  RICKARDS  S  COMPANY 

35  EAST  WACKER  DRIVE  •  CHICAGO  1,  ILLINOIS 


iV.  Y,  Circulators  Elect 


Albany,  N.  Y. 


The  New  York  State  Circu¬ 
lation  Managers  Association, 
meeting,  at  Grossingers,  elected 
Russell  S.  Graham  of  the 
Knickerbocker  News,  Albany, 
as  president. 

Other  officers  are:  first  vice- 
president,  John  J.  Mullin,  Gar¬ 
den  City  Newsday;  second  vice- 
president,  Archie  C.  Clark, 
Rochester  Times  Union;  secre- 
tary-treasurer,  J.  Truman  Kah- 
ler,  Rome  Daily  Sentinel;  con¬ 
vention  secretary,  Steven  E. 
Lovas,  Westchester  County 
Publishers  Inc.,  White  Plains; 
directors,  Charles  C.  Frost, 
Niagara  Falls  Gazette;  Robert 
J.  Stuver,  Ithaca  Journal’,  Pat¬ 
rick  J.  Collins,  Lockport  Union 
Sun  and  Journal;  Charles  E. 
Farmer,  Elmira  Star-Gazette; 
T.  E.  Massing,  Buffalo  Evening 
News,  and  George  Mueller,  Ny- 
ack  Journal-News. 


ELECTED — R.  Bruce  Rogers,  |«ff, 
of  Charlotte  (N.  C.)  Observer, 
is  the  newly  elected  president  ol 
Mid-Atlantic  Circulation  Man¬ 
agers  Association.  W.  G.  Car¬ 
rington,  at  right,  of  Durham  ^ 
(N.  C.)  Herald-Sun  is  secretary.  * 
treasurer. 


12  Circulators 


Fly  to  Europe 


In  a  panel  discussion  led  by 
Mr.  Lovas  on  the  w’orking  of 
the  New  York  State  Workmen’s 
Compensation  Law  in  relation 
to  carrier  boys,  only  minor 
difficulties  were  reported 
throughout  the  state.  Panel 
members  reported  occasional 
slowness  in  issuance  of  school 
certificates  by  some  officials. 
The  greater  part  of  claims 
paid  to  carrier  boys  under  the 
law,  the  panel  was  told,  relates 
to  dog  bites,  an  occupational 
hazard  shared  by  mail  carriers 
and  salesmen. 


Sunday  Increase 

The  Canton  (Ohio)  Reposi¬ 
tory  announced  Sept.  25  an  in¬ 
crease  in  its  Sunday  subscrip¬ 
tion  rate  from  12c  to  15c  per 
copy. 

The  Repository  began  carry¬ 
ing  Family  Weekly  plus  an  ex¬ 
panded  10-page  color  comic 
section  on  Sunday  Oct.  2.  All 
new  comics  also  are  appearing 
daily. 


R 


Wire  or  Metal 


ACKS 


Get  NBA's  low  prices  on  wire 
sales  racks  —  floor,  counter, 
tabloid  or  2-basket.  Also  on 
metal  racks,  signs,  padlocks 
and  coin  boxes.  Carrier  bags, 
collection  books  and  binders; 
motor  route  tubes  and  posts. 
Promotion  ideas  and  mats. 


N.  B.  A. 


Newspaper  Boys  of  America,  Inc. 
912  i.  21st  St.,  Indianapolis  2,  Ind. 

Largest  Producer  of  Circulation  Supplies 


Circulation  managers  of  12 
U.  S.  dailies  flew  from  New 
York  Oct.  14  to  Munich,  Berlin 
and  Paris  to  inspect  the  facili¬ 
ties  of  Radio  Free  Europe  and 
Free  Europe  Press  as  a  pre¬ 
liminary  to  the  1956  Crusade 
for  Freedom. 

The  newspaper  representa¬ 
tives  named  by  the  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation  included: 

Raymond  F,  Marx,  Los  Ab- 
geles  (Calif.)  Times;  Frank 
Geoghegan,  Quincy  (Mass.)  Pa¬ 
triot-Ledger;  Dar  M.  Sims, 
Columbus  (Ohio)  Citizen;  Leon¬ 
ard  Garner,  Ogden  (Utah) 
Standard  -  Examiner;  Harry 
Gladstein,  Washington  (I). C.) 
Post  &  Times  Herald;  Pat  F. 
Fincher,  Austin  (Tex.)  Ameri¬ 
cans  tatesman;  Charles  W . 
Staab,  Cincinnati  (Ohio)  En¬ 
quirer;  Charles  B.  Loflin,  High 
Point  (N,  C.)  Enterprise; 
James  R.  Darke,  Providence 
(R.  1.)  Journal-Bulletin;  Mark 
Seacrest,  Lincoln  (Neb.)  Jour¬ 
nal-Star;  Ernest  P.  Schwartz. 
Des  Moines  (Iowa)  Register- 
Tribune;  and  Arthur  Daniel, 
Atlanta  (Ga.)  Journal-Consti¬ 
tution. 

On  Oct.  24,  they  are  to  be 
guests  of  the  West  Beilin 
Parliament  at  the  celebration 
of  the  fifth  anniversary  of  the 
presentation  of  the  Freedom 
Bell  by  the  Crusade  for  Free¬ 
dom. 


EDITOR  Bi  PU 


New  Paper  on  Friday 

Socorro,  N.  M. 

A  new  weekly  newspaper,  the 
Catron  County  Reporter,  with 
editorial  offices  in  Reserve. 
N.  M.,  and  printed  here,  has 
been  announced  by  the  Socorro 
Chieftain.  Mrs.  Virginia  Barnes 
[  is  editor  of  the  paper,  which 
j  will  publish  on  Fridays. 
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Are  you  using  these  trade-marks  correctly? 

The  word  "Teletype”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  printed  communi¬ 
cations  equipment  made  by  the  Teletype 
Corporation.  It  should  always  be  spelled 
with  a  capital  *'T.”  If  you  are  unable  to 
use  the  complete  expression,  "Teletype 
printer,”  we’d  appreciate  your  using  the 
word  "teleprinter”  or  "teletypewriter.” 

The  word  "Teletypesetter”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  automatic  control 
equipment  for  typecasting  machines  made 
by  the  Teletypesetter  Corporation.  So 
please  always  spell  "Teletypesetter”  with 
a  capital  "T.”  When  space  is  limited  or 
to  avoid  repetition,  you  may  find  it  con¬ 
venient  to  use  the  contraction,  "TTS.” 

TELETYPE  CORPORATION  I 

Wtst^rn  tlfctrtc  Company  1 
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PROMOTION 

Small  Daily  Has  Big 
Promotion  Program 


Using  linage  gains  show  that 
it  does.  And  here  is  the  clincher. 
Total  expense  for  promotion  for 
the  past  12  months — averaged 
less  than  $25  a  month!" 

Politeness  Pays 

Politeness,  as  Amy  Vander¬ 
bilt  stresses  in  her  book  and 


Central  NNPA 
Session  Invites 
Non-Members 

St,  Pai’l 


By  T.  S.  Irvin 

To  the  small  daily  that  pleads 
lack  of  time,  personnel  or  money 
as  an  excuse  for  not  engaging 
in  promotion,  the  Petaluma 
(Calif.)  Argus-Courier  answers 
with  a  big  horse  laugh. 

Petaluma  is  a  community  40 
miles  north  of  San  Francisco. 
The  Argus-Courier  is  a  daily  of 
5,100  circulation.  Last  Aug.  18 
it  celebrated  its  100th  birthday. 
In  the  last  three  years  it  has 
proved  time  and  again  that  ef¬ 
fective  promotion  is  not  only 
possible  but  also  highly  profit¬ 
able  for  a  daily  its  size. 

The  Argus-Courier’s  present 
promotion  program  started  in 
Nov.  1952,  when  Roger  Esteves 
left  the  San  Francisco  News 
circulation  department  to  be¬ 
come  the  Argus-Courier’s  cir¬ 
culation  and  promotion  manager 

In  the  past  three  years,  the 
promotion  program  has  included 
these  activities: 

•  An  independent  little  mer¬ 
chant  plan  was  adopted  to  re¬ 
place  the  old  office-collect,  of¬ 
fice-delivery  system.  Automobile 
routes  wei'e  established  through¬ 
out  Sonoma  County  to  give 
rural  subscribers  in  that  rug¬ 
ged  terrain  better  service  than 
they  had  been  getting  through 
post  office  delivery.  Some  of 
these  routes  are  run  on  a  split- 
cost  basis  with  San  Francisco 


have  helped  bring  circulation 
gains. 

•  A  program  of  carrier 
training  —  through  manuals, 
bulletins  and  meetings  —  helped 
create  a  carrier  organization 
that  within  a  year  showed  less 
than  10%  turnover  and  fewer 
than  one-per-thousand  delivery 
complaints. 

•  A  continuing  program  of 
rack  and  stand  cards  promoting 
news  staff  members  is  carried 
on.  Staffers'  speak  frequently  in 
schools  throughout  the  area. 

•  Every  new  business  in  the 
community  receives  a  “success” 
basket  of  flowers  from  the 
Argus-Courier,  along  with  a 
personal  letter  of  welcome.  A 
monthly  newsletter  is  mailed  to 
advertisers  and  prospects  telling 
the  paper’s  plans  for  the  coming 
month  and  highlighting  special 
days  and  issues.  Space  is  used 
in  the  paper  itself  to  promote 
circulation,  display  and  classi¬ 
fied  advertising. 

•  The  Aug.  18th  centennial 
edition  of  104  pages  was  widely 
promoted  throughout  the  state 
.simply  by  sending  a  copy  to 
every  daily  in  the  state. 

•  To  celebrate  this  year’s 
Newspaper  V/eek,  the  Argus- 
Courier  arranged  a  display  in 
a  local  department  store  of 
“dailies  of  California”  to  show 


her  newspaper  column,  certainly 
pays.  So  does  promotion.  Miss 
Vanderbilt  knows  about  that, 
too.  She  is  just  back  in  New 
York  from  a  trip  to  the  South¬ 
west  to  promote  both  her  book 
and  her  column. 

In  Dallas,  Miss  Vanderbilt 
was  hosted  at  a  dinner  given 
by  the  Times  Herald.  She  visit¬ 
ed  all  the  city’s  bookstores.  She 
spoke  to  800  women  at  the 
Women’s  Forum.  In  Houston, 
speaking  at  Foley’s  department 
.store,  she  talked  to  some  600 
women,  and  at  the  Junior 
Forum  to  about  125  more. 

In  New  Orleans,  where  she 
spent  five  days,  she  made  the 
front  page  of  the  Item,  visited 
book-stores,  made  r  a  d  i  o  -  T  V 
spots  for  the  local  United  Fund 
drive.  In  St.  Louis  she  spoke 
to  some  800  women,  made  TV 
and  radio  appearances,  got  front 
page  notices  in  all  newspapers 
and  a  Sunday  feature  in  the 
Post-Dispatch. 

Miss  Vanderbilt’s  success  on 
this  brief  trip  proves  something 
every  syndicate  ought  to  take 
seriously  to  heart,  and  some¬ 
thing  newspapers  ought  to  in¬ 
sist  upon  from  the  syndicates. 
Personal  appearances  are 
among  the  most  effective  pro¬ 
motions.  The  movies  have  al¬ 
ways  known  this.  What  makes 
the  newspapers — and  the  syndi¬ 
cates  —  so  slow  to  learn  it? 


Outstanding  speakers  .  .  . 
panels  of  experts  to  answer 
newspaper  promotion  problems 
.  .  .  and  plenty  of  time 

for  “shirt-sleeve”  discussions. 
That’s  the  promise  made  by 
officials  for  the  Central  Re¬ 
gional  Convention  of  the  Na¬ 
tional  Newspaper  Promotion 
Association  to  be  held  at  the 
St.  Paul  Hotel  Nov.  6-7-8. 

Realizing  that  every  news¬ 
paper  needs  selling  even  though 
it  may  not  be  large  enough  to 
have  a  separate  promotion 
manager,  convention  officials 
have  extehded  an  invitation  to 
non-NNPA  member  newspapers 
to  send  their  best  “idea  men,” 
regardless  of  title  or  position. 

For  the  first  time  at  any 
NNPA  convention,  a  special 
panel  session  also  has  been  set 
up  especially  to  answer  ques¬ 
tions  from  newspapers  who 
want  to  know  “How  can  we  get 
started  in  promotion?”  Answer¬ 
ing  questions  will  be  out¬ 
standing  promotion  men  from 
newspapers  of  all  circulation 
classes. 

None  of  the  experts  on  the 
panel  sessions  will  come  with 
a  prepared  speech.  They  will 
be  present  solely  to  answer 
the  questions  and  problems 
promotion  men  want  answered 
in  the  experts’  specific  fields. 

Newspapers  planning  to  at¬ 
tend  the  convention  are  asked 
to  send  their  questions  in  ad- 


papers. 

•  A  continuing  campaign  to 
sell  the  little  merchant  plan  is 
carried  on.  A  popularity  contest 
sponsored  by  advertisers,  and 
a  “Guess  Who”  contest  that  tied 
in  local  merchants  and  carriers. 


that  its  readers  are  as  well 
served  as  any  readers  in  the 
state.  This  display  will  travel 
later  among  the  libraries  in  the 
community. 

“Does  it  pay?”  asks  Mr. 
Esteves.  “Circulation  and  adver- 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  maintains  live 
strategically  located 
offices  for  fast,  uni¬ 
form  and  accurate 
distribution  of  check¬ 
ing  copies  to  all  agen¬ 
cies  and  advertisers. 
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YOU  CAN'T  PREDICT 
the  day  when  someone 
will  accuse  you  of 

LIBEL 


But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  embarrassing 
loss  —  from  this  and 
other  similar  claims. 

The  cost  is 
AAAAZINGLY  LOW 


write  for  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


In  the  Bag 

Corpus  Christi  (Tex.)  Caller- 
Times  out  with  a  study  of 
radio  listening  and  television 
viewing  in  its  community  which 
adds  to  the  mounting  statistical 
evidence  that  ought  to  give  ad¬ 
vertisers  serious  pause  when 
allocating  funds  between  space 
and  air.  In  this,  as  in  similar 
studies  done  in  other  markets, 
the  facts  show  that  newspapers 
provide  a  sure  audience  while 
the  air  media  provide  a  “frac¬ 
tionated”  and  uncertain  one. 

Yakima  (Wash.)  Herald  and 
Republic  out  with  a  new' 
market  data  folder  promoting 
its  market  as  the  “fruit  bowl 
of  the  nation”  and  a  fruitful 
market  for  advertisers. 

Rochester  (N.  Y.)  Democrat 
and  Chronicle  running  a 
“Where’s  the  Ball?”  contest 
using  football  pictures.  Ball  is 
missing  from  picture.  Reader 
has  to  guess  where  the  ball  is. 


vance  to  the  convention  pro¬ 
gram  chainnan,  Earl  Truax, 
promotion  manager  of  the  St. 
Paul  (Minn.)  Dispatch-Pioneer 
Press,  who  will  forward  them 
on  to  the  ])anel  members  for 
study.  For  competitive  reasons, 
identities  of  those  sending  in 
questions  will  be  kept  secret. 

• 

Everything  Was  Ducky 
With  10,000  Onlookers 

DETTEOn 

Here’s  a  promotion  that  is 
everything  it’s  quacked  up  to 
be!  This  year  the  Detroit  Newt' 
Duck  Hunters  Tournament,  put 
on  with  the  co-operation  of  the 
Trenton  (Mich.)  Sportsmen’s 
Club  and  the  Michigan  Conser¬ 
vation  Department,  drew  10,000 
spectators. 

The  event,  held  at  the  Pointe 
Mouillee  State  Game  Area,  saw 
some  200  contestants  from 
far  away  as  Defiance,  Ohio. 
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When  the  chips  are  down  .  .  .  I’ll  take 
the  Speed  Graphic  every  time”  .  .  . 


"CLEAR  THE  RUNWAYS" — This  picture  of  a  huge  pelican  in 
flight  won  third  prize  for  John  Mozziotto  in  the  feature  division 
of  the  University  of  Missouri  School  of  Journalism  this  year. 
Token  with  Pocemoker  Graphic  with  15"  lens,  at  f/11,  1/500 
sec.,  using  focal  plane  shutter. 
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.  .  .  says  John  Mazziotta,  staff  reporter 
The  Dallas  [Texas)  Morning  News 

Judging  from  the  many  prize- 

winning  photographs  taken  by  > 

John  Mazziotta  with  the  Speed  t 

Graphic,  the  chips  are  down 
most  of  the  time.  The  photo- 
graphs  shown  here  are  excel-  -’ir  ^ 

lent  examples  of  how  the  skill  ^  l 

of  the  photographer  and  the 
versatility  of  the  Speed  Graphic  ^ 
combine  to  catch  top  action 
and  mood  shots.  ^ 

John  first  became  seriously 

interested  in  photography  while  serving  in  World  War  II.  He 
explains  it  in  these  words:  “The  Air  Force  thrust  a  Graphic- 
in  my  hands  and  it  became  my  companion  for  the  next  four 
years.  I  was  released  from  the  Armed  Forces  but  I  never 
released  that  Graphic.  I  moved  from  my  native  Ohio  to  Texas, 
joining  the  staff  of  the  Fort  Worth  Star  Telegram,  then  moving 
to  the  Dallas  Morning  News.  I  do  general  assignments,  cover¬ 
ing  everything  from  society  to  sports.  Like  any  other  news¬ 
paper  photographer  I  like  to  experiment  with  other  equipment, 
but  when  the  chips  are  down  and  I’ve  got  to  deliver.  I’ll  take 
the  Pacemaker  Speed  Graphic  every  time.”  There  are  nine 
other  Graphics  operating  in  the  photo  department  of  the 
Dallas  News  and  all  doing  a  fine  job  in  maintaining  its  reputa¬ 
tion  as  one  of  the  South’s  outstanding  newspapers. 


"VOCATION" — John  Mozziotto  caught 
the  angelic  expression  of  the  model 
with  soft  bounce  lighting.  Token  with 
a  Pacemaker  Graphic  equipped  with 
a  135mm  Optor  lens,  1/25  sec.  at 
f/11-15. 


"STAR  OVER  DALLAS"— This  beacon 
is  atop  the  new  Republic  Notionol 
Bonk,  the  tallest  building  in  the  South¬ 
west.  Mr.  Mozziotto  shot  this  striking 
picture  with  o  Pacemaker  Graphic 
fitted  with  9Vi"  lens.  Exposure:  30 
sec.  ot  f/22-32. 
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Five  Get  Cabot  Awards 


T 


From  where  I  sit 
Joe  Marsh 


For  Aiding  Americas 


Seen  Monk’s 
^'Better  Half"? 


Monk  McCarthy’s  latest  creation  has 
the  town  talking  again.  You  can  see 
it  parked  in  front  of  Monk’s  auto  re¬ 
pair  shop  on  Maple. 

Remember  last  year  Monk  cut  tux> 
cars  in  half^  and  put  their  front  ends 
together^  You  couldnH  tell  if  the  thing 
was  coming  or  going.  Sure  attracted 
attention. 

Now  Monk’s  taken  Tog  Morgan’s 
old  sedan  and  completely  restored  one 
half  of  it.  One  side  is  as  good  as  new, 
the  other  looks  like — well,  Tog’s  old 
car.  “Sort  of  a  before- and-after  dem¬ 
onstration,”  Monk  told  me,  “shows 
folks  the  kind  of  work  I  do.” 

From  where  I  sit,  some  of  Monk's 
ideas  may  look  a  little  wild  sometimes 
.  .  .  but  I  wouldn't  want  to  tell  him 
how  to  run  his  business  any  more  than 
I'd  like  him  to  tell  me  what  beverage 
to  enjoy.  He  always  keeps  a  hot  pot 
of  tea  in  his  garage— I'd  rather  have 
a  cold  glass  of  beer — but  respect  for 
each  other's  opinion  is  *‘auto"-matic 
with  us  both. 


Copyright,  1955,  United  States  Brewers  Foundation 


Five  Western  Hemisphere 
journalists  were  honored  this 
week  for  their  roles  in  the  “ad¬ 
vancement  of  international 
!  friendship  in  the  Americas” 
when  they  were  awarded  the 
1955  Maria  Moors  Cabot  gold 
medals  by  Columbia  University. 

This  year’s  awards,  the  sev- 
;  enteenth  made  by  the  Univer¬ 
sity,  went  to  Pedro  G.  Beltran, 
director  of  La  Prensa,  Lima, 
Peru;  Breno  Caldas,  director 
of  Correio  do  Povo,  Porto 
Alegre,  Brazil;  John  Oliver 
LaGorce,  editor  of  National 
Geographic  Magazine;  Roberto 
Jorge  Noble,  proprietor  and  di¬ 
rector  of  Clarin,  Buenos  Aires, 
Argentina;  and  A.  T.  Steele, 
roving  foreign  correspondent  of 
the  New  York  Herald  Tribune. 

The  Maria  Moors  Cabot 
Prizes  were  established  in  1939 
by  Dr.  Godfrey  Lowell  Cabot 
of  Boston  and  are  awarded  by 
the  Trustees  of  Columbia  Uni¬ 
versity  on  recommendation  of 
Dr.  Carl  W.  Ackerman,  dean 
j  of  the  University’s  Graduate 
!  School  of  Journalism.  Dr.  Gray¬ 
son  Kirk,  pi-esident  of  the  Uni¬ 
versity,  who  recently  visited 
South  America,  made  the  prin¬ 
cipal  address  at  the  convoca¬ 
tion. 

Dr.  Beltran  and  a  group  of 
associates  bought  La  Prensa,  a 
daily  newspaper  which  had 
been  suspended  by  government 
decree,  in  1934.  He  was  the 
■  first  chairman  of  the  board 
and  publisher  of  La  Prensa 
under  its  new  ownership.  He 
served  as  Peruvian  Ambassa- 
i  dor  to  Washington  from  1944- 
i  46,  and  was  a  delegate  to  the 
j  San  Francisco  Conference,  The 
'  inteimational  edition  of  the 
New  York  Times  and  the  after¬ 
noon  tabloid  Ultima  Hora  are 
j  also  printed  on  La  Prensa 
i  presses. 

I  Dr.  Caldas  began  his  news- 
'  paper  career  in  the  editorial 
department  of  Correio  do  Povo 
in  1929.  After  several  promo¬ 
tions,  he  became  director  of 
the  newspaper  in  1935.  Correio 
I  )o  Povo  was  founded  by  his 
father,  Francisco  Antonio  Vie¬ 
ira  Caldas  Jr.,  in  1895.  It  is 
now  published  by  the  sons  of 
the  founder,  and  Dr.  Caldas 
is  the  piesent  publisher. 

Dr.  LaGorce  was  elected  as¬ 
sistant  secretary  of  the  Na¬ 
tional  Geographic  Society  at 
I  the  age  of  23,  and  has  been 
-  with  the  Society  for  more  than 
1  fifty  years.  Now  editor  of  the 


National  Geographic  Magazine 
and  president  and  life'  trustee 
of  the  Society  in  Washington, 
D.  C.,  Dr.  LaGorce  has  writ¬ 
ten  several  books  and  many  ar¬ 
ticles  on  Latin  American  coun¬ 
tries. 

Dr.  Noble  received  his  law 
degree  from  the  University  of 
Buenos  Aires  in  1928.  While 
at  the  University  he  worked 
for  La  Nacion  and  was  a  con¬ 
tributor  to  various  magazines. 
He  served  as  a  member  and 
vicepresident  of  the  Chamber 
of  Deputies  from  1930-35.  Dur¬ 
ing  this  period  he  was  pub¬ 
lisher  of  the  daily  newspaper 
Libertad.  Dr.  Noble  represent¬ 
ed  Argentina  as  ambassador 
at  the  Inteimational  Congress 
of  Political  Sciences  in  War¬ 
saw  in  1935,  and  was  appoint¬ 
ed  Interior  Minister  of  the 
State  of  Buenos  Aires  in  1936. 
He  founded  Clarin,  a  morning 
tabloid,  in  1945. 

A.  T.  Steele  began  his  news¬ 
paper  career  as  a  reporter  on 
the  Boise  (Idaho)  Capital  Newt. 
His  work  as  a  foreign  corre¬ 
spondent  began  in  China  in 
1932.  At  the  outbreak  of  World 
War  II  he  was  assigned  to 
Moscow  whei'e  he  served  for 
almost  a  year  as  correspondent 
for  the'  Chicago  Daily  Newt. 
Returning  to  the  China-Burma- 
India  Theater,  he  was  one  of 
the  few  American  journalists 
permitted  to  visit  Lhasa,  Tibet 
Mr.  Steele  joined  the  staff  of 
the  Herald  Tribune  in  May, 
1945.  He  reported  the  surren¬ 
der  cei'emony  on  board  the 
USS  Missouri.  Recently,  with 
Mrs.  Steele,  he  completed  a 
20,000  mile  trip  by  automobile, 
from  Circle,  Alaska,  to  Punta 
Arenas,  Chile.  He  wrote  a 
series  of  articles  for  the  Her¬ 
ald  Tribune  on  his  impressions 
of  the  countries  visited  during 
this  trip. 

Including  this  year’s  awards, 
i*ecognition  through  the  Maria 
Moors  Cabot  Prizes  has  been 
received  by  forty-six  newspa¬ 
pers,  four  press  services,  the 
Pan  American  Union,  and  six¬ 
ty-two  journalists. 


Two  Receive  Awards* 

Los  Angeles 

Hedda  Hopper,  syndicated 
film  columnist,  and  Carroll  W- 
Parcher,  publisher,  Glendale 
(Calif.)  News-Press,  receiv^ 
■Theta  Sigma  Phi  journalistic 
awards  here. 
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How  our  world  would  look  from  5000  miles 


This  immense  globe  shows  the  troubled 
planet  on  which  we  live  about  as  it 
would  appear  to  a  traveler  in  space  who 
saw  it  from  a  distance  of  5000  miles. 
The  globe  stands  in  a  neat,  walled 
couttyard  on  the  campus  of  Babson 
Institute  of  Business  Administration  at 
Wellesley,  Mass.  It  was  dedicated 
last  summer. 

There,  right  before  him,  the  visitor 
sees  continents,  oceans,  mountain 
ranges,  all  set  forth  in  vivid  color.  One 
inch  on  the  globe  equals  twenty-four 
miles  on  the  whirling  earth  itself. 

More  than  merely  depicting  the 
world,  the  Babson  globe  also  shows  its 


two  kinds  of  motion.  It  can  revolve  to 
simulate  the  daily  rotation  of  the  earth 
on  its  axis,  and  it  moves  on  a  carriage 
around  a  circular  track  to  simulate  the 
earth's  movement  around  the  sun. 

Bethlehem  Steel  engineers  assisted  in 
developing  the  intricate  machinery  to 
move  and  revolve  the  globe,  and  the 
shops  of  Bethlehem’s  shipyard  at 
Quincy,  Mass.,  supplied  the  mounting 
and  carriage  on  which  the  globe  turns, 
together  with  the  forged  shaft  of  tough 
molybdenum  steel  which  holds  it  in 


position.  The  angle  at  which  the  globe 
tilts,  23  degrees  27  minutes  from  the 
vertical,  represents  the  actual  angle  of 
the  world  in  space. 

Nothing  of  the  kind  comparable  to 
the  Babson  globe  has  ever  existed  be¬ 
fore.  It  lets  the  onlooker  step  back  and 
see  the  earth  from  a  remote  vantage 
point.  It  helps  him  to  visualize  it  as  one 
world,  and  to  acquire  a  fresh  perspective 
on  geography  and  a  more  immediate 
grasp  of  such  matters  as  world  econom¬ 
ics  and  global  defense. 


BETHLEHEM  STEEL 
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_ The  man  in  the  pressroom  plays  a  full  share 

in  the  fast  action  that  makes  the  American 
newspaper  a  marvel  of  swift  news  gathering 
and  distribution. 

The  pressman  knows  that  his  footing  is 
safest  .  .  .  when  he  works  in  the  pressroom  of 
one  of  the  great  printing  plants  which  have 
learned  the  value  of  Algrip  .  .  .  the  only 
abrasive  rolled  steel  floor  plate  in  the  world. 

He  may  not  even  know,  offhand,  the  trade 
name  of  the  flooring  underfoot  .  .  .  but  the 
man  who  works  on  Algrip  flooring,  walkways 
and  crossovers  is  confident  that  he  won't  slip. 
The  depth-controlled  Algrip  abrasive  sees 
to  that. 


And  his  employer  knows  that  his  lower  in¬ 
surance  costs  . .  .  and  saving  in  lost  man-hours 
.  .  .  are  helping  Algrip  to  pay  for  itself. 


A.W.  algrip 


ABRASIVE  ROLLED  STEEL  FLOOR  PLATE 

_ Approved  for  Safety  by  Underwriters’  Laboratories. 


ALAN  WOOD  STEEL  COMPANY 


Please  send  A  W.  Algrip  Booklet  Alj-7 


Name. 


Company. 


Zone. 


Other  Products;  A.  W.  SUPER-DIAMOND  Rolled  Steel  Floor  Plate- 
— S>ieets~Strip~  (AHoy  ond  Special  Grades) 


•Plates 


SO 


NEWSPAPER  LAW 

Danger  of  Libel  Lurks 
\  In  Indirect  Aspersion 

I  By  Albert  Woodruff  (iray 


A  suit  brought  against  the 
El  Paso  (Tex.)  Times  by  Stan¬ 
ley  Caufield,  attorney  and  mem¬ 
ber  of  the  legislature,  was  dis¬ 
missed  and  the  Court  of  Civil 
Appeals  of  Texas  upheld  the 
ruling.  (280  S.W.  2d  766). 

This  libel  action  has  been 
based  on  a  story  about  hearings 
on  charges  of  alleged  gambling 
payoffs. 

“Caufield,”  the  story  said, 
“helped  push  the  gambling 
probe  which  resulted  from  affi¬ 
davits  made  by  Mrs.  Pearl 
Johnson.  She  charged  that  cer¬ 
tain  El  Paso  men  were  receiv¬ 
ing  payoff  money.  Mrs.  Johnson 
now  is  serving  a  15-year  peni¬ 
tentiary  sentence  at  Huntsville 
for  the  murder  of  her  new-born 
I  child.” 

j  By  innuendo,  Caufield  con- 
I  tended,  the  story  charged  him 
with  initiating  and  pushing  an 
investigation  against  a  judge, 
a  prosecuting  attorney  and  an¬ 
other  attorney  based  solely  upon 
the  affidavit  of  a  “self  confessed 
prostitute  and  convicted  mur¬ 
deress.” 

“We  do  not  see  any  innuendo 
that  this  attorney  solicited  false 
affidavits  from  Pearl  Johnson 
or  that  he  consoited  with  her 
on  any  basis,”  said  the  Texas 
court.  “Further  we  think  that 
the  ordinary  reader  would  ex¬ 
pect  information  as  to  gam¬ 
bling  payoffs  to  come  from  per¬ 
sons  other  than  a  class  that  is 
I  the  elite.” 

I  The  appellate  court  followed 
the  authority  of  an  earlier  de- 
!  cision  against  the  Dallas  (Tex.) 
Xews  for  publishing,  in  regard 
to  suit  for  recovery  of  funds  of, 

“C.  R.  Smith  of  Gainesville, 
a  stockman  of  considerable 
means,  was  arrested  here  last 
night  on  a  warrant  sworn  out 
by  the  Armour  Banking  Com¬ 
pany  of  this  city.  .  .  .” 

It  was  claimed  that  this  item 
meant  that  the  man  had  been 
arrested  in  a  criminal  prosecu¬ 
tion.  The  publishers  contended, 
and  the  court  agreed  that  the 
mere  arrest  of  the  man  did  not 
necessarily  imply  that  he  had 
been  guilty  of  a  crime  but  that 
he  might  have  been  arrested  for 
debt. 

Here  the  court  relied  on  the 
decision  of  a  libel  suit  against 
the  Galveston  (Tex.)  Tribune, 
That  newspaper  had  published 
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of  the  barmaid  of  a  grocery 
saloon  adjacent  to  the  State 
Medical  College, 

“The  proprietor  of  the  place 
was  not  present  but  a  young 
woman  behind  the  bar  in  an¬ 
swer  to  the  question  as  to  i 
whether  or  not  students  were  & 
patrons  of  the  place',  stated  in 
an  excited  way  that  ‘She  wu 
going  to  tell  Dr.  Carter  to  put  . 
bells  around  the  necks  of  the  f' 
students  so  that  they  could  teS  ; 
who  they  were.  When  you  aik  i 
young  men  if  they  are  students, 
they  get  mad  and  tell  us  that  | 
it  is  none  of  our  business.  We  1 
can’t  tell  and  we  are  here  to  I 
do  business.’  ” 

This  barmaid  charged  that  > 
the  story  gave  the  impression 
that  she  was  a  person  of  loose 
morals  addicted  to  lascivious  I 
conduct  and  placed  in  the  bar-  : 
room  to  attract  students  and  i 
that  she  was  an  unchaate 
woman. 

In  sustaining  this  action  u 
alleging  facts  constituting  a 
libel  the  court  said, 

“Considering  all  the  refe^  t 
ences  to  this  woman  and  the  V 
attitude  in  which  she  is  placed 
by  this  article,  as  a  young  • 
woman  behind  the  bar  annouw- 
ing  that,  ‘They  were  there  to 
do  business,’  it  is  difficult  to 
put  any  other  construction  upon  j 
the  meaning  of  the  words  com-  ■ 
plained  of  than  that  charged  j 
in  the  innuendo.” 

• 

Group  Gets  OK  to  Join 
Battle  for  Court  Data 

The  Appellate  Division  last 
week  granted  peimission  for 
the  New  York  News,  New  York 
Herald  Tribune  and  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors  to  take  part  in  a  pending 
court  fight  over  the  issue  of 
withholding  stenographic  court  | 
minutes  from  the  press. 

The  justices,  in  a  unanimous 
decision,  authorized  the  group 
to  file  briefs  as  friends  of  the 
court,  in  an  action  brought  by 
the  New  York  Post.  (E  &  P. 
Sept.  24,  page  72.) 

The  Post  is  seeking  to  force 
Kings  County  Judge  Samuel  S.  j 
Leibowitz  to  release  to  it  *  ; 
transcript  of  his  charge  to  the  ! 
jury  in  a  recent  manslaughter 
trial.  I 
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What’s  happening  downtown  tonight? 


Mr.  Editor,  bring  the  prosperity  and 
protection  of  modern  street  lighting  to- 
your  town.  Give  people  the  facts,  and  let 
us  help  you — with  case  history  reports 
from  other  communities,  editorial  mate¬ 
rial,  statistics  and  mats.  Send  for  free 
educational  booklet,  "Everybody  Wins 
with  Modern  Street  Lighting.” 


Mr.  Editor,  people  in  this  community 
come  downtown  every  night  for  shopping, 
recreation  and  other  evening  activities. 
No  special  event  is  needed  to  draw  them 
—just  modern  street  lighting  to  brighten 
the  business  district  and  protect  people 
who  visit  it. 

How  about  your  town,  Mr.  Editor? 


Dark  streets  attract  no  one,  threaten 
everyone  with  traffic  hazards  and  crim¬ 
inal  violence.  Modern  street  lighting 
invites  people  downtown,  even  from 
neighboring  communities.  Safe  visi¬ 
bility  protects  motorists  and  pedestri¬ 
ans  by  reducing  night  traffic  accidents 
and  crime. 


National  Street  and  Traffic  Safety  Lighting  Bureau 

t4tO  TERMINAL  TOWER  •  CLEVELAND  13.  OHIO 
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JOURNALISM  EDUCATION 


Schools  Eye  New  Job 
For  2nd  Half  Century 


By  Dwight  Bentel 


This  column  won’t  bust  any 
windows  in  Jersey  City  or  turn 
out  fire  department  in  Peoria, 
but  there  are  times  when  being 
bored  is  good  discipline  and  you 
really  ought  to  know  what  the 
journalism  teachers  are  talking 
about  when  not  being  inter¬ 
rupted  by  newspaper  represen¬ 
tatives  belaboring  them  with 
Theme  “A.” 

Theme  “A,”  of  course,  is  “why 
dontcha  give  ’em  a  good  solid 
liberal  education?” 

Well,  anyway,  if  you’ve  de¬ 
cided  to  stay  with  us,  what  the 
teachers  are  talking  about  is 
how  to  lift  the  journalism 
schools  into  a  position  of  pro¬ 
fessional  responsibility  for  the 
quality  of  the  American  press. 

Now  that,  admittedly,  takes 
a  lot  of  lifting.  And  when  you 
remember  the  chorus  of  hor.se 
laughs  50  years  ago  when,  the 
schools  proposed  to  train  re¬ 
cruits  for  the  news  room  you’ll 
not  be  surprised  to  hear  a  few 
chortles  now. 
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doctors  but  public  health  for 
the  rest  of  us,  and  just  as 
schools  of  education  don’t  exist 
primarily  to  place  teachers  in 
jobs  but  to  raise  the  intel¬ 
lectual  level  of  the  entire  popu¬ 
lace,  so  the  fundamental  pur¬ 
pose  of  journalism  schools 
should  be  not  to  provide  a  slave 
market  for  employers  but  to 
promote  the  best  interests  of 
our  democratic  society  through 
elevating  standards  of  the  media 
of  communication.” 


Med  School  Comparison 
But  people  doing  some  of  the 
heavy  thinking  for  journalism 
education  can’t  see  any  essen¬ 
tial  difference  between  the  pro¬ 
fessional  responsibility  of  jour¬ 
nalism  schools  to  the  consumers 
of  mass  media  and  the  medical 
school’s  responsibility  for  the 
public’s  health. 

They’re  not  laughing  a  bit. 
Teacher.s  like  Curtis  D.  Mac- 
Dougall  of  Northwestern  Uni¬ 
versity  put  it  this  way: 

“Just  as  the  primary  purpose 
of  medical  schools  is  not  to 
provide  vocational  training  for 


Cite  Campus  Role 

M.  Neff  Smart,  in  the  cur¬ 
rent  issue  of  Journalism  Quar¬ 
terly,  says  it  like  this:  “These 
are  great  days  for  the  medical 
men.  In  the  public  eye  they  look 
sharp,  they  feel  sharp,  they 
are  sharp.  And  where  is  the 
cutting  edge  of  the  medical 
profes.'-ion  ?  It  is  largely  on 
university  campuses. 

“Where  is  the  progress  being 
reported  on  the  effects  of  radi¬ 
ation  on  genes?  On  the  campus. 
Where  is  the  cutting  edge  of 
the  mining  industry?  In  mining 
states  it  is  on  university  cam¬ 
puses.  Where  is  the  cutting  edge 
of  agricultural  production  ? 
America’s  prodigious  supplies  of 
food  had  their  genesis,  largely, 
on  university  campuses. 

“In  all  these  areas  the  invest¬ 
ment  in  university  research  and 
in  pioneering  has  paid  off  hand¬ 
somely.  The  universities  have 
enriched  their  own  states  and 
all  of  society  with  additional 
security,  with  high  production 
and  with  higher  standards  of 
living. 

“Because  the  newspaper  is  an 


IT  you  have  international  business 
interests  associated  with  publishing, 
pointing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


essential  organ  of  our  free  so¬ 
ciety,  its  preservation  and  im¬ 
provement  are  as  much  the  re¬ 
sponsibility  of  the  university 
community  as  is  the  develop¬ 
ment  of  polio  vaccine  ...” 


Leadership  Urged 

Well,  that’s  the  way  they’re 
thinking.  And  the  newspaper¬ 
men  who  show  up  at  their  con¬ 
ventions  to  talk  once  again 
about  “give  ’em  a  good  liberal 
education”  are  talking  problems 
of  the  last  half  century  while 
the  teachers  are  looking  ahead 
to  the  problems  of  the  next. 

This  is  not  to  suggest  that 
there  aren’t  newspapermen 
thinking  along  with  the  teachers, 
or  maybe  a  little  ahead  of  them. 
For  instance,  Irving  Dilliard, 
chief  of  the  editorial  page, 
St.  Louis  Post-Dispatch,  spoiled 
a  good  convention  dinner  at 
Albuquerque  a  year  ago  by  ask¬ 
ing  some  indigestible  questions 
the  gist  of  which  added  up  to, 
“Why  don’t  you  people  get  off 
the  dime  and  take  on  the  kind 
of  leadership  the  industry  needs 
from  you?” 

“Leadership”  seems  to  boil 
down  to  two  specific  jobs  above 
and  beyond  preparing  young 
men  and  women  for  journalistic 
occupations  .  .  .  first,  critici.=m, 
second,  research.  Or  maybe  the 
other  way  around.  As  Mr.  Neff 
puts  it,  the  journalism  school 
should  be  “critic  and  pioneer.” 


Conflict  Among  Teachers 


Well,  here  an  element  of  con¬ 
flict  creeps  in  to  liven  the 
picture.  There’s  no  real  feud¬ 
ing,  understand,  but  neither  are 
all  the  teachers  singing  four- 
part  harmony  to  the  “criticism” 
and  “research”  themes.  A  lot 
of  them  are  scared  to  death  of 
the  criticism  business  and  don’t 
want  any  part  of  it.  Or  they 
think  the  schools  should  “mind 
their  own  business  and  train 
recruits.”  A  recent  survey  con¬ 
ducted  by  an  AEJ  committee 
headed  by  Gayle  Waldrop  of  the 
Univer.=ity  of  Colorado  aroused 
more  comment  over  the  wisdom 
of  “open,  constant  criticism  of 
the  press”  than  any  other  sub¬ 
ject  in  the  questionnaire.  A  con¬ 
siderable  number  urged  “cau¬ 
tion,  sense,  thoughtfulness  in  at¬ 
tacks  by  journalism  professors 
on  newspapers,”  while  another 
group  “dwelt  upon  the  necessity 
of  a  courageous  critical  ap¬ 
proach,  in  and  out  of  the  class- 
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portant.  Dr.  Perley  Reed  of  the  I 
University  of  West  Virginia  I 
summarizes  this  point  of  view  * 
in  the  current  issue  of  the  West 
Virginia  Fourth  Estatesman.  *1 
He  says: 

“Like  other  graduate  schools, 
the  journalism  graduate  schools 
are  working  themselves  into  a 
lather  trying  to  find  suitable 
‘research’  problems  for  their 
students.  Since  graduate  degrees 
are  becoming  the  ‘union  card’ 
for  persons  who  aspire  to  be 
journalism  teachers,  the  stu¬ 
dents  are  insistent  that  some 
sort  of  ‘research’  project  be 
given  them,  and  the  graduate 
deans  keep  cudgeling  their 
brains  to  supply  a  problem  that 
will  not  be  immediately  ridi¬ 
culous. 


Questions  Research 
“Theoretically  these  investi¬ 
gations  are  to  be  a  contribu¬ 
tion  to  existing  knowledge  and 
are  to  blaze  the  trail  for  the 
greater  journalism  of  tomorrow. 
In  fact,  however,  the  real  value 
of  much  of  this  stuff  is  only 
a  small  fraction  above  nil. 

“If  you  will  talk  to  job- 
tested,  mature  newspapermen 
about  the  present  idolatry  of 
‘research’  in  journalism  gradu¬ 
ate  schools,  you  will  find  that 
many  of  them  express  them¬ 
selves  with  a  big  laugh.” 

Well,  we’ll  guess  with  you, 
and  we’ll  guess  that  in  its  second 
50  years  journalism  education, 
no  longer  scrambling  for  accept¬ 
ance  on  the  campus  or  recog¬ 
nition  in  industry,  will  grow  up 
to  be  a  big  boy  among  the  pro¬ 
fessional  disciplines.  And  the 
newspaper  press  will  be  the 
gainer  for  it. 

Experience  on  Faculty 


Peoria,  Ill. 


And  as  for  research.  Jour¬ 
nalism  Quarterly  has  been 
sharply  criticized  for  its  pre¬ 
occupation  with  research  results 
by  a  group,  mostly  from  smaller 
schools,  who  think  journalism 
education’s  initial  efforts  in 
this  direction  aren’t  very  im¬ 


COLUMBIA,  Mo. 

Dr.  Earl  F.  English,  dean  of 
the  Missouri  School  of  Journal¬ 
ism,  has  announced  a  $1,000 
gift  from  the  Reader’s  Digest 
Foundation  for  student  travel. 
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Three  new  members  have 
joined  Bradley  University’s  ex¬ 
panding  journalism  department 
for  the  1955-56  academic  year. 
Paul  B.  Snider,  for  five  yean 
manager  of  the  NEA-Acme  De¬ 
troit  bureau  and  a  free  lance 
photographer,  becomes  assistant 
professor  of  journalism  and  ad¬ 
viser  to  student  publications. 

Dr.  Paul  Sawyer  (MA,  jour¬ 
nalism,  University  of  Iowa, 
1948),  a  free  lance  writer  for 
various  media,  will  instruct 
news  reporting  and  feature 
writing.  George  Day,  chief 
photographer  for  the  Peoria 
(Ill.)  Journal-Star,  will  offer 
a  basic  course  in  photography. 

Students^  Travel  Aid 
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Cities  Service  petroleum  products  travel  by  fast  supertankers... they  also 
move  by  plodding  barge  over  the  nation’s  inland  waterways  from  Cities  Service 
refineries  to  major  midwest  distribution  centers... today  they  are  traveling  over  water, 
over  land  and  underground  in  record  quantity,  to  meet  a  record  customer  demand. 
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^T.T.^  Debuts  for  UF; 
The  Plague  of  Comies 


By  James  L.  Collin^s 

A  United  Feature  Syndicate 
announcement  out  in  the  mails 
says: 

“For  years  editors  have  been 
seeking  a  new  kind  of  comic 
strip  that  would  bring  fresh 
interest  to  their  papers  and  at¬ 
tract  young  readers  who  turned 
to  TV  and  are  returning  to  the 
movies  for  entertainment. 

“Perhaps  we  have  the  an¬ 
swer,” 

UF’s  talking  about  its  new¬ 
est  product,  “Terr’ble  Thomp¬ 
son,”  a  daily  strip  that  began 
this  week.  Whether  it’s  the  an¬ 
swer  or  not,  it  is  an  unusual 
creation  combining  many  in¬ 
gredients,  according  to  Harry 
Gilburt,  syndicate  sales  man¬ 
ager,  who  believes  it  has  “facts 
and  imagination,  adult  and 
youth  appeal,  humor  and  con¬ 
tinuity.”  To  which  its  maker. 
Gene  Deitch,  adds: 

“It’s  humorous  story-telling. 
T.T.  does  things  other  kids 
dream  about.” 

‘Grows  on  You’ 

“Terr’ble  Thompson”  is  some¬ 
thing  you  have  to  get  used  to. 
“At  first  glance,”  UF  explains 
unnecessarily,  “its  strange  ap¬ 
pearance  is  startling,  but  T.T. 
grows  on  you.  .  .  ” 

Mr.  Deitch  got  the  idea  for 
the  strip  back  in  1948.  Since 
then,  he  said,  T.T.  has  under¬ 
gone  many  physical  and  con¬ 
ceptual  changes.  As  he  now 


stands,  Terr’ble  is  a  bright 
little  lad  whose  imagination  is 
exceeded  only  by  his  daring. 

Napoleon,  Washington,  Edi¬ 
son,  Shakespeare,  Boone — they 
all  would  have  been  lo.st  with¬ 
out  Terr’ble.  He  was  the  young¬ 
ster  behind  their  pens  when 
they  wrote  history.  He  made 
their  deeds  possible. 

The  fact  that  he’s  a  hero 
only  to  himself  and  not  to  his 
parents,  friends  and  teachers 
deters  him  not  one  step  from 
his  appointed  rounds.  Terr’ble 
even  has  his  own  vocabulary. 
“A  course  not!”  he  says;  or, 
“I’ll  fight  him  singleheaded!” 

Author  Deitch,  31,  is  now 
creative  director  of  Storyboard, 
Inc.  Before  T.T.  he  was  an  ex¬ 
ecutive  of  UP  A  studios,  where 
he  won  awards  for  his  animated 
cartoons. 

Comics  Plague 

Science  Service  came  out  re¬ 
cently  with  a  piece  that  may 
comfort  tho.se  worrying  about 
the  present  and  future  of 
comics. 

Howard  Simons,  staff  writer, 
<iuotes  Dr.  Charles  F.  Gosnell, 
New  York  State  librarian,  as 
saying  that  the  horror  comics 
many  now  find  so  disturbing 
are  but  technological  refine¬ 
ments  of  cave  drawings  20,000 
years  old. 


Gene  Deltch 
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Livin’  high’s  a  jay  hawk! 

Better'll  diggin’  fer  uranium,  Cramp’s  social  security 
check  made  Paw  and  Auntie  Rosebud  richocrats 
.  .  .  they  kin  hav’  a  passel  of  roast  possum, 
sweetentaters,  an’  redeye  gravy. . .  an’  are 

a’puttin’  on  th’  dawg  somethin’  fancv. .  .1 

j 

Kennesaw’ 

by  Reamer  Keller  is  hilarious  homespun  humor,  full  of  plum  crazy 
lafis,  the  shore  t’  tootin’  Peepeeler  Brothers  jokester  shines,  and 
purty  Jennyberry’s  pulchritude.  The  lackadaisical  life  of  the 
hardscrabble  country  makes  a  hit  with  readers,  wins  all  family 
following,  boosts  circulation!  For  proofs  and  prices,  phone,  wire,; 
or  write  Mollie  Slott,  Manager  . . . 
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Dr.  Go.snell  said  three  things 
should  be  kept  in  mind:  1.  Man 
has  survived  comics;  2.  The 
picture-story  technique  is  quite 
useful  in  modern  times;  and  3. 
Those  perturbed  about  the  bad 
influence  of  comics  should  con¬ 
cern  themselves  in  a  positive 
way,  such  as  getting  better 
children’s  books  for  their  li¬ 
braries. 

Success  Story 

Friends  laughed  when  Ed 
Koterba  sat  down  at  his  type¬ 
writer  three  years  ago  to  write 
a  column,  but — well,  let’s  hear 
it  from  Ed  himself: 

“The  column  (‘A  Bit  of 
Washington’),”  he  writes,  “was 
started  against  the  advice  of 
my  friends  who  claimed  cyni¬ 
cally  that  free  enterprise  in  the 
American  newspaper  system 
was  long  gone.  ‘You  can’t  buck 
the  big  syndicates,’  they  had 
warned. 

“For  a  while,  it  looked  as 
though  they  were  right.  I  start¬ 
ed  the  column  while  working 
as  general-assignment  staffer 
on  the  old  Washington  Times- 
Herald. 

“The  fii-st  three  months,  only 
one  paper  used  the  column — 
the  Waynesboro  (Pa.)  Record- 
Herald.  I  had  almost  given  up 


hope,  when,  one  by  one,  papers^ 
on  the  Record-Herald’s  ex¬ 
change  list  asked  for  the 
column. 

“At  the  end  of  the  fir.st  year, 

I  had  eight  clients.  At  the  end 
of  the  second,  22.  Last  month 
the  column  finally  broke 
through  the  financial  barrier— 
it  brought  in  enough  revenue 
to  allow  me  to  quit  my  regular 
job  as  rewriteman  on  the 
Washington  Post  and  Time$ 
Herald. 

“My  clients  now  stand  at  55, 
and  in  all  this  time  I’ve  suf¬ 
fered  only  three  cancellations.” 

Ed  believes  success  has  come 
because  his  style  is  simple.  " 

“I  try  to  write,”  he  says, 
“as  if  I’m  talking  to  my  reader 
across  the  backyard  fence.” 

Stafford  Honored 

Jane  Stafford,  medical  writer 
of  Science  Service,  on  Oct.  23 
will  receive  the  press  associa¬ 
tion  1955  Howanl  W.  Blakeslee 
award  of  the  .\merican  Heart 
Association. 

• 

Barnet  Will  Direct 
Herald  Trib  Syndicate 

Willet  Weeks  Jr.,  manager  of 
the  Herald  Tribune  Syndicate 
and  News  Service,  will  become 
director  of  the  European  Edi¬ 
tion  of  the  New  York  Herald 
Tribune  Dec.  1  and  Sylvan  M. 
Barnet  Jr.,  general  manager  of 
the  European  Edition,  will  re-  t 
turn  to  New  York  from  Paris 
as  assistant  to  the  president  of 
the  Herald  Tribune  and  direc¬ 
tor  of  its  syndicate. 

Mr.  Barnet  joined  the  Herald 
Tribune  in  1949  as  United 
States  representative  for  its 
European  Edition  after  work¬ 
ing  in  the  advertising  depart¬ 
ment  of  U.S.  News  and  World 
Report. 

Mr.  Weeks  came  with  the 
Herald  Tribune  in  1947  to 
handle  promotion  for  the  s>ti-  ' 
dicate  and  news  service.  L 
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Want  to  go  places 

in  Pennsylvanians  No.  3  “City”? 

Come  on!  The  14  cities  in  this  ad  signature  can  really  set  you  up  in 
business.  Each  one’s  a  key  center  or  important  secondary  area.  Put 
’em  together  and  then  get  ready  to  move  in  on  a  sixth  of  the  State’s 
people,  paychecks,  and  purchasing  power.  You’ll  be  rolling  in  no 
time  if  you  remember  .  .  .  almost  every  other  family  here — 
a  quarter-million  readers — shop  their  local  newspapers  before 
any  other  medium.  So  let’s  get  going  .  .  .  and  sell  Penn- 
sylvania’s  No.  3  “City”! 
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NEA  MEETING 


Weeklies  Show  Gains 
Under  One-Bill  Ad  Plan 


Survey  Lists 
217  Papers 

Arthur  G.  Newmyer,  public  T'ot/O.llv  DPV 
lations  consultant  and  former  J  J 


A.  G.  Newmyer 
Dies  at  Age  70 


Washington 


relations 

newspaper  executive,  died  Oct. 

Chicago  Trude’s  agency  uses  weeklies  12  after  a  lengthy  illness.  He 
Weekly  newspapers  are  on  for  regional  beer  accounts.  was  70  years  old. 

the  march.  They  are  getting  When  asked  if  color  was  es-  Mr.  Newmyer  was  the  owner  .  ^  ^ _ _  ^ 

more  attention  from  national  sential  for  weeklies,  the  two  chief  executive  of  Arthur  newspapers  do  not  need  revenue 
advertisers.  Publishers,  in  turn,  Detroit  agency  men  said  it  was  Ne\^yer  and  Associates,  which  ^ alcoholic  beverage  adver- 


Washington 
The  Methodist  Board  of  Tem¬ 
perance  has  compiled  figures 
which  it  said  proves  that  daily 


are  striving  to  produce  better  not.  Mr.  Trude  said  that  brew-  after  ^jgjng  in  order  to  prosper  finan- 


papers  with  greater  emphasis  ers  were  interested  in  color,  if  years  of  newspa-  (.jnHy. 


on  hometown  and  community  the  costs  were  not  too  great.  work. 


editorials.  They  are  more  aware 
of  the  need  for  sound  public 
relations. 


These  were  some  of  the  high¬ 
lights  of  the  17th  fall  meeting 
of  the  National  Editorial  As- 


Offer  3  Yardsticks 
Three  yardsticks  generally 
used  by  agencies  in  determining 
their  use  of  weeklies  are  (1) 
how  much  do  they  cost,  (2) 


He  served  as  president  of  the 
Southern  Newspaper  Publishers 
As.sociation,  in  1924  and  1925. 

In  1912  he  purchased  a 
minority  interest  in  the  New 
Orleans  (La.)  Item  and  he 


The  board  released  a  survey 
showing  5,605,374  subscribers  of  H 
217  newspapers  that  are  “to¬ 
tally  dry”.  167  othef  dailies  ac 
cept  beer  and  wine  advertising, 
and  142  advertise  beer  only. 

Five  states,  all  wet,  have  the 


iof  «  V,  I  ♦  V  j  compared  with  the  circulation  served  with  that  paper  until  mimKor  nf 

sociation  here  last  week  end,  _ ..  1054  largest  number  of  subscribers 


attended  by  more  than  500 
members.  They  elected  Alfred 


they  provide,  (3)  are  the  read-  19.34  when  he  returned  to  Wash¬ 
ers  prospects  for  the  product  ington  as  publisher  of  the 

iiiciiiucio.  iiicv  cici;«3U  fviiieu  ,  n  lU  i-  •  _ 

T  T5  11  tir  JL  /xTvx  r  offered.  Further  questioning  re-  limes. 

J.  Ball,  Woodhaven  (N.Y.)  Lea-  1  .  iu  *  u-i  r*  j  •  t  moo  u  •  1.  j 

vealed  that  while  audited  cir-  In  1936  he  was  appointed 

culation  was  preferred,  mem-  publisher  of  the  New  York 
Epperson  of  Utah,  who  died  ^‘^®  Audit  Bureau  of  Journal,  and  in  1937  he  was  ^ 

since  his  election  last  June.  Circulations  was  not  necessar-  named  assistant  pneral  man-  Science  Monitor,  Des  Moines  Re 

ily  essential  as  a  specific  selling  ager  of  the  Hearst  newspapers,  Moines  Trihuru, 


der  Observer,  as  NEA  vicepresi 
dent,  succeeding  the  late  A1 


(3,017,927)  served  by  dry  news 
papers:  Missouri,  Illinois,  New 
York,  Minnesota  and  Iowa. 

Among  the  leading  dry  dailies, 
the  board  said,  are  the  Cki- 


Charles  Claybaugh,  Brigham  'V 

nt,.  /TTfoixi  A7o«7.  a  aid  to  weekly  newspapers. 


City  (Utah)  News  &  Journal, 
was  chosen  as  an  NEA  director 
for  Region  No.  7. 


WNR  was  credited  with  hav- 


In  1938,  he  became  associate  Minneapolis  Star,  Minneapolk 
publisher  of  the  Washington 


Tribune,  Kansas  City  Star  and 


ing  developed  its  own  directory  Herald  and  Washington  Times  Kansas  City  Times 
of  U.  S.  weeklies  with  rates,  and  he  was  instrumental  in  L  .n 

Weekly  Newspaper  R®Pr®-  circulations  and  population  fig-  merging  them  into  the  24-hour,  .  dailies  in  the  ns- 

sentatives,  owned  by  NEA,  yj.gg  essential  for  agency  use  single  paper  Times-Herald  op-  j  HafoH  nn  nniiMi 

through  which  national  adver-  _ i.  _ ^  ^  tion  and  only  61  listed  no  policy 


through  which  national  adver-  jjj  placing  ads  in  weeklies, 
tisers  and  their  agencies  can 


eration. 


President  Don  Hardy,  Canon  In  .1942  he  moved  to  Phila- 


on  alcohol  advertising. 


place  their  ads  under  the  one  "“7!!  delnhia  '  as  ■viceDresident' '  and  Caradine  R.  Hiwton  ex 

Cify  (Colo.)  Record,  accepted  ueipnia  as  \icepresidein  and  ggutive  secretary  of  the  Meth- 


order-one  hill-one  check  nlnn  ^  --  ecutive  secretary  01  tne  Mem-  1 


expects  to  do  $5 
tional  business  this  year.  WNR, 
as  now  constituted,  has  wiped 
out  its  deficit  and  has  paid 
back  all  but  $15,000  of  the 
$60,000  loaned  it  by  weekly 
publishers  two  years  ago. 

WNR  sales  for  the  first  nine 
months  this  year  are  36%  ahead 
of  a  year  ago,  with  94  new  ac 


its  function  as  a  public  service 
agency  without  the  influence  of 
liquor.” 


cording  to  Ed  M.  Anderson, 
Brevard  (N.  C.)  Transylvania 
Times,  NEA  board  chairman 
and  vicepresident  of  WNR. 


New  NEA  Affiliation 

Harrisburg,  Pa 
The  Weekly  Newspaper  Divi- 


Kiwanis  International  and  the  »uivivui»  u.cmue  iwo  said:  “The  papers  that  have  re-  , 

Crusade  for  Freedom.  sons,  Arthur  G.  Newmyer  Jr.,  alcoholic  beverage  adver  I 

Rep.  Dante  B.  Fascell  of  James  M.  Newmyer,  who  jigiag  have  demonstrated  un- 
Florida,  member  of  the  House  ^®’'.®  associated  with  him  in  questionably  that  newspapers 
Government  Information  Sub-  ^“siness;  and  a  brother,  Leroy  can  prosper  without  this  type  of 
committee,  said  a  hearing  has  0/^7'  business.  The  press  can  fulfill 

been  set  for  Nov.  7  in  Wash-  t^®  (Ohio)  Blade. 

ington.  The  hearing,  he  hopes,  * 

will  “start  a  chain  reaction  to  Intertype  Offers 

counts,  representing  a  half  mil-  doors  now  locked  to  Split  Plan 

those  seeking  information.”  xjpiii.  m.  mu 

lion  dollars,  sold  to  date,  ac-  Directors  of  Intertype  Cor- 

Advice  on  Centennials  poration  this  week  voted  a 
Frank  Worthington,  Wyan-  dividend  of  35c  per  share  and 
dotte  (Mich.  Tribune,  told  how  aj,  extra  dividend  of  35c  per  sion  of  the  Pennsylvania  News- 
his  paper  organized  its  cen-  share  on  the  common  stock  paper  Publishers’  Association 
Warren  Grieb,  WNR  general  tennial  edition,  publishing  a  now  outstanding.  will  affiliate  with  the  National 

manager,  presented  a  panel  of  100-page  paper,  with  eight  sec-  jn  addition,  the  Board  rec-  Editorial  Association,  effective 
agency  representatives,  who  tions,  containing  $15,000  in  ads.  ©mmended  a  2  for  1  stock  split  Jan.  1.  This  will  add  195  Penn- 
answered  .'specific  questions  con-  Henry  Africa,  University  of  and  a  change  from  no  par  to  sylvania  w’eeklies  to  a  tot*l 
cerning  placement  of  national  Iowa  School  of  Journali.^^m,  dis-  a  par  value  of  $5  per  share,  NEA  membership  of  more  than 
advertising  in  weeklies.  Partici-  cussed  newspaper  production  for  adoption  by  the  stock-  5,000  newspapers,  and  will 
pating  on  the  panel  were:  problems.  holders  at  a  special  meeting 

Philip  T.  Birch,  J.  Walter  “Why  are  newspaper  pub-  Feb.  15.  If  the  earnings  con- 
Thompson  Co.,  Detroit;  H.  V.  lishers  so  much  like  landlords?”  tinue  satisfactorily  the  Board 
Holling.shead,  Grant  Advertis-  he  asked,  asserting  they  often  expects  to  pay  25c  quarterly 
ing,  Detroit;  and  Alfred  S.  have  “disastrous  labor  turn-  on  the  new  shares;  equal  to 
Trude,  MacFarland,  Aveyard  &  over”  because  they  won’t  clean  50c  on  present  shares. 

Co.,  Chicago.  up  their  shops,  or  buy  needed  N  quarterly  statement  showed 


bring  the  total  of  state  news¬ 
paper  organizations  represented 
in  NEA  from  32  to  33. 


2  Weeklies  Bow 

Wichita,  Kas. 

All  three  agency  spokesmen  new  equipment.  Employes  don’t  three  months  (ending  Sept.  30)  Two  new  weekly  newspapers 
stressed  repeatedly  the  effec-  change  jobs  because  of  salary  net  after  taxes  of  $334,699,  rec^tly  bave 
tiveness  of  the  WNR  program  alone,  he  said.  They  want  a  equivalent  to  $1.40  per  share,  m  Kansas.  They  are  the 
in  behalf  of  weeklies.  Mr.  good  place  to  work,  including  as  compared  with  $259,002,  ville  Press,  published  by  r«« 
Birch’s  agency  places  the  Ford  a  clean  place,  properly  lighted  equivalent  to  $1.09  per  share,  L.  Hedges,  and  the  Moro* 
account.  Mr.  Hollingshead’s  and  ventilated,  equipped  with  for  the  corresponding  period  of  Nenfmcl,  published  by  Robert  L 
agency  has  Dodge;  and  Mr.  modem  machinery,  he  said.  1954.  Thompson. 

EDITOR  ac  PUBLISHER  for  October  22,  195’ 


Cl 


(< 


to  I 
dail 
any 
ed 
mer 
pro] 
pria 
M 
of\ 
Aut 
the 
unit 
ing 
botl 
maj 
bini 
witl 

sist 

R. 

of 

pan 

veri 


sigi 

can 


one 
one 
uni 
Hei 
ran 
coI( 
wit 
bla( 
pre 
col( 
to  i 
loa 
pre 
roo 
& 
wit 
drii 
ink 
equ 
the 
con 


E 

the 

Pre 

desi 

the 

the 

the 

dec! 

dec! 


unii 

He 

cole 


mai 

tisii 

rep 

Chr 

cha 

ail 

call 

is 


BD 


56 


•  1 

1  : 


h  I 

si 

»■ 

c- 

K 

n 

»• 

m 

!Si 

W- 

in 

te- 

te, 

lii 

nd 

all 

na- 

icy 

ex- 

ith- 

ice,  I 

re- 

rer 

un- 

»er8 

t  of 

Ifill 

vice 

e  of 


Pa 

)ivi- 

ews- 

ttioD 

lonal 

ctive 

'enn- 

total 

than 

will 

lews- 

>nted 


Ku 

apen 
•ation 
ofey- 
Fred 
If  ora* 
ert  L- 

,  195! 


out  that  a  newspaper  printed 
in  1862  was  found  with  the 
flag  reproduced  in  full  color. 

Even  the  conference’s  ban¬ 
quet  speaker,  Rev.  Charles  E. 
to  good  color  printing  in  the  Dartnell,  pastor  of  the  First 
daily  newspaper  is  that  it  isn’t  Methodist  Church,  Brewer,  Me., 
any  secret  whatsoever,”  assert-  touched  on  color  and  his  liking 
ed  Mr,  Tomberg.  "It  consists  for  it— in  clothes  or  newspapers 
merely  of  two  ingredients  —  ~in  the  course  of  an  inspira- 
proper  know-how  and  appro-  tional  address, 
priate  equipment.”  Equipment  and  methods, 

Mr.  Tomberg  showed  slides  other  than  those  used  for  color, 
of  Wood’s  new  heavy  duty  Pony  were  described  in  separate 
Autoplate  machine  and  also  of  Pressroom,  Photo  Engraving, 

Machinists,  Electrical  Mainte¬ 
nance,  Composing  Room, 
Stereotype  and  Tubular  Clinics. 

Intertype 


Color  Production 

(Continusd  from  page  11) 


the  Wood  four-color  printing 
unit,  which  permits  the  print¬ 
ing  of  several  colors  on  one  or 

both  sides  of  the  web.  The  unit  Earl  N.  Godshall, 
may  be  used  in  various  com-  Corp.,  reported  that  150  Foto- 
binations  with  one  another  and  setters  are  in  the  field.  Of  10 

with  standard  black  units.  newspapers  using  them,  seven 

William  W.  Henderson,  as-  have  in.stalled  another  machine 
sistant  to  the  chief  engineer,  or  reordered. 

R.  Hoe  &  Co.,  described  some  Greetings  were  extended  to 
of  the  features  of  his  com-  the  group  by  Richard  Steele, 

pany’s  late.st  design  color  con-  general  manager  of  the  Wor- 
vertible  newspaper  units.  ceater  (Mass.)  Telegram  and 

f'nlnr  Units  vicepresident  of  the  New  Eng- 

,  ,  .  -x  j  lood  Daily  Newspaper  Associa- 

“All  standard  units  are  de-  Ijy  William  Dwight, 

signed  for  running  color  onu  president  of  the  Holyoke 

can  be  equipped  either  initially  (Mass.)  Tranaoript  ■  Telegram 
or  at  a  subsequent  date  with  vicepresident  of  the  Ameri- 
one  or  tw^  color  cylinders—  Newspaper  Publishers  As 

one  on  each  impression  of  the  gociation. 
unit  if  desired,”  explained  Mr.  «  » 

Henderson.  “Where  a  broader  _  * 

range  and  greater  flexibility  of  “We  in  the  newspaper  busi- 
color  application  is  required,  ness  are  in  trouble,”  asserted  j 
without  reducing  the  normal  Mr,  Dwight.  “Mounting  costs  | 
black  page  capacity  of  the  have  got  us  in  a  straitjacket. 
press,  half  color  decks  or  full  One  way  to  solve  our  problems 
color  decks,  consisting  of  one  is  new  and  exciting  machiriery.” 
to  four  printing  couples,  can  be  Burt  B.  Mader,  Christian 
located  overhead  or  even  at  Science  Monitor,  was  elected 
press  level  at  right  angles  if  president,  succeeding  Ray- 

room  permits.”  "™ond  J.  Cox,  Bangor  (Me.) 

Mr.  Henderson  demonstrated,  Newa.  Joseph  L.  Woods,  Hart- 
with  slides,  the  new  Hoe  unit  ford  (Conn.)^  Timea,  was  elec- 
drive  arrangement,  patented  vicepresident.  Walter  C. 

ink  pump  system  and  other  Crighton,  New  London  (Conn.) 
equipment  designed  to  facilitate  elected  secretary- 

the  running  of  ROP  color  with  treasurer  for  the  17th  time, 
convenience  and  simplicity.  Mr.  Crighton  reported  that 

^  .  last  year’s  conference  co.<t  ap- 

Gamut  of  Color  proximately  $6,000  with  a 

D.  H.  Knowles,  assistant  to  |2,478  balance  left  in  the 
^  president,  Goss  Printing  treasury.  The  balance  left  from 
mss  and  Manufacturing  Co.,  tjjg  fli-st  conference  17  years 
de.'icribed  color  equipment  for  ago  was  $1.70. 

1  the  Goss  Headliner.  He  told  of  ^ 

[  the  use  of  portable  fountain, 

I  the  single  color  cylinder,  half  Editorial  Color 
deck  for  wide  flexibility,  double  Fort  Smith,  Ark. 

I  deck  and  the  four-color  single  The  Southweat-Timea  Record 
unit  and  four-color  double  unit,  published  its  first  full-color  pic- 
!  He  told  of  the  whole  gamut  of  ture  Sunday,  Oct.  9.  It  showed 
;  color  printing  since  1898.  high  school  cheer  leaders  in  a 

j  “Department  stores  are  de-  homecoming  parade. 

manding  color  in  their  adver-  *  *  * 

j  tising  and  they  want  it  quick,”  Montreal 

reported  Herbert  T.  Stanger,  Presenting  its  first  news 
Christian  Science  Monitor,  co-  color  on  the  front  page  of  the 
chairman  of  the  Pre.-^sroom  second  section,  Oct.  8,  the  Mon- 
Clinic.  “You  are  going  to  be  treat  Gazette  announced  that 
relied  into  color  work  soon.”  color  in  both  editorial  and  ad- 
Mr.  Stanger  said  color  work  vertising  copy  will  now  be  a 
IS  no  new  problem,  pointing  regular  feature. 
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V  SANTA  CLAUS 
CALLING 

PERSON-TO-PERSON 
AND  THE  CALL  IS  EOR 
YOU,  MR.  PUBLISHER! 


His  “HO-HO-HO”  Won’t  be  so  jolly  if  you  don’t  get 
going  with  your  Holiday  preparations  and  help  your 
Readers  and  Advertisers  this  CHRISTMAS  SEIASON! 

There  are  plenty  of  ads  to  be  sold — Copy  to  be  written 
and  dozens  of  other  Features  .  .  .  Your  Equipment  must 
be  ready  to  roll  off  those  gift  and  editorial  sections. 

CHECK  YOUR  LIST  OF  PLANT  NEEDS  NOW! 

Got  Plenty  of  Ad  and  Editorial  help? 

A  good  Supply  of  Type  and  Mats? 
Machinery  all  in  order? 

Plenty  of  Newsprint? 

Classified  Department  all  trained  for  Gift  Shopper 
Sections? 

FOR  WHATEVER  YOU  MAY  NEED  USE 
EDITOR  «  PUBLISHER'S  CLASSIFIED  SECTION. 

We’re  sending  ad  replies  off  as  fast  as  we  get  them — 
be  sure  to  send  your  ads  now  and  make  this  a  happy, 
helpful  Holiday  for  your  community. 

WRITE  I 

WIRE  I  EDITOR  &  PUBLISHER 

PHONE  I  CLASSIFIED  DEPT. 

1700  Times  Tower,  New  York  36,  N.  Y, 

BRyant  9-3052 


25  Inland 
Papers  Win 
Merit  Awards 


Mid-South’ 
Progress  Ti 
With  Daily 


Chicago 

Twenty-five  daily  newspapers 
from  eleven  states  and  Canada 
received  “awards  of  merit”  in 
the  Local  Government  News 
Contest  of  the  Inland  Daily 
Press  Association,  conducted 
by  the  School  of  Journalism  of 
the  University  of  Wisconsin. 

Certificates  were  presented  to 
the  winners  by  Prof.  Ralph  0. 
Nafziger,  director  of  the  school. 

The  newspapers  were  judged 
for  thoroughness  and  variety 
of  local  reporting  of  govern¬ 
mental  affairs,  for  localizing 
of  state  and  federal  government 
news,  for  quality  of  writing, 
for  graphic  devices  and  head¬ 
line  displays,  and  for  use  of 
photographs. 

i7-r4.u  A  j  1.  •  o  The  merit  awards  in  the  five 

Fifth  Amendment  m  a  Sena-  classes  were- 

torial  probe  of  past  Communist  ^lass  A  (below  5,000) :  First 
ac  ivi  les.  Place  to  Fairborn  (Ohio)  Daily 

The  action  was  directed  by  Herald;  Second  Place  to  Rocky 
the  executive  board  of  the  guild  Pord  (Colo.)  Daily  GazetU; 
this  week,  although  majorities  Third  Place  to  EsthervilU 
in  the  individual  guild  units  (Iowa)  Daily  News;  Honorable 
had  recommended  against  in-  Mention  to  St.  Francois  Daily 
tervention  in  the  cases  of  Mel-  County  Herald,  Flat  River, 
vin  L.  Barnet,  New  York  Times  Mo.,  and  to  Burlington  (Kas.) 
‘There’s  a  big  copyreader,  and  David  Gordon,  Daily  Republican. 

‘  on  jobbers.  New  York  News  reporter.  Class  B  (5,000-10,000) :  First 

rict  managers  In  a  Times  unit  referendum,  P^^ce  to  Shelbyville  (Ind.) 
anal  advertis-  the  vote  was  337  to  235  to  sup-  Place  to  IFtfr 

lany  of  them  port  the  grievance  committee’s 
—because  it’s  recommendation  against  arbi-  f 

Many  others  t,.ation  The  News  unit  voted  Evening  Ledger;  Honor- 

e  newspapers  rifl  '  Vl  u">\^  able  Mention  to  Peru  (Ind.) 

s  “  Xch  to  "‘‘Tr’  .  board’s  Daily  Tribune  .„d  to  Sedali. 

rocommenda-  'osolofon  to  invoke  the  arbi-  ,  Demaerat. 

recomm  tration  machinery  clause  of  the  cUgg  C  (10,000-25,000); 

.  contract  was  adopted  by  a  roll  First  Place  to  Monroe  (Mich.) 

yes,  1  s  e  4.  Evening  News;  Second  Place 

peop  e  in  e  same  time  the  execu-  to  St.  Catherines  (Ont.)  Stand- 

-ss,  regar  ess  board  requested  the  In-  ard;  Third  Place  to  ChilUeotht 

^f  ol  I  ternational  Executive  Board  of  (Ohio)  Gazette;  Honorable 

iewsoaper.s  as  American  Newspaper  Guild  Mention  to  Elyria  (Ohio) 
..  ‘  to  conduct  a  membership  i-efer-  Chronicle-Telegram  and  to  Fre- 

,  endum  to  determine  future  ^wowt  (Neb.)  Guide  and  Trib- 

irector  of  the 

•ess  Institute,  ^LmiLal  cases  Class  I)  (25,000  -  75,000): 

PI  will  publish  ment  dismissal  cases. 

a  study  on  •  (Mich.)  Daily-Tribune;  Second 

isures  on  the  p  r’A^ta  Place  to  East  St.  Louis  (Ill.) 

es  where  the  ^^-very  Home  Gets  journal;  Third  Place  to  Lincoln 

Columbus  Day  Paper  (Neb.)  Evening  Journal;  Hon- 

s  elected  Lor-  Columbus,  Ohio  orable  Mention  to  Topeka 

imington  dW  )  A  record-shattering  102-page  (Kas  )  ? 

retary  of  the  Columbus  Dispatch  was  de-  Wisconsin  State  our 

a  so  VO  e  o  every  occupied  dwel-  . 

T  and  .spring  .  au  at, n  n-,.  -7  Class  E  (Above  7o,000). 

away  with  the  l>ng  unit  in  the  ABC  City  Zone  ^ 

next  year.  Un-  Tuesday,  Oct.  11.  The  event 

•angement,  the  was  designed  as  a  kick-off  for  ^  Third 

ting  will  take  Columbus  Day  Celebration,  pj^ce  to  St.  Paul  (Minn.) 
ke  Hotel  here.  Spotlighting  the  special  edi-  Pioneer  Press;  Honorable  Men- 
1  the  annual  tion  was  a  38  page  Columbus  tion  to  Des  Moines  (Iowa)  Trib¬ 
in  the  same  Day  Section,  promoted  by  the  une  and  to  Detroit  (Mich.) 
downtown  merchants.  Free  Press. 
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Memphis,  Tenn. 

The  story  of  Mid-South  prog¬ 
ress  is  keyed  to  the  celebration 
of  the  Memphis  Press-Scimitar’s 
75th  Anniversary. 

Following  up  a  102-page  spe¬ 
cial  edition,  the  newspaper  is 
promoting  a  series  of  events  for 
the  rest  of  the  year  to  drama¬ 
tize  the  progress  theme.  The 
biggest  single  event  is  the 
“Forward!  Memphis  Dinner’’ 
which  the  Chamber  of  Com¬ 
merce  is  arranging  for  Nov.  29 
in  honor  of  the  Scripps-Howard  orders  for  extra  copies, 
paper  and  its  editor,  Edward  J.  As  the  special  edition  came 
Meeman.  off  the  press,  transportation  was 

A  28-page,  full-size  color-  circulation’s  biggest  problem, 
gravure  section  was  the  high-  due  to  the  unusual  bulk  and  a 
light  of  Mr.  Neeman’s  long  torrential  rain  which  tested  the 
planning  for  the  special  edition  ingenuity  of  routemen  in  shel- 
of  Oct.  12,  but  the  demand  for  tering  the  paper, 
advertising  space  grew  so  great 
that  the  section  finally  ran  in 
60  pages.  No  extra  specialty 
salesmen  were  employed. 

The  Press-Scimitar  has  a  cir¬ 
culation  of  134,575.  Advance  or¬ 
ders  and  anticipated  demand  for 
the  75th  anniversary  edition 
made  necessarysary  a  first  run 
of  200,000  copies.  At  press  time, 
more  than  30,000  copies  had 
been  advance-ordered  for  mail¬ 
ing  to  many  points  in  this  coun¬ 
try  and  abroad. 

Advance  publicity  began  in 
August  when  the  editorial  de¬ 
partment  sent  up  brief  an¬ 
nouncement  flares.  A  few  days 
later  advertising  and  promotions  base 


INLAND  THREESOME  at  Chicago,  left  to  right — Charles  G.  Barnes, 
Alamosa  (Colo.)  Courier;  his  father,  Ray  F.  Barnes,  Elwood  (Ind.) 
Call-Leader;  and  Richard  B.  Thomas,  Marion  (Ind.)  Chronicle-Tribune. 
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Last  year 
one  book  publisher 
spent  $223,596 
for  newspaper 
advertising 

Talk  about  investments!  Who  knows  better 
than  you  newspapermen  .  .  .  how  fast  this 
book  publisher  got  his  money  back  .  .  .  how 
many  of  his  best  sellers  wouldn’t  have  made 
it  without  newspaper  advertising  .  .  .  how  far 
they  parlayed  the  $223,596  into  the  multi¬ 
million  dollar  sales  brackets. 

For  in  spite  of  radio,  television,  theaters, 
and  a  thousand  and  one  other  diversions  for 
our  entertainment-minded  nation  .  .  .  Ameri¬ 
cans  today  are  reading  more  than  ever,  book 
publishing  is  a  profitable  and  prolihcally 
growing  industry  .  .  .  and  newspapers  can 
assume  a  big  share  of  the  credit  for  this 
reading  revival. 

Look  for  yourself!  How  many  books  are 
being  promoted  via  radio,  TV,  magazines,  or 
other  competing  media?  But  look  at  the 
newspapers — morning  or  evening  dailies, 
weeklies,  or  Sunday  supplements.  Their  pages 
are  replete  with  the  advertisements  of  every 
bookseller  in  the  country.  After  all.  where 
else  but  in  newspapers  can  the  publisher 
catch  the  public  just  one  step  away  from  the 
point  of  purchase? 

But  wait  a  minute!  You’ve  got  an  axe  to 
grind  yourself  ...  to  get  your  own  paper’s 
story  to  the  men  responsible  for  these  big 
newspaper  advertising  appropriations  ...  for 
books  and  all  kinds  of  consumer  and  indus¬ 
trial  goods  and  services.  And  where  else 
but  in  Editor  &  Publisher  will  you  find  so 
many  newspaper-conscious  men  who  make 
and  influence  media  decisions?  Why  Editor 
&  Publisher?  It's  a  news/Hifjer  about 
newsimpers! 

Big  People  .  .  . 

Big  Newspaper  Advertisers  .  .  . 

Big  Business  For  You 

Almost  all  the  important  buyers  of  newspaper 
space  at  agencies  and  advertisers  regularly 
read 

Editor  &  Publisher 

Times  Tower,  Times  Square, 

New  York  36,  N.  Y. 
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Editorial  Writers  Told 
Of  AEG  Censorship 


Washington 

Dr.  Ralph  E.  Lapp,  nuclear 
scientist  and  writer  on  atomic 
subjects,  this  week  offered 
documentation  of  his  charge 
that  the  Atomic  Energy  Com¬ 
mission  suppressed  for  months 
information  about  the  fallout 
of  radioactive  material,  and 
that  it  unwarrantedly  censors 
news. 

Dr.  Lapp  spoke  at  the  annual 
meeting  of  the  National  Con¬ 
ference  of  Editorial  Writers 
here. 

(The  charge  came,  by  coin¬ 
cidence,  on  the  day  AEC  con¬ 
firmed  reports  it  is  considering 
setting  up  a  news  room  at  Com¬ 
mission  headquarters.  None 
exists  now,  but  a  staff  of 
trained  newsmen  handles  quer¬ 
ies  from  the  press.) 

Article  Not  Cleared 

Dr.  Lapp  told  of  writing  an 
article  for  the  New  York  Times, 
based  on  material  already  in 
the  public  domain.  It  was  sub¬ 
mitted  to  AEC  for  clearance, 
where  it  was  held  to  involve 
classified  material. 

“It  seems  to  me  that  this 
was  censorship,”  he  accused. 
“If  the  Australians  the  Japan¬ 
ese  the  Swiss  the  British  and 
others  knew  it  the  American 
people  should  not  be  the  last 
to  know  it.” 

The  charge  of  withholding 
was  based  on  the  printed  record 
of  a  hearing  March  24,  by  the 
Joint  Committee  of  Congiess 
on  Atomic  Energy.  Lewis  L. 
Strauss,  AEC  Chairman,  gave 
the  committee  a  copy  of  a 
speech  identified  as  one  made 
by  Dr.  John  C.  Bugher  of  the 


been  altered  to  strike  out  a 
paragraph  dealing  with  the 
true  extent  of  fallout  from  the 
super-bomb  test  at  Bikini  Atoll 
March  1,  1954.  The  undiluted 
speech  is  in  the  printed  record, 
the  speaker  said,  but  the  facts 
were  not  disclosed  by  AEC  until 
Feb.  15,  1955. 

‘Schizophrenic  Candor’ 

Dr.  Lapp  charged  the  AEC 
with  serious  error  in  not  advis¬ 
ing  the  Nation  so  protection 
against  fall-out  hazards  might 
be  devised.  Such  information 
as  is  available  to  the  public 
through  news  media,  he  said, 
is  released  ’“with  schizophrenic 
candor — understandable  only  to 
the  people  who  essentially  al¬ 
ready  know  it,  the  scientists.” 

His  criticism  also  went  to 
Chairman  Strauss  for  his  state¬ 
ment  on  March  24  that  his 
original  announcement  of  the 
Bikini  explosion  contained  “no 
glaring  inaccuracies.” 

Dr.  Lapp  said  evidence  shows 
a  group  of  Japanese  fishermen 
on  the  “Fortunate  Dragon”  suf¬ 
fered  skin  lesions  from  radio 
activity  in  the  bomb’s  fall-out 
dust,  and  not  from  the  “chemi¬ 
cal  activity  of  converted  ma¬ 
terial  in  the  coral,”  originally 
described  by  the  AEC  chief.  He 
added  that  the  Strauss  state¬ 
ment  neglected  the  fact  that 
tuna  had  been  contaminated 
and  that  the  proof  was  found 
as  late  as  last  November,  as 
far  as  2,000  miles  from  Bikini. 

“How  can  we  expect  civil 
defense  to  measure  up  to  the 
hazards  when  they  (AEC)  play 
peekaboo  with  them?”  Dr.  Lapp 
asked  the  editors. 


ian  Defense  atomic  test  opera¬ 
tions,  departed  from  his  pre¬ 
pared  test  to  give  challenge: 
“Even  if  the  AEC  has  the 
data,  it  likes  itself  to  know 
what  it  means  before  it  re¬ 
leases  it.” 

Lauren  K.  Soth,  editor  of 
the  editorial  page  of  the  Des 
Moines  Register  and  Tribune, 
told  of  his  experience  accom¬ 
panying  United  States  farmers 
to  Russia  on  the  agricultural 
exchange  piogram.  He  wained 
his  colleagues  not  to  rest  too 
heavily  on  the  expectation  that 
Russia  will  collapse  from  with¬ 
in.  He  reported  he  found  little 
evidence  of  domestic  dissatis¬ 
faction  in  the  Soviet. 

Compared  to  Courts 

The  responsibility  of  the 
press  to  the  public  equals  if 
not  exceeds  that  of  the  judge, 
U.  S.  Solicitor  General  Simon 
E.  Sobeloff  counselled  the  edi¬ 
torial  writers  at  a  banquet  con¬ 
cluding  the  four-day  session. 

The  press  is  a  “special  in¬ 
strument  for  the  maintenance 
of  vigilance  .  .  .  provides  and 
must  continually  man  the 
watchtowers  from  which  to  ob¬ 
serve  the  operations  of  the 
courts  and  other  public  agen¬ 
cies,”  he  said. 

“Fraud,  corruption  and  dis¬ 
honesty,  in  and  out  of  govern¬ 
ment,  would  go  undisclosed  in 
many  instances  but  for  the 
vigilance  of  the  press.  Many 
social  evils  would  go  uncorrect¬ 
ed  because  unnoticed  except 
for  the  activity  of  the  news¬ 
papers.” 

Speaking  on  “The  Courts 
and  the  Press”  to  a  dinner 
audience  which  included  eight 
of  the  nine  U.  S.  Supreme 
Court  Justices  (Felix  Frank¬ 
furter  was  absent  because  of 
illness  in  the  family),  Mr.  So- 
beloff  commended  the  newspa¬ 
pers  for  contending  for  their 


drama  in  the  higher  courts. 

The  newspapermen  heard 
Russell  Kirk,  author  and  lec¬ 
turer,  describe  the  editorial 
page  as  something  suffering  ' 
from  decay  of  intellectual 
power,  losing  strength,  imagi¬ 
nation,  and  attraction. 

‘Age  of  Reflexes’ 

It  is  a  good  press,  said  the 
author  of  “The  Conservative 
Mind,”  but  it  reflects  the  de¬ 
clining  intellect  of  American 
life.  He  suggested  the  first 
step  toward  cure  is  to  recog¬ 
nize  the  fact  of  “decay.” 

Author  Kirk  looked  with 
favor  upon  other  days  when 
editorialists  had  fewer  distrac-  * 
tions  and  concentrated  more 
upon  study  and  reading.  He 
foresaw  the  “Age  of  Discus¬ 
sion”  coming  to  an  end,  dis¬ 
placed  by  an  “Age  of  Condi¬ 
tioned  Reflexes”  dominated  by 
presumptions,  egoism  and  fran¬ 
tic  voices. 

William  E.  Leahy,  national¬ 
ly  known  trial  lawyer,  com¬ 
mended  the  editorial  writers 
and  described  the  “piercing, 
lasting  influence  of  the  press" 
as  a  protector  of  government 
institutions.  He  rejected  criti^ 
isms  of  the  press  for  comment¬ 
ing  on  the  conduct  of  court 
trials,  saying  this  line  of  at¬ 
tack  fails  to  take  into  consid¬ 
eration  the  strength  of  the 
court  to  “safeguard  the  rights 
of  accused  persons.” 

Kilpatrick  Elected  ^ 

The  editorial  writers  elected 
James  J.  Kilpatrick  of  the 
Richmond  (Va.)  News  Leader 
to  be  NCEW  chairman  for  the 
coming  year,  and  picked  Minne¬ 
apolis  for  next  year’s  annual 
meeting. 

Mr.  Kilpatrick,  who  succeeds 
Paul  Trescott  of  the  Philadel¬ 
phia  Bulletin,  will  be  associated 
with  the  following  fellow  offi¬ 
cers,  elected  last  week:  Ver- 


division  of  biology  and  medi¬ 
cine,  Sept.  23,  1954.  But,  Dr. 
Lapp  said,  the  speech  made  had 


Malcolm  C.  Henderson,  for¬ 
mer  AEC  deputy  intelligence 
director  and  director  of  Civil¬ 


rights  properly  to  cover  judi¬ 
cial  happenings.  Mr.  Sobeloff 
declared : 

Warning  Note 

“Much  more  to  be  feai-ed 
would  be  a  condition  in  which 
the  question  did  not  arise,  for 
quiescence  on  the  part  of  the 
pi'ess  would  be  the  surest  sign 
that  freedom  was  on  the  wane.” 

With  the  compliments  came 
a  warning  note.  The  press,  he 
said,  must  consider  carefully 
the  fitness  and  the  fairness  of 
what  it  publishes,  ever  mindful 
of  the  fact  that  abuse  of  free¬ 
dom  of  the  press  could  bring 
restrictive  decisions. 

And  the  speaker  found  fault 
with  the  tendency  to  cover  sen¬ 
sational  happenings  in  minor 
detail,  with  not  enough  atten¬ 
tion  to  interesting  news  and 


mont  Royster,  Wall  Street 
Journal,  vicechairman;  M.  Carl 
Andrews,  Ronnofce  (Va.)  World- 
News,  secretary;  Robert  S. 
Rates,  Meadville  (Pa.)  Trib¬ 
une,  treasurer. 

Elected  to  the  executive 
board  were:  George  Bidinger, 
Cincinnati  Post;  James  A. 
Clindinen,  Tampa  (Fla.)  Trib¬ 
une;  Lindsey  Hoben,  Milwaukee 
Journal;  Robert  Kennedy,  Chi¬ 
cago  Sun-Times;  Edwin  Emery, 
University  of  Minnesota;  aird 
Mr,  Trescott. 

• 

Hearing  Off  to  Nov.  14 

Washington 
The  Hennings  Subcommittee 
on  Constitutional  Rights  has 
postponed  Senate  hearings  on 
freedom  of  the  press  from  Oct 
17  to  Nov.  14. 
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Ike  Pic  Worth  $5,000? 
Well,  It  All  Depends 


disturbances  which  might  cause 
reversal  of  any  permission  to 
take  trial  pictures.” 


Royal  Hearts 
Flutter  Mildly 


Prize  Pictures 

The  $25  first  prize  for  Sep-  llntirktl 

tember  in  the  United  Press  -*#1  I 


By  James  L.  (Pollings 

A  statement  by  a  reporter  out 
of  Denver  that  “a  new  picture 
of  the  President  would  be  worth 
at  least  $5,000”  brought  varied 
response  this  week  from  execu¬ 
tives  of  the  three  wire  services. 

One  editor  said,  “I  blew  my 
stack  when  I  saw  the  figure.” 

A  second  said  when  the  oppor¬ 
tunity  comes  for  the  first  close- 
up  of  Ike  all  the  photographers 
will  have  the  same  chance.  The 
third  said  yes,  he  would  pay 
that  amount  if  the  picture  were 
an  exclu.sive  made  with  the 
President’s  and  doctors’  permis¬ 
sion. 

Yes,  If 

“I  feel  very  strongly  about 
the  .subject,  ”  Ed  Stem,  INP 
editor,  said,  “and  could  talk 
about  it  for  35  minutes.  I  was 
all  against  the  idea  of  trying 
to  make  pictures  of  Ike  in  the 
first  place  because  of  his  health. 
The  most  important  thing  is 
that  he  get  well. 

“But  to  get  to  the  question. 
A  picture  of  the  FTe-ident 
worth  $5,000  ?  To  whom  ?  A 
picture  made  with  his  consent 
would  certainly  be  of  great 
value,  not  only  for  the  prestige 
but  because  the  people  want  to 
see  what  he  looks  like.  Nothing 
substantial  could  be  realized 
commercially,  however. 

“If  you’re  going  to  ask  me  if 
I  would  pay  $5,000,  1  would 
have  to  say  yes.  1  would  pay 
that  for  an  exclusive  portrait 
made  with  the  permission  of  Ike 
and  his  doctors.” 

Hal  Blumenfeld,  UPN  editor, 
sad,  “Even  if  it  were  a  good 
picture,  I  still  don’t  know  what 
I'd  pay.  I’d  have  to  see  it  first 
and  be  sure  it’s  an  exclusive. 

“These  things,  you  know,  are 
always  a  matter  for  bargaining, 
and,  besides,  it  would  depend  a 
great  deal  on  what  the  picture 
maiket  was  the  day  the  picture 
tame  in.  I  just  can’t  give  you  a 
price  offhand. 

^  “As  for  that  $5,000  figure. 
Id  say  the  reporter  was  look- 
for  a  story  and  pulled  a 
figure  out  of  a  hat  that  would 
sound  impressive.” 

A1  Resch,  executive  news- 
photo  editor  of  the  AP,  when 
asked  about  the  $5,000  tag, 
said,  “When  the  time  comes — 
and  it  will  come — for  the  first 
picture  of  the  President,  all  the 
®en  will  get  the  same  crack  at 
him.” 


Instructions  Given 

The  editors  were  then  asked 
if,  in  view  of  the  helicopter  in¬ 
cident,  involving  a  TV  camera¬ 
man,  they  had  given  their  men 
instructions  on  how  to  comport 
themselves  with  a  camera. 

Mr.  Resch  replied,  “On  the 
record,  you  can  say  the  AP  is¬ 
sued  no  instructions  to  the  men, 
relying  on  them  to  cover  prop¬ 
erly  and  normally.” 

“I  told  my  men,”  Mr.  Blumen¬ 
feld  said,  “to  be  enterprising 
and  use  their  initiative,  but  in 
no  way  to  jeopardize  the  Presi¬ 
dent’s  health  and  well-being.” 

“The  first  thing  I  did,”  Mr. 
Stein  said,  “was  to  get  hold  of 
my  men  and  tell  them  I  thought 
the  helicopter  business  was  an 
outrage.  I  told  them  to  wait  for 
an  O.K.  on  the  first  picture  of 
Ike,  to  work  it  out  by  agree¬ 
ment  with  the  representatives 
of  the  other  two  services,  and 
not  to  pull  any  stunts.” 

The  first  photo  taken  of  the 
President  .=ince  he  was  stricken 
— the  one  showing  him  waving 
from  the  sun  deck  of  Fitzsimons 
.Army  Hospital — was  serviced 
by  the  three  agencies.  It  was 
made  for  the  Denver  Post  by 
Fred  .Mazzula,  a  local  lawyer, 
who  owns  a  400  mm.  telephoto 
lens.  The  expo.^ure  was  250  at 
f.ll. 

Dtnible  Purpose 

William  W.  Ahlstrom,  man¬ 
aging  editor  of  the  New  Ken¬ 
sington  (Pa.)  Daily  Dispatch 
and  ex-photographer  who  spent 
14  years  with  a  camera,  has 
an  idea  he  thinks  may  help  the 
cause  of  courtroom  photography 

In  a  letter  this  week  he  ex¬ 
plained  how  he  covered  a  city 
council  meeting  with  a  Rollei 
“to  demonstrate  the  effective¬ 
ness  of  non-flash  photography.” 

“I  feel,”  Mr.  Alhstrom  writes, 
“that  other  editors  should  be¬ 
gin  assigning  staff  photograph¬ 
ers  similarly.  The  results  would 
be  twofold: 

“1.  It  would  acquaint  city 
officials  and  their  lawyers  with 
the  fact  that  pictures  can  be 
taken  quietly  and  unobtrusively. 

“2.  It  would  train  the  photog¬ 
raphers  for  the  eventual  day 
when  they  will  be  admitted  to 
courtrooms.  They  will  then  be 
able  to  take  photos  with  exist¬ 
ing  light  and  not  create  any 


newspictures  contest  went  to 
Maurice  Sayers,  London  string 
photographer,  for  a  series  of 
three  exclusive  pictures  on  a 
helicopter  plunging  into  the 
water  during  a  Royal  Air  Force 
air-sea  rescue  demonstration. 

A  $10  prize  was  awarded 
Ernest  Schworck  of  UP’s  Los 
Angeles  staff,  who  risked  his 
life  to  get  close-ups  of  a  Cali¬ 
fornia  mountain  bnish  fire. 

UP’S 
New 
prize 
of  a 
11th- 


Charles  Herrmann  of 
commercial  division  in 
York  won  the  other  $10 
for  a  series  of  pictures 
would-be  jumper  on  an 
story  window  ledge. 


Special  Birthday 
Greetings  for  Ike 

Boston 

The  Boston  Herald  helped 
President  Eisenhower  celebrate 
his  65th  biilhday  by  sending 
him  a  page  one  photo  and  a 
selection  of  others  taken  at  the 
$100-a-plate  dinner  attended  by 
more  than  4,500  Republicans. 

The  Herald  arranged  with 
United  Air  Lines  to  fly  the 
photos  from  Boston  Airport 
Thursday  night.  Staff  camera¬ 
men  Dan  Murphy  and  Calvin 
Campbell  rushed  their  prints  to 
the  airport  and  handed  them 
to  the  stewardess.  The  photos 
weie  in  Denver  early  Friday 
and  Press  Secretary  James  Ha- 
gerty  took  them  to  the  Presi¬ 
dent’s  hospital  room  in  time  for 
breakfast. 

*  *  « 

Readers  of  the  New  York 
Journal- American  were  offered 
an  opportunity  to  send  their 
own  personal  birthday  greet¬ 
ings  to  the  President  by  clip¬ 
ping  a  “birthday  card”  in  the 
form  of  an  editorial  cartoon  by 
Burris  Jenkins  which  was  pub 
lished  on  page  one  Oct.  14. 

• 

$100  in  Eighth  Year 

Atlanta,  Ga. 

An  eighth  year  bracket  with 
$100  minimum  has  been  estab¬ 
lished  in  a  new  two-year  con¬ 
tract  between  the  Atlanta  Con¬ 
stitution  and  the  independent 
News  and  Editorial  Associates 
Unit.  A  $1  a  week  increase  will 
become  effective  next  July  11. 
Minimum  weekly  scales  which 
became  effective  in  July,  1953, 
are  unchanged,  except  for  new 
categoi-y. 


London 

So  far.  Royal  romance  is  a 
fizzle  as  a  circulation-builder 
compared  to  Royal  pageantry 
like  the  Coronation. 

Circulation  managers  on  Fleet 
Street  said  Princess  Margaret’s 
meeting  with  Peter  Townsend 
after  two  years  apart  has  led 
to  only  a  slight  increase  in  sales. 

The  News  Chronicle,  which 
barelv  touched  the  story  be¬ 
fore  last  week,  said  it  had  had 
a  “slight”  increase  in  sales.  Ro- 
maiitici.'ts  would  turn  to  earth¬ 
ier  papers.  Circulation  Manager 
Cecil  G.  Williams  suggested. 

But  the  tabloid  Daily  Sketch, 
which  has  been  riding  the  story 
consistently,  told  E&P  that 
there’s  been  “a  lift,  but  nothing 
spectacular.” 

Circulation  Manager  Alfred 
Ashwell  of  the  tabloid  Daily 
Mirror  predicted  that,  even  if 
and  when  an  announcement  is 
made,  sales  will  not  come  near 
Coronation  proportions. 

“There  will  be  enormous  addi¬ 
tional  sales,”  he  said,  “but  you 
can’t  take  many  pictures  of  an 
engagement,  after  all.  People 
bought  millions  of  extra  copies 
of  the  Coronation  as  souvenirs.” 

Most  newspapers,  be.'ides  re¬ 
porting  the  couple’s  comings 
and  goings,  are  carrying  inside 
spreads  on  “The  first  full  story 
of  an  extraordinary  friendship,” 
“The  Townsend  Story,”  “How 
it  All  Began”  and  “The  In- 
Laws?” 

But  Peter  Town.‘;end’s  name 
appeared  only  once  in  the  august 
Times,  despite  his  w’eek-end 
with  the  Princess  at  .Allanbay 
House.  The  Times,  didn’t  men¬ 
tion  his  presence  there  at  all. 
His  fir.st  meeting  with  Margaret, 
at  Clarence  House,  merited 
three  lines  at  the  end  of  a  20- 
line  story. 

All  the  important  morning 
newspapers  except  the  Tele¬ 
graph  and  the  Times  have  print¬ 
ed  editorials  affirming  the  pub¬ 
lic’s  support  for  the  Princess 
to  marry  whom  she  wills. 

Many  papers  quote  New  York 
papers  on  such  reports  as  His 
giving  Her  an  engagement  ring, 
nightly  telephone  calls  from 
Brussels  to  Balmoral  before 
Townsend’s  arrival  and  fore¬ 
casts  of  a  June  wedding. 

In  a  note  of  censure,  the 
Press  Council  said  some  papers 
had  overstepped  the  bounds  of 
decency  in  their  treatment  of 
the  story. 
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Admen  Are  Depicted 
In  Peacemaker  Roles 


By  .Moslyn  Mowbray 

Paris 

About  140  delegates  from 
eight  European  countries  at¬ 
tended  the  three-day  Congress 
of  the  International  Federation 
of  Advertising  Clubs  here  this 
month.  Great  Britain,  Switzer¬ 
land,  Belgium,  Holland,  Portu¬ 
gal,  Spain  and  Italy  were  rep¬ 
resented,  in  addition  to  France. 

Though  IFAC  has  four  affili¬ 
ated  clubs  in  the  U.S.A.  (Lub¬ 
bock,  New  Jersey,  Salt  Lake 
City  and  Sioux  City)  no  Ameri¬ 
can  delegate  managed  to  get 
to  Paris  on  this  occasion — much 
to  the  organizers’  disappoint¬ 
ment. 

Few'  Speeches 

The  Congress  was  moi  e  of  a 
social  event  than  a  professional 
convention.  The  organizers,  An¬ 
dre  Cuisinier,  Jean  Laurance 
and  Claude  Dupuy,  had  laid  on 
a  tightly-packed  progiam  of 
receptions,  cocktail  parties, 
lunches  and  entertainment  with 
the  aim  of  bringing  together 
club  members  from  different 
countries  in  the  kind  of  infor¬ 
mal  atmosphere  designed  to  en¬ 
courage  the  free  interchange 
of  off-the  record  views  and 
ideas. 

The  general  feeling  was  that 
these  individual  contacts  really 
did  prove  fruitful  and  instruc¬ 
tive,  more  so  than  the  speech¬ 
making  at  the  main  working  ses¬ 
sion  on  the  closing  day. 

At  this  session,  a  repi'esen- 
tative  from  each  country  was 
invited  to  speak  on  the  general 
theme:  “The  mission  of  adver¬ 
tising  clubs  on  the  national  level 
and  the  role  they  can  play — 
through  IFAC — on  the  interna¬ 
tional  level.” 

Fernand  Hourez,  Brussels, 


led  off  by  stressing  the  impor¬ 
tance  to  the  profession  of  the 
human  element  provided  by  ad¬ 
vertising  clubs  —  an  element 
often  lacking  in  professional  or¬ 
ganizations.  European  clubs, 
said  Monsieur  Hourez,  are  more 
jiurely  social  in  character  than 
those  of  the  U.S.A.  and  Great 
Britain;  and  this  is  a  desirable 
tendency,  for  such  social  inter¬ 
course,  as  well  as  favoring 
business,  helps  to  break  down 
barriers  separating  the  various 
specialized  branches  of  advertis¬ 
ing — thus  aiding  mutual  com- 
prehersion  and  co-operation  be¬ 
tween  these  different  sectors. 

Advertising’s  Power 

T  revor  Harris,  advertising 
manager  of  Reginald  Harris 
Publications,  London,  spoke  for 
Britain.  “We  advertising  peo¬ 
ple,”  said  he,  “have  it  in  our 
power  to  raise  the  standard  of 
living  and  to  disseminate  edu¬ 
cation  and  instiuction  through¬ 
out  the  world.  What  is  more, 
we  not  only  have  the  means  to 
do  this;  we  also  know  how  to 
use  these  means  in  the  most  ef¬ 
fective  manner.”  He  cited  as  an 
example  the  British  campaign 
launched  some  years  ago  to  en¬ 
courage  immunization  of  babies 
against  diphtheria,  as  a  result 
of  w'hich  this  disease  is  rare  in 
Britain. 

“Progress  of  this  kind, 
brought  about  by  advertising,” 
continued  Mr.  Harris,  “has  fol 
lowed  different  lines  in  different 
countries;  but  that  it  has  been 
brought  about  is  undeniable. 
The  aim  should  be  to  promote 
its  further  advance  to  the  bene¬ 
fit  of  all  peoples.  Such  meetings 
as  this,  bringing  together  ad¬ 
vertising  men  and  women  from 


CALIFORNIA  DAILY 
$200,000.00 

For  a  limited  time  only  we  are  authorized  to  offer  a  substantial, 
long-established  and  profitable  California  daily  in  constantly 
growing  field.  Financing  available.  Contact  your  nearest 
Blackburn-Hamilton  Company  office  for  details  on  this  attractive 
opportunity. 
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James  W.  Blackbnni  Ray  V.  Hamilton  William  T.  Stubblefield 
Clifford  Marshall  Tribune  Tower  W.  R.  Twining 
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GOOD  FELLOWSHIP  amon9  international  admen  at  Paris:  Left  to 
right — Andre  Cuisinier,  founder-president  of  the  International  Ftd- 
eration  of  Advertising  Clubs;  Reginald  Harris,  London;  Eric  Patton, 
artist;  and  Alan  Betts,  London  agent. 


different  countries,  are  of  prime 
importance  to  the  achievement 
of  this  aim  on  the  international 
level.” 

Mr.  Hands  concluded:  “The 
advertising  profession  can  make 
its  contribution  to  peace  by 
creating  mutual  understanding 
between  peoples.  Such  under¬ 
standing  is  an  essential  condi¬ 
tion  to  peace.” 

Greeted  by  President 

The  audience  granted  by 
France’s  President  Rene  Coty 
was  a  highlight  of  the  pro¬ 
gram.  Among  the  selected  group 
invited  to  the  Elysees  Palace 
were  British  delegates  Leon 
Goodman  and  Sylvia  Weinberg. 
Miss  Weinberg  reported,  that 
President  Coty  had  spoken  — 
absolutely  impromptu  —  for  a 
full  15  minutes  on  the  subject 
of  advertising,  stressing  its  im¬ 
portance  in  the  economic  life 
of  every  country  today. 

Asked  for  her  views  on  ad 
vertising  in  Europe  as  com¬ 
pared  with  the  United  States, 
Miss  Wenberg  replied:  “There 
is  no  doubt,  of  course,  that  the 
U.S.  is  ahead  of  Britain  so 
far  as  advertising  and  market¬ 
ing  techniques  and  their  appli¬ 
cations  are  concerned.” 

Ralph  Chavanne,  president  of 
the  Swiss  Federation  of  Adver 
Using  Clubs  and  honorary  presi 
dent  of  IFAC,  announced  that 
the  Zurich  Club  is  organizing 
a  17-day  study  tour  of  the  U. 
S.A.  in  April  next  year. 

IFAC’s  founder  president, 
Andre  Cuisinier,  said  the  Fede 
ration  is  shortly  to  bring  out  an 
International  Directory  of  its 
member  clubs,  and  he  is  par¬ 
ticularly  anxious  to  be  able  to 
include  as  many  American  and 
British  clubs  as  possible.  Any 
U.S.  clubs  interested  in  affiliat¬ 
ing  are  asked  to  contact  Mon¬ 
sieur  Cuisinier  at  the  Club  de 
Publicite  de  Paris,  27  bis,  Av. 
de  Villiers,  Paris  17e. 


Thoni^ion  Co.  Offers 
1st  Mortgage  Bonds 

Toronto 

Thomson  Company,  Ltd.,  op¬ 
erator  of  a  group  of  newspa¬ 
pers,  is  offering  a  new  issue  of 
$6,000,000  of  first  mortgage 
bonds  through  a  group  of  in¬ 
vestment  dealers  headed  by 
Wood,  Gundy  &  Co.,  Ltd. 

The  issue  consists  of  $1,000,- 
000  serial  4V4%  bonds  due 
1956-65,  which  are  being  dis¬ 
posed  of  privately,  and  $5,000,- 
000  sinking  fund  5%  bonds  due 
1975,  which  are  being  offered 
to  the  public  at  100  and  inter-  . 
est. 

Proceeds  will  be  used  for  re¬ 
tirement  of  outstanding  4  and 
514%  first  mortgage  bonds  and 
bank  loans. 

Since  Jan.  1,  195M,  capital 
expenditures  of  Thomson  Com¬ 
pany  have  been  about  $5,400,- 
000,  including  puichase  of  tne 
Sudbury  (Ont.)  Daily  Star, 
Guardian  of  Charlottetown, 
Prince  Edward  Island,  and 
Daily  Free  Press  of  Nanaimo, 

B.  C.,  as  well  as  costs  of  build¬ 
ings  in  Vancouver,  Moose  Jaw,  ( 
Port  Arthur  and  Welland  and  • 
additional  printing  equipment.  I 

Annual  combined  earnings  of 
the  company  and  subsidianes 
for  the  five  years  and  six 
months  ended  June  30,  1955, 
before  depreciation,  averaged 
over  five  times  interest  charges  | 
on  the  new  issue. 


Look-See  at  Seaway 

Syracuse,  N.  Y- 
Publisher  Stephen  Rogers  of 
the  Post-Standard  chartered  an 
airplane  and  took  25  Syracuse 
officials  and  business  leaders  on 


ghtseeing  tour  of  the  St 
rence  Seaway  area.  Others 
1  the  paper  were  Paul  H. 
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books  in  KEVIEVt 

Publisher's  Wife 
Describes  Australia 


I  T»AV*LEI)  A  LONELY  LAND.  By  Nina 
Pulliam.  Indianapolis  and  New  York: 
BobbsMerrill  Company.  400  pp.  $5. 


Some  lucky  newspaper  pub¬ 
lishers  have  wives  who  are  help¬ 
mates  in  the  office  as  well  as  in 
the  home.  In  this  elect  group 
is  Eugene  Pulliam,  publisher  of 
the  Indianapolis  (Ind.)  Star 
and  Sews,  whose  wife,  Nina 
Pulliam,  is  a  columnist  and  fea¬ 
ture  writer  in  her  own  right. 
She  has  traveled  all  over  the 
world  and  has  written  some 
fascinating  books  about  her 
journeys. 

Her  latest  book,  “I  Traveled 
a  Lonely  Land,”  is  a  delightful, 
descriptive  and  definitive  deline¬ 
ation  of  Au.stralia  and  the 
Australians.  Bv  nlane  and  train, 
by  car,  jeep  and  truck,  afoot 
ami  Oil  noiseback,  she  covered 
practically  all  of  the  Down  Un¬ 
der  continent  in  four  months. 
She  visited  the  aborigine  coun- 
tr>-,  the  uranium  mines  and  the 
de.'olate  deserts.  She  tells  the 
interesting  -  informative  story 


with  rare  humor. 

“Today  the  Australian  press 
is  on  the  conservative  side,”  re¬ 
ports  Mrs.  Pulliam.  “It  still  has 
an  occasional  squabble — a  whole- 
.“ome  sign — with  the  govern¬ 
ment  when  some  bureaucratic- 
minded  official  hatches  a  spo¬ 
radic  bill  aimed  at  throttling  it. 
It’s  by  no  means  as  provincial 
as  a  good  many  foreigners 
think  it  is.  The  mechanical 
make-up  of  a  number  of  news¬ 
papers  and  magazines  is  ex¬ 
ceptionally  fine.  Editorially,  it’s 
generally  le.^s  critical  and  carp¬ 
ing  toward  the  United  States 
than  the  press  of  almost  every 
other  country  in  the  world.” 

Mrs.  Pulliam  was  pleased  to 
find  Australian  journalists  more 
mature  and  experienced  than  the 
world  average,  but  she  was  dis¬ 
pleased  by  a  lack  of  Sunday 
new.<papers  outside  Sydney. 

This  is  Australia  and  these 
are  the  Austrialians,  as  Mrs. 
Pulliam  found  them,  and  Amer¬ 
icans  generally  will  like  both 
country  and  citizens  very  much. 
— R.  E. 


Q  and  A  Panel  Replies 

(Continued  from  page  7) 


O  This  question  about  ope- 
“•  rating  an  advertising  dis¬ 
patch  room  is  a  broad  one.  To 
cover  all  ramifications  would 
require  a  long  treatise.  Anyone 
.‘itarting  a  dispatch  room  .should 
visit  a  few  newspaper  plants 
wherein  a  dispatch  room  has 
been  in  operation  to  see  first 
hand  how  all  details  are  han¬ 
dled.  Otherwi.se,  it  would  be 
impossible  to  grasp  all  the 
features. 

In  our  case,  we  handle  all 
retail  and  general  advertising 
orders  as  well  as  copy  through 
our  dispatch  room.  Our  dis¬ 
patch  room  picks  up  original 
retail  copy,  delivers  proofs  and 
takes  corrections.  Advertising 
materials,  such  as  electrotypes, 
mats  and  casts  are  filed  in  the 
dispatch  department.  All  gene¬ 
ral  orders  from  agencies  and 
materials  go  through  the  dis¬ 
patch  department  and  into  the 
composing  room.  The  depart¬ 
ment  is  on  the  .same  floor  with 
the  composing  and  stereotype 
departments  so  it  is  in  position 
to  work  with  both  without  any 
waste  of  time. 

In  our  case  the  dispatch  de¬ 
partment  is  under  the  jurisdic¬ 


tion  of  the  advertising  director 
rather  than  the  mechanical  su¬ 
perintendent,  but  this  is  a  mat¬ 
ter  of  detail  in  my  opinion.  The 
important  point  is  that  all  or¬ 
ders,  copy,  proofs  and  material 
should  clear  through  the  dis¬ 
patch  department  so  that  an 
efficient  operation  will  result. 

Our  dispatch  room  opera- 
•  tion  and  our  make-up  de¬ 
partment  are  all  one  depart¬ 
ment  with  a  very  competent 
man  at  the  head  of  it.  He  is 
a  former  advertising  production 
man  and  an  advertising  sales¬ 
man.  He  knows  the  problems 
of  the  sales  staff,  as  far  as 
position  treatment  is  concerned, 
and  he  knows  the  problems  of 
the  composing  room  in  produc¬ 
ing  the  advertising  from  the 
material  which  he  gets. 

Under  this  manager  of  the 
dispatch  and  make-up  depart¬ 
ment  we  have  three  men  whose 
entire  work  is  confined  to  the 
make-up  activities.  They  lay 
out  the  paper  each  day  and  at 
11:30  the  advertising  director 
or  his  assistant  goes  over  his 
layout  sheets  and  checks  them 
and  approves  them  or  makes 


whatever  changes  found  neces¬ 
sary. 

He  has  four  clerks  also  under 
his  direction  who  handle  the  in¬ 
coming  copy,  both  from  sales¬ 
men,  production  department  and 
advertising  departments  of  the 
big  department  stores.  Every 
piece  of  this  copy  must  be  proc¬ 
essed  and  put  under  a  time 
clock  with  the  proper  charge 
ticket  on  it  before  it  goes  to 
the  composing  room.  A  record 
is  also  kept  of  the  advertise¬ 
ments  according  to  day  of  in¬ 
sertion.  This  list  serves  as  a 
lecord  for  the  advertising  sales 
department  and  also  serves  as 
a  check  against  the  composing 
room  for  proofs  due  the  adver¬ 
tiser.  When  the  proofs  from 
the  composing  room  reach  dis¬ 
patch,  they  are  checked  against 
insertion  day  record  and  imme¬ 
diately  dispatched  by  messenger 
to  advertiser. 

Every  piece  of  copy  and  every 
correction  from  the  advertiser 
is  clocked.  The  advertising  dis¬ 
patch  room  efficiently  operated 
is  a  tremendous  aid  to  the  sales 
department  in  handling  details. 

/I  The  dispatch  department 
functions  as  a  liai.son  be¬ 
tween  local  display  advertising 
and  type  composing  depart¬ 
ments.  Twenty-five  people  re¬ 
ceive  and  check  all  local  dis¬ 
play  advertising  copy  and 
printing  materials  and  route 
them  to  the  proper  places  for 
production.  They  prepare  orders 
covering  details  of  insertions 
and  maintain  the  log  showing 


time  of  receipt  of  the  varied 
elements  of  the  advertisement, 
the  printing  materials  which 
are  missing,  and  the  location  of 
the  many  segments  of  an  ad¬ 
vertisement  while  it  is  in  pro¬ 
duction.  The  log  includes  de¬ 
tails  of  outgoing  and  incoming 
proofs,  production  of  revisions, 
etc.  This  department  also  ope¬ 
rates  the  messenger  service, 
handles  tear  sheets  and  proper 
disposition  of  illustrations  af¬ 
ter  they  are  printed. 

The  ilepartment  is  open  for 
business  from  7:30  AM  until 
midnight  Mondays  through 
Fridays  inclusive.  The  hours  on 
Saturdays  are  7:30  AM  until 
6:00  PM  and  9:00  PM  until 
midnight;  on  Sundays  from 
9:00  PM  until  midnight. 

I  have  a  hunch  that  the  com¬ 
posing  room  superintendent 
who  a.sked  the  question  had  a 
specific  thought  in  mind  about 
which  he  did  not  ask,  namely, 
whether  the  dispatch  depart¬ 
ment  is  responsible  to  the  com¬ 
posing  room  superintendent. 
Ours  is  not. 


In  Gold  Watch  Class 

Racine,  Wis. 

Keith  Brehm,  sports  editor 
of  the  Racine  Journal  Times, 
and  Axel  Nygren,  garage  fore¬ 
man,  were  admitted  to  the 
Twenty-Year  Club  of  the  news¬ 
paper.  H.  R.  LePoideven,  co¬ 
publisher,  gave  each  a  gold 
watch. 
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Share  in  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


_ Newspaper  Brokers _ 

YOU,  TOO  .  .  .  can  buy  or  sell  wisely  1 
Consult  The  DIAL  AKency,  640  W.  Wil¬ 
lis.  Detroit,  Mich.  Phone  TE  1-0903. 


LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ised  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


EXPERIENCE  COUNTS 
KnowledKe  of  almost  every  newspaper 
field  in  California  counts  when  we 
know  your  s|iecifications.  If  you  want 
a  California  newspaper  let  us  satisfy 
you. 

J.  R.  GABBERT 

3937  Oranite  Riverside,  California 

MAY  BROTHERS,  Binghamton,  N,  Y, 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management.  Newspaper 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.  O.  Box  3132,  Greensboro.  N.  C. 


ANNOUNCEMENTS 


Newspaper  Brokers 

If-k  SOUND  Investments  in  selected 
Publication  Proiierties.  A.  W.  Stypes 
&  Co.,  625  Market  St..  San  Francisco 

5,  Ca lifornia. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  California. 
SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2928 
Virginia  St.,  Sioux  City,  Iowa. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  ali  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspai>er  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4968  Mel- 
rose  Ave.,  Los  Angeles  29,  California. 
FLORIDA  WINTER  SEASON  weikly. 
Well  established.  Beautiful  college 
town,  covers  music,  art,  theatre,  social 
events.  Sell  or  partner-manager.  Box 
4336,  Editor  St  Publisher. 
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ANNOUNCEMENTS 


Publication*  For  Sale 


EXCELLENT  exclusive  county-seat 
weekly.  Chart  Area  3  at  $65,000,  with 
$30,000  cash  minimum.  Also  printing 
plant,  modern  and  doing  good  business 
for  $10,000  down  and  $200  per  month. 
Publishers  Service,  P.  O.  Box  3182, 
Greensboro,  N.  C. _ 

CALIFORNIA  SUBURBAN 
DAILY 

Banking  $198,000,  operating  profit  $40,- 
000,  priced  for  quick  action.  $190,000 
includes  about  $17,000  in  current 
assets  over  current  payables.  $110,000 
down.  This  daily  merits  your  imme¬ 
diate  cons'deration.  Send  proof  of 
financial  ability  before  any  informa¬ 
tion  given.  J.  A.  Snyder,  Newspaper 
Broker,  10150  Culver  Blvd.,  Culver 
City,  California. 

FLORIDA  WEEKLY.  Gross  over  $30,- 
000  last  year.  Very  high  net.  County 
exclusive.  Box  4404,  Editor  &  PulL 
Usher. _ 

OKLAHOMA  COUNTY  SEAT 
WEEKLY 

Town  of  2,000  population,  fine  equip¬ 
ment  in  one  of  state's  ^st  agricul¬ 
tural  areas ;  price  $28,000,  half  cash. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks. 


Publications  Wanted 

PUBLlCA’nON  WANTED.  Profitable 
weekly  in  New  England,  New  York  or 
New  Jersey.  Submit  copies  and  asking 
price.  Box  4234,  Editor  &  Publisher. 
PUBLISHERS  i  CHART  ~AREA  ~6 
Estate,  tax  or  inheritance  problems? 
A  sale  may  be  the  only  answer.  Young 
newspaiterman  with  $80,000  or  more 
available  would  like  chance  to  make 
offer  on  your  daily.  Write  in  con¬ 
fidence  to  Box  4435,  Editor  &  Publisher, 
THOROUGHLY  Experienced  young 
newspaper  executive  with  substantial 
means  seeks  equity,  partnership  or 
ownership  of  medium  or  small  opera¬ 
tion.  Growth  potential  mandatory. 
Chart  Area  1  or  2.  Box  4430,  Editor 
&  Publisher. 


Business  Opportunities 


ONE  OF  our  clients  will  invest  up  to 
$100,000  for  a  one-third  interest  in 
the  purchase  of  a  daily  newspaper  and 
act  as  advisor  for  two  thoroughly  ex- 
I>erienced  newspaper  men  who  will 
invest  equal  amounts  and  devote  full 
time  to  the  management  of  the  prop¬ 
erty.  Reply  with  details  as  to  quali¬ 
fications.  Broker.  Box  4401,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


Business  Opportunities 


FOR  SALE:  Los  Angeles,  old  estab¬ 
lished  letter  shop.  Excellent,  long¬ 
standing  accounts.  Gross  around  $40,- 
000  year.  Low  overhead.  Good  family 
business.  $10,000  cash  required.  Box 
4413,  Editor  &  Publisher. _ 

FOR  SALE — Wonderful  opportunity  to 
own  a  business  and  live  in  central 
Florida.  Job  shop — 3  presses,  (2  auto¬ 
matic).  Only  Union  Shop  in  county. 
For  further  information  write  P.O. 
Box  52,  Sanford.  Florida. 

JOB  SHOP— READY  TO  GO 
One  man  job  shop  in  thriving  south 
west  Missouri,  town  of  15,000,  estab¬ 
lished  38  years.  Ludlow  type  caster. 
10  X  15  Kluge,  10  x  15  and  8  x  12 
C&P  oi)en,  cutter,  etc.  Stock  of  job 
pai>er.  Ready  to  walk  in  and  operate. 
Owner  a  highly  respected  citizen,  re¬ 
cently  deceased,  reason  for  selling. 
Good  will  and  customer  lists  included 
— trade  name  if  desired.  Building 
built  for  shop.  Will  sell  or  lease. 
Mary  L.  Springer,  828  Clinton, 
Carthage,  Missouri. 

ISational  Advertising  Space 

ATTEN’nON  SPACE  BUYERS 
Go  grass  roots  in  SANDERS  Dandy 
Livingston  County  ABC  Three 


NEWSPAPER  SERVICES 

Syndicates  -  Features 

LIVELY,  LITERATE,  subjective  daily 
column.  Writer  seeks  outlet,  eventual 
syndication.  15  years  experience  writ¬ 
ing  for  publication.  Background  and 
samples  on  request.  Write  Box  4311, 
Editor  &  Publisher. 

"FAMOUS  DISASTERS'^brings  read^ 
face-to-face  with  the  big  news  stories 
of  the  past.  Lusitania  sinking.  Johns¬ 
town  flood,  Chicago  'Frisco  fires — all 
"reported”  in  dramatic,  fast-paced 
feature  style.  A  big  circulation  build¬ 
er.  Profit  by  reader  interest  in  disas¬ 
ters.  Write  airmail  for  samples, 
prices.  Box  4438,  Editor  &  Publisher. 

Press  Engineers 


MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  8,  N.  Y. 
Phone  SPring  7-1740 


Advertising  Rates 


DISPLAY 

Agate  Lines 

564 

?R? 

1  Time 
$460 

6  Times 
$390 

141 

145 

125 

70 

95 

85 

35 

55 

48 

13  Times  26  Times 


CLASSIFIED 

Line  Rates  Each  Consecutive  Insertion 

SITUATIONS  WANTED  (Payable  with  order)  4  times  @  454  per  line 
each  insertion;  3  times  @  504;  2  @  554;  1  ®  654.  Add  154  for 
Box  Service 

ALL  OTHER  CLASSIFICATIONS:  4  times  @  904  per  line  each  in¬ 
sertion;  3  times  ®  954;  2  times  ®  $1.00;  1  @  $1.10.  3  line 
minimum.  Add  154  for  box  service. 

DEADLINE  FOR  CLASSIFIED  ADVERTISING,  Wednesday,  2  p.m. 

Count  30  units  per  line,  no  abbreviations  (add  1  line  for  box  informa¬ 
tion.)  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

Editor  &  Publisher 

1 700  Times  Tower,  New  York  36,  N.  Y.,  Phone  BRyant  9-3052 


NEWSPAPER  SERVICES 


Press  Engineers 


LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists ; 
dismantle,  move  and  erect  anywhere. 
86-26—31  St..  Long  Island  City  6,  N.Y. 
_ STillwell  6-0098-0099 _ 

SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

551  W.  22nd  St..  New  York  11,  N.  Y. 
_ Phone  ORegon  5-7760 _ 

Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7534 
E.  P.  \l|^LL,MAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave,, 
Lyndhurstg  N.  J. 


MACHINERY  and  SUPPLIES 


Composing  Room 


LINOTYPES  AND  INTERTYPES: 
2— #8  single  mag.,  #42641  and 
#46479 

1 — #8  3  mag.,  #47963 
1— #31  4-mag.,  #55407 
1 — Model  C  Intertype,  gas  pot. 

3  mag.,  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

8-p.nge  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  N.  4th  Street 
Philadelphia  6,  Pa. 


COMPLETE  ludlow  unit.  Linotypes, 
and  Intertypes,  in  excellent  condition. 
Lino  and  Intertype  magazines,  new  or 
used.  Excellent  lino  and  ludlow  mats, 
late  faces.  Write  for  price  list.  Mid¬ 
west  Matrix  Mart,  633  S.  Plymouth 
Ct..  Chicago  5.  III. 


LINO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  SL,  Phila..  Pa. 


FOR  SALE: 

THREE)-4  inch  double  steel  wheel  ball 
bearing  mounted  turtles.  $25  each.  Two 
Rivers  Reporter,  Two  Rivers.  Wise. 


MUL-nFACE  PERFORATOR  —  practi¬ 
cally  new  with  8  pt.  Opticon  and  5  pt. 

Regal  magazines.  $1,600.  Box  4222.  FOR  SALE 

Editor  &  Publisher.  .  ,  n  .  •  n  p»  • 

BLUE  STREAK  MODEL  30  Electronic  Press  Drive 

LINOTYPE  No.  51465.  Quadder,  6  „  ..  wi.  i  u 

mold  disc  (25Vj  em)  Mohr  saw,  4  125  H  P.  Ciwker-Wheeler  Motor  IW 

main  Linalite  plus  2  aux.  mags.  Varl- 

TYPE  &  PRESS  of  Illinois.  Inc.,  SSV,®!;;”*.""?!®'’ 

3312  North  Ravenswood,  Chicago,  III.  ‘  Controller.  Can  be  recon n^  » 

Thomas  W,  Hall  Company 

zine  racks  31  stock  sizes  or  make  to  I  STAMFORD,  CONN. 

suit  your  needs.  Like  to  have  your  _ _ _ _ 

order.  Arch  Reid.  William  Reid  Co..  TWO  75  H.P.  AC  motor  press  drives. 

2271  Clybourn,  Chicago  14,  III.  can  be  used  in  parallel.  One  150  H.P* 

m,  .  AC  motor  press  drive.  Both  complsW 

with  control  boards,  chain,  sproekW 

NEWSPRINT  ROLLS,  SHEETS  thmIo* 

BEHRENS  SALES  — - - - - 

427  2nd  Ave.,  N.  Y.  C.  MU  6-6960  |  ^^'-OTT 

d  AMERICAN  News-  '  „  .  -.u  Af 

rolls.  For  Immediate  23-9/16"  cutoff.  Complete  with 
'erred  Shipments  direct  chain  drive  and  controls.  Can  h*  “• 

(tractive  prices.  spected  in  operation. 

‘p™  E^R°?oRP.  ben  shulman  associates 

t..  NYC  MU  6-6'446  270  Park  Ave.,  NY  17  EL  5-l6»f 
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MACHINERY  and  SUPPLIES 


Nesvs  print 


STANDARD  Newsprint.  Also  superior  f- 
quality  Splicing  tape.  Bunge  Pulp  A  Pz. 
per.  45  W.  45  SL,  N.  Y.  36,  JU  2-4814  I 


CANADIAN  NEWSPRINT  standani  U 
lb.  ;  rolls  or  sheets.  Your  size.  Proiajl 
delivery.  Brookman  Paper,  555  West¬ 
chester  Ave.,  N,  Y,  MOtthaven  5-5081. 


Press  Room 


DUPLEX  UNITUBULAR 

6  Units — 1  Folder  with  Upper  Former 
End  Feed— AC  DRIVE— Stereo 
Manufactured  in  1946 

*  •  • 

Available  from 

The 

GOSS  PRINTING  PRESS  CO. 

5601  W.  31st  Street  Chicago  50.  H. 

•  •  • 

Equipment  in  the  plant  of  the 
FAYETTEVILLE  (N.C.)  OBSERVER 
Until  it  is  replaced  by  a 
NEW  GOSS  HEADLINER 

*  •  • 

Other  good  used  presses  also  available 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH:  22%"  cutoff;  new 
60  HP.  AC  Motor  drive.  Combination 
%  and  *4  folder. 

(Ian  be  inspected  in  operation  at 
MATTIA  PRESS,  Belleville.  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  546*1 


24-Page  SINGLE  PLATE  %  FoMet 
GOSS  straightline  Acme  prints  8  to 
24  pages  in  2  page  jumps.  2  platoi 
wide,  3  decks  high,  complete  with  ex¬ 
tra  rubber  rollers,  tabloid  trimmer, 
^  %  folder,  and  auxiliary  single 

sheet  folder.  Lmated  in  Midwest, 
ing  good  color  work,  can  be  seen  run¬ 
ning.  Complete  stereo.  Motors  AC. 
Box  4135.  Editor  &  Publisher. 


24  Page  GOSS  Straightline 

3  Deck  Single  width— AC  Drive  2IA 
Quarter  Folder — Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-8W 


One  to  One 
Duplex  Tubular 

AC  Drive.  Partial  Stereotype 
Elquipment 

UPECO.  INC. 

Lyndhurst,  N.  J. 


CANADIAN  and  AMERICAN  News¬ 
print.  All  size  rolls.  For  Immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURLINGTON 
PULP  &  PAPER  CORP. 

150  E.  35  St..  NYC  MU  5-6446 
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“  Frets  Room  | 


PRICED  RIGHT! 

hoe  press  units 

Available  for  Inspection 

COMPLETE  AS  2,  8,  4.  8  or  6  UNIT 
PRESSES:  22%  inch  cut-off.  Equipped 
with  steel  cylinders,  roller  bearinKS. 
double  folders,  reels,  tensions  and 
Wood  Autopasters ;  D.C.  Motor  drives 
and  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery:  Kohler  Pedestal  type  S-arm 
r^>  and  tensions  with  or  without 
Wood  Autopasters ;  units  with  late 
news  or  Fudite  Decks ;  Cutler  Hammer 
Conveyors  and  delivery  tables;  100/10 
HP  D.C.  Press  Drives  and  controls ; 
(sn  be  arranited  for  end  roll  feed.  8- 
ton  gas  or  electric  pots;  Wood  Junior 
Autoplates  or  Automatics ;  Wood  Auto- 
EB  shavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

m  Park  Ave..  N.Y.  17  EL  6-8607 

HOE  3  UNIT  PRESS 

ncv 

tios  HOE  MAIL  FOLDER 

HOE  COLOR  PRESS 
John  Griffiths  Co.  Inc. 

416  Lexington  Ave.  New  York  17.  N.Y. 

2  HOE  SUPERSPEED 

—  Heavy  Duty  22-3/4" 

'14®  Pair,  Double  Delivery  Folders 

p  Practically  New  Mechanically 

*****  Internal  Folding  Gears 

'nS!  HANDWHEEL  NIPPING.  FOLDING 

ngk  ROLLER  ADJUSTMENTS.  COM- 

PLETE  PAIR  WITH  FRAMING.  BASE 
^  j.  PLATES.  VERTICAL-DRIVE  WITH  I- 
_  '  CUTLER-HAMMER  CONVEYOR. 

AVAILABLE  NOW— PictureSa  Par- 
16  ticulars  Upon  Request. 

HENRY  DAVIS  ASSOCIATES 

69-10  Yellowstone  Blvd. 

TES  Forest  Hills  76,  L.  I..  New  York 
juj,  njinois  9-5945  .  .  .  TWining  7-7381 

! _  MOTOR  DRIVES  of  26,  40.  60.  75, 

and  100  H.P,  A.C.  Also  extra  control 
boerds  AC,  George  C.  Oxford.  Box 
908,  Boise.  Idaho. 

64-PAGE  GOSS 

Web  Press  consisting  of  four  16-page 
low  constructed  units  with  double 
folder  21%"  sheet  cut  with  A.C. 
Motor  Drive  mounted  on  substructure 
with  rolls  below.  Immediately  avail- 
•ble. 

THOMAS  W.  HALL  CO. 

-  STAMFORD,  CONN. 

— 

_ _ Stereotype _ 

16H  MNY  AUTOPLATE  eaating  machine 

with  for  21  %"  eut-off  preee.  George  C. 

Vsrl-  Oxford.  Box  908,  Boise.  Idaho. _ 

ALL  SIZE  metal  pots  with  pumps. 

f.  George  C.  Ox¬ 

ford.  Box  903,  Boise,  Idaho. 

«y - - - 

__  IMMEDIATE  DELIVERY 

Scorcher 

"***■  roller, 
uoi  .  P®*'®  P*®*«  Shaver 

P'ete  Shaver 

"d  ,Y^  Duty  Duplex  Tubular  Mat 
_  Roller 

UPECO.  INC. 

1  AC  Lyndhurst,  New  Jersey 

^y®LE  Water  Cooled  Casting  Box, 
vrr  .  ""'*'>'ng  machine.  22% "  and 

\TEj  Priced  right.  George 

,  ^  *'■  Oxford.  Box  903,  Boise.  Idaho. 


MACHINERY  and  SUPPUES 


Stereotype 


STEREOTYPE 

EQUIPMENT 

1  TON  Big  Chief  Melting  Furnace  with 
or  without  molds 

1  TON  Kemp  Immersion  Furnace  | 

2.  3.  4  and  7  TON  Furnaces  | 

HOE  Flat  Shaver,  also  Heavy  Duty 
Saw 

PARTS  for  Cutler-Hammer  Conveyor 
NEW  Hall  Full  Page  Mat  Rollers 

ALL  kinds  of  Newspaper,  Printing  A  I 
Lithographing  Fktuipment 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 

If'antgd  to  Buy _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3507 

USED  LINOTYPE  PARTS.  Write 
Box  4104.  Editor  *  Publisher  for 

number  and  description. _ 

REQUIRE  Used  Duplex  Unitubular 
Press  of  24,  28  or  32  pages,  A.C.  motor 
with  stereotype  equipment. 

S.  S.  KOPPE  &  Co.  Inc. 

680  Fifth  Ave..  New  York  20,  N.  Y. 
USED  CURVED  ROUTER  for  use 
with  28-5/8  inch  cutoff  plates.  Write 
Reilly,  Centre  Times,  State  College. 
Pennsylvania,  with  full  particulars. 
wanted!  8- page  Duplex  or  Goee 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6.  Pa. _ 

WANTED  Duplex  or  Goes  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th. 
Kansas  City  6.  Mo. _ 

NEWSPAPER  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  -  anywhere  In  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  17.  N.  Y. 

HELP  WANTED 
Administrative 

EXECUTIVE  EDITOR  —  PUBLISH¬ 
ER'S  ASSISTANT  for  Midwest  daily. 
Give  complete  background  and  personal 
history.  Box  4300,  Editor  &  Publisher. 
ALL-ROUND  writer  with  working 
knowledge  other  departments  wanted 
to  help  give  10,000  town  top  newspa- 
l>er.  Substantial  newspaper,  no  com¬ 
petition.  No  floaters  or  alcoholics. 
Chart  area  9,  near  city.  Give  age. 
background,  salary  desir^,  references, 
first  letter :  otherwise,  no  considera¬ 
tion.  Confidential.  Write  Box  4403, 
Editor  &  Publisher. 

BUSINESS  MAnA^R  —  Advertising 
Manager  for  small  daily  newspaper. 
Past  record  must  embody  public  rela¬ 
tions,  administrative  and  advertising 
experience.  Opportunity  for  growth. 
Box  4434,  Flditor  &  Publisher. 

Artists-Cartoon  ists 

CARTOONIST — experienced  -  talented 
to  help  develop  new  strip.  Box  4226, 
Editor  &  Publisher. 

Circulation 

ASSISTANT  CTRCULA-nON  MANAG- 
ER  wanted  for  booming  daily.  Farm¬ 
ington,  New  Mexico,  Times.  Starting 
base  pay  from  $60  to  $75  depending 
on  exiterience,  plus  bonus.  Want  per- 
.  ;  son  capable  of  taking  circulation  man- 
I  '  agership  within  our  group  after  year 
;  I  or  so.  Contact  Lincoln  O’Brien.  Pub¬ 
lisher. 


HELP  WANTED  1 


Circulation 


CIRCULATION  MANAGER  in  fast 
growing  city  where  there’s  no  snow. 
Winter’s  like  Springtime  in  North. 
City  area  40,000.  Must  be  thoroughly 
trained,  accurate,  honest.  References 
required.  Starting  salary  $96.  Prompt 
advances  with  results.  Position  offers 
exceptional  opportunity.  J.  B.  Robin¬ 
son,  Daily  News,  Jacksonville,  North 
Carolina. 

Classified  Advertising 

ALERT  Young  woman  with  selling 
and  administrative  background  needed 
as  Assistant  Classified  Manager  of 
New  York  State  daily.  Please  write 
full  details  as  to  age.  experience  and 
marital  status.  Box  4224,  Editor  St 
Publisher. 

CLASSIFIED  SPOT 

WITH  RESPONSIBILITY 
OPPORTUNITY  with  a  future,  for 
man  experienced  in  all  around  Classi¬ 
fied  Selling  and  procedure.  Take  over 
responsibilities  of  established  accounts 
and  development  of  new.  Experienced 
top  salesman  on  daily  up  to  100.000 
circulation,  or  manager  on  smaller 
daily  who  wants  to  step  into  greater 
opportunity  can  qualify.  Give  all  perti¬ 
nent  details  in  first  letter.  Write  K.  J. 
Nattrass.  Classified  Manager,  WINNE¬ 
BAGO  NEWSPAPERS  INC..  Rockford. 

Illinois. _ 

CLASSinED  advertising  manager  for 
40.000  circulation  daily  chart  area  2. 
Elxcellent  opi>ortunity  for  experienced 
producer.  Write  fully.  Box  4418, 
Editor  St  Publis'her. 

CLASSUlEiT”  ADVER'nSING~MAN- 
AGF7R.  Young  man  aggressive,  7,000 
circulation  daily  in  fast  growing  San 
Joaquin  Valley  California  city.  Man 
wanteti  is  now  a  secondary  man  in 
small  daily  classified  department  who 
wants  the  opportunity  to  profit  from 
his  own  merit,  build  linage  and 
revenue.  Write  full  details,  reference 
first  letter.  Box  4450.  Editor  &  Pub¬ 
lisher. 

{n,AS^FTFrn'!ADVER'nSINr.  SALES^ 
MAN.  College  man.  2  to  6  years  ex¬ 
perience.  Chart  area  1,  25.000  to 

40.000  circulation  bracket.  Excellent 
opportunity  for  good  promotional  man 
and  grass  roots  salesman.  Box  4415, 
Editor  A  Publisher. 


Display  Advertising 

DISPLAY  ADVERTISING  SALES¬ 
MAN — Young  man  with  3  to  5  years 
experience  on  medium  or  small  newspa¬ 
pers.  Six-day  afternoons  and  Sunday 
morning  newspaper.  35,000  circulation 
class.  Increasing  business  makes  It 
necessary  to  add  man  to  staff  of  seven. 
Man  selected  must  be  able  copy-writer 
and  layout  man  as  well  as  salesman. 
Permanent  job.  Growing  market. 
Pleasant  town.  Excellent  schools.  Many 
employee  benefits.  Write  fully,  stating 
salary  desired.  Give  at  least  two 
references.  Write  Advertising  Manager, 
Jackson  Citizen  Patriot,  Jackson, 
Michigan. 

ADVERTISING  SALESMAN 
EXPERIENCED  for  display  steff  top 
newspaper  New  England  state  enlarg¬ 
ing  staff.  Must  have  good  record  to 
qualify.  Prefer  man  in  30's.  Excellent 
salary  plus  bonus,  profit  sharing  and 
other  benefits.  Reply  in  confidence.  Box 
4239.  Editor  St  Publisher. 

NATIONAL  ADVERTISING  SALES¬ 
MAN,  on  his  way  up,  to  handle 
major  national  classifications.  We  want 
an  alert  and  aggressive  man  who  is 
'  anxious  and  able  to  move  into  a 
,  position  of  greater  responsibility. 

I  There  is  an  opportunity  here  for 
I  such  a  man,  with  a  brilliant  future 
I  before  him.  Give  full  details ;  educa¬ 
tion,  experience,  achievementa.  age, 
marital  status  and  present  salary 
I  bracket.  Write  Jack  L.  Collier,  Mana- 
I  ger  General  Advertising,  e/o  Courier 
and  Press,  Evansville,  Indiana. 

I  POSITION  open  for  fully  experienced 
I  advertising  salesman  with  all  qualiflca- 
I  tions.  No  beginners.  Congenial  staff, 
excellent  working  conditions.  Regular 
accounts  and  prospects.  Give  complete 
I  details  in  letter.  No  phone  calls.  Ad- 
!  dress;  I.  R.  Van  Aurmen,  Pawtucket 
Times,  Pawtucket,  Rhode  Island. 


HELP  WANTED 


Display  Advertising 


GOOD  SALARY  for  young  advertising 
salesman  on  7,800  circulation  daily. 
College  grad  preferred.  Modern,  air 
conditioned  plant.  Young  staff.  Write 
or  Phone  Nilee  Daily  Star,  Niles, 
Michigan. 


FAST  GROWING  unoppos^  daily. 
Chart  Area  6,  seeks  aggressive  retail 
display  salesman  with  solid  copy  and 
layout  experience.  Initiative,  gom) 
habits  and  ability  to  get  along  with 
co-workers  essential.  Prefer  college 
background.  Good  salary  bolstered  by 
incentive  bonus.  Group  life,  medical 
plan ;  retirement  inconje  program ; 
ideal  family  community.  This  is  a  good 
spot  for  a  real  producer.  Write  fully 
first  lett«‘r.  Box  4317,  Editor  A  Pub¬ 
lisher. 


LIVE  WIRE  Advertising  Manager 
also  one  advertising  salesman  for  bi¬ 
weekly  paper  going  daily  within  8 
months.  Send  full  information  imme¬ 
diately  Editor,  Corning  News,  Inc., 
Corning,  New  York. 


THG  LEADER-HERALD  of  Glovers* 
yille,  N.  Y.  needs  a  Display  Advertis¬ 
ing  Salesman  at  once,  a  man  who  can 
prepare  and  lay  out  good  copy.  Please 
state  experience,  salary  expected.  Write 
Robert  J.  Arnold,  advertising  direetor, 
AD  SALES  MAN  2  or  more  years 
exiierience.  some  layout  Small  daily 
progressive  city  12.000  located  on 
Strait  Juan  de  Fuca,  gateway  scenic 
Olympic  National  Park.  Fishing 
hunting  fine  schools  churches  good 
working  conditions  future  for  right 
man.  Give  all  first  letter.  John 
Schweitzer.  Evening  Newrs,  Port  An- 
geles,  Washington. 

ADVERTISING  MANAGER^ 

EXCELLENT  position  for  experienced 
advertisintr  man.  Midwest  unopposed 
daily  in  city  of  65.000.  Send  full  in¬ 
formation  in  confidence.  Our  staff 
knows  of  this  ad.  Box  4453.  Editor 
&  Publisher. 

advertising'manT^er"' 

UNUSUAL  i>p;>urtunity  for  aggressive, 
hard  hitting,  promotion  mind^  pro¬ 
ducer.  Nut  interested  in  chair  warm¬ 
ers.  Successful  applicant  must  have 
demonstrated  skill  to  achieve  and  sua- 
tain  ma.ximum  prirductiun  from  hot 
market  with  terrific  potential.  Chart 
area  6  evening  daily— 25,000.  'Top 
money  for  top  results.  Provide  com¬ 
plete  information  in  confidence.  Box 
^56.  Editor  A  Publisher. 
ADVERTISING  SALESMAN  f(H*~rapid- 
ly  expanding  Southern  California  daily. 
Oi>|>ortunity  is  unlimited,  but  you 
must  be  a  plugger.  Comfortable  future 
with  liberal  benefits.  Highly  desirable 
residential  area  and  schools.  Send  full 
particulars  as  to  age,  experience  and 
references  to  Box  4417,  Editor  A  Pub¬ 
lisher. 

ADVERTISING  SALESMAN  “needed 
immediately  by  prize-winning  weekly. 
Good  job,  good  town,  good  climate  in 
South-Central  Texas.  Write  to  Otha 
Grisham,  Seguin  Enterprise,  Box  271, 
Sw^m^  Texas. 

Al)  V  ER'TTSING  SALESMEN  ~fo7  a 
number  of  iiermanent  poaitione  with 
nationally  recognized  linage  leader 
now  in  expansion  program.  Prefer 
college  trained  men  with  advertising 
sales  exiierience.  Salary  commensurate 
with  ability,  handling  established  ac¬ 
counts  as  well  as  selling  new  business. 
Write  A.  F'.  Hall.  The  Milwaukee 
Journal,  Milwaukee.  Wisconsin,  with 
details  of  education,  experience,  and 
other  pertinent  data. 

CONNECTICUT  DAILY  wBr“add  a 
qualified  d. splay  adman  to  staff,  Flm- 
phasis  on  layouts  and  selling.  Give 
full  iiarticulars  in  your  confidential 
reply.  Box  4421,  Editor  A  Publisher. 
SMOO  ClFtCULATION  DATLY,“chart 
area  11,  nee<lH  reliable  display  adman 
who  is  well-rounded  in  layout  and 
copy.  No  congratulatory  pages  or 
i  S|>ecial  editions.  We  offer:  $100  week¬ 
ly  ;  an  exceptionally  clean,  modem 
city  in  which  to  live  and  rear  your 
family ;  fine  working  conditions ;  ex¬ 
cellent  climate  and  unexcelled  recrea¬ 
tional  facilities.  Detail  experience  and 
l)ersonal  data  in  your  letter  to  Box 
44  46.  Fkiitor  A  Publisher. 
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HELP  WANTED 

Duplay  Advertising 


HELP  WANTED 

Editorial 


HELP  WANTED 

Mechanical 


HELP  WANTED 

Free  Lance 


PREPARE  yourself  for  a  top  job 

IF  YOU  are  a  younj?,  ambitious  ad¬ 
vertising  man,  having  a  hard  time 
finding  the  right  job  because  of  lack 
of  experience,  we’d  like  to  talk  to  you. 
We  offer  you  a  position  as  advertising 
solicitor  on  a  15,000  Pennsylvania 
Daily  that  will  give  you  the  finest 
grass-roots  exjierience  in  almost  all 
phases  of  retail  advertising  and  mer¬ 
chandise  promotion.  After  two  or 
three  years  with  us,  our  men  go  on 
to  highly  paid  advertising  positions 
on  metropolitan  newspai)ers  and  in 
industry.  You  owe  it  to  yourself  to 
investigate  this  opportunity. 

Write  Box  4407,  Editor  &  Publisher. 
DISPLAY  ADVERTISING  Solicitor  11- 
30.  Man  wanted  will  be  pace  setter 
for  ad  department  on  7.000  circulation 
California  daily  not  on  coast.  At 
least  3  years  experience  required. 
Good  training  program.  Write  full  de¬ 
tails,  reference,  first  letter.  Box  4451, 

Editor  &  Publisher.  _  _ 

YOUNG  MAN  to  handle  advertising, 
small  daily.  Chart  area  6.  Good  condi¬ 
tions,  permanent,  salary  or  base  plus 
commission.  Box  4405.  Editor  &  Pub¬ 
lisher. 


Editorial 


NEWS  MAN— join  editor  and  gal 
covering  all  city,  county  news.  Use 
camera.  Direct  sixtrts  with  high  school 
youngster  help.  Desire  only_  permanent, 
top  reporter.  Advise  full  information, 
references,  ’TIMES-GAZETTE,  Shelby- 

ville,  Tennes^. _ 

A^^TANT  EDITORIAL  WRITER 
for  morning  and  afternoon  daily,  30 
to  40  years  of  age,  or  a  little  younger 
if  experienced.  Must  have  had  news 
experience  and  background  of  editorial 
writing  and  hold  conservative  views. 
Good  opportunity  and  permanent  po¬ 
sition  with  a  future  for  right  naan 
with  publishing  organization  serving 
wide  regional  territory  in  southwest 
with  large  circulation.  All  replies  con- 
fidential.  Box  4210,  Editor  &  Publisher. 
WIRE  EDITOR.  Must  be  fast  on 
heads,  know  make-up.  Position  open 
immediately  on  North  Carolina’s  fast¬ 
est  growing  daily.  Write  or  wire  G. 
Prather.  editor.  Jacksonville  Daily 
News,  Jacksonville,  North  Carolina. 
STAFF  CORRESPONIIENT— Morning 
daily  and  Sunday  100,000  needs  staff 
correspondent  in  one-man  bureau.  Car, 
camera  and  some  experience  necessary : 
good  pay,  benefits,  excellent  advance¬ 
ment  future  on  East’s  fastest  growing 
paper.  Chart  Area  2.  Send  full  details 
in  confidence.  Box  4242,  Editor  & 

Publisher. _ _ 

WANTED  :  Reporter-photographer 
from  Indiana  or  neighboring  states  for 
daily  with  11,000  circulation.  Box 

4219,  Editor  &  Publisher. _ _ 

DESK  MAN  for  a.m.  of  63,000,  chart 
area  6.  Five-day,  40-hour  week,  bene¬ 
fits.  Tell  pay  expected.  Box  4324, 

Editor  &  Publisher. _ _ 

NEWSPAPER  librarian  to  set  up 
small,  new  library  for  a.m.  in  chart 
area  6.  Write  background,  pay  ex- 
pected.  Box  4323,  Editor  &  Publisher. 
EDITOR.  Fine  mid-west  city  under 
100,000.  Excellent  opportunity  and 
salary  Furnish  complete  history.  Re¬ 
plies  confidential.  Box  4341,  Editor  & 

Publisher. _ 

“HAVE  OPENING  for  reporter  desk 
man  for  afternoon  paper.  Opportunity 
to  be  Editor  after  ability  proven.  Send 
complete  information  on  qualifications 
also  references,  to  Jim  Miner,  Banner- 

News.  Magnolia,  Arkansas.’’ _ 

NEWS  EDITOR  for  small  five  day 
morning  tabloid.  Good  salary.  Apply 
Publisher.  Northern  Wyoming  Daily 
News,  Worland.  Wyoming. 

WANTED:  Reporter  morning  paper 
Connecticut.  State  experience  age,  etc. 
Salary  expected.  Box  4340,  Editor  & 

Publisher.  _ 

WOMEN :  Society  editor,  reporters, 
and  women’s  page  editors  needed  for 
all  sections  of  the  country.  Beginners 
and  medium  experienced  persons  pre- 
ferr^.  BIRCH  PERSONNEL.  59  E. 
Madison  St.,  Chicago  2,  Illinois. 


ASSISTANT  EDITOR  weekly  news 
magazine  serving  a  major  business 
needs  assistant  editor,  25-30.  Good  sal¬ 
ary,  fine  future  for  man  who  can 
write.  Box  4433,  Editor  &  Publisher. 

EIDITORIAL  Courthouse  reporter. 
Young  man  some  exiierience,  BA  de¬ 
gree.  Must  be  energetic  with  eye  on 
future  for  expanding  San  Joaquin  Val¬ 
ley,  California  daily.  Write  full  details, 
reference  first  letter.  All  held  confi¬ 
dential.  Box  4448,  Editor  &  Publisher. 

EDITORIAL-Sports  Editor-Photograph¬ 
er,  must  be  young,  aggressive.  Man 
we  are  looking  for  wants  training  with 
a  future.  Plenty  of  hard  work  on  7,000 
circulation  California  daily,  not  on 
coast.  Give  full  details  first  letter,  ref¬ 
erence.  Write  Box  4449,  Editor  &  Pub¬ 
lisher. 

FOR  AN  OHItT MAN 
Young  man  with  newspaper  exjieri- 
ence  for  press  relations  department  of 
large  company.  Resident  of  Ohio  pre¬ 
ferred.  Knowledge  of  advertising,  radio, 
television,  photography  helpful.  Appli¬ 
cant  should  outline  educational  back¬ 
ground  and  experience  fully,  give  ref¬ 
erences,  present  salary,  and  draft  sta¬ 
tus.  Box  4406,  Editor  &  Publisher. 

GAG  WRITERS  cartoonist  needs  gag 
ideas  for  magazines.  All  categories. 
Good  rates  on  acceptance.  Box  4425, 
Editor  &  Publisher. 

REPORTER,  handle  six>rts.  wire  copy. 
Small  daily.  Prefer  single  man,  begin- 
ner  O.K.  Box  4445,  Editor  &  Publisher. 
REPOEfTER— J-Grad  with  background 
or  experience  in  midwest  or  midsouth 
preferred.  Must  be  thorough,  accurate 
and  dependable.  Camera  use  helpful. 
Good  pay.  Afternoon  paper,  college 
town.  Chart  Area  9.  Write  all  includ¬ 
ing  references,  personal  habits.  Box 
4426,  Editor  &  Publisher. 

'TV  NEWS  DIRTCTOR  n^ed  foiHfuH- 
IHtwer  station  in  large  Midwest  market, 
to  supervise  department.  Excellent  op- 
imrtunity.  Only  exiierienced  need  apply. 
Write  Box  4419,  Editor  &  Publisher. 
TV  S^O’]CTS~DIRECTOR  for  one  of 
the  Midwest’s  finest  full-power  stations, 
affiliated  with  NBC-TV,  in  a  six>rts- 
minded  area.  Unlimited  opportunities. 
Write  KWWI^’TV,  Waterloo.  Iowa.  _ 
WE  ARE  looking  for  two  reporters 
from  0  to  3  years  experience,  for  work 
with  promising  new  <nnall  city  Georgia 
daily.  Work  will  include  general  as¬ 
signment  reporting  and  photography. 
Men  or  women.  Box  4447,  Editor  & 
Publisher. 

YOUNG  MAN  with  knowledge  of  news- 
paiier  advertising  and  ability  to  report 
and  write  news.  Journalism  graduate 
I)referred.  Chart  Area  No.  2.  Box 
4416.  Editor  &  Publisher. 

"YOUNG  MAN  with  minimum  one  year 
experience  for  police  beat  and  general 
assignment  on  25,000  circulation  West 
Texas  afternoon  and  Sunday  daily  in 
city  of  50.000.  Give  details  and  refer¬ 
ences  to  Jim  Scott.  Managing  Editor, 
The  American,  Odessa,  Texas.’’ 


Mechanical 

COMPOSING  ROOM  foreman  for  8 
machine  shop-  cost  conscious  ’ITS  ex¬ 
perience — open  shop,  eastern  daily — 
excellent  opportunity.  Box  4444,  Elditor 
&  Publisher. 

EXPERIENCED  PRINTERS7“  Open 
shop  conditions.  Young  men  between 
ages  21  to  .50  who  have  had  at  least 
4  years  experience  in  the  printing 
trade  are  eligible.  Must  be  comi>etent 
ns  an  ad  comiwsitor,  linotyi'te  operator, 
ad  mark  up  or  make  up.  Excellent 
working  condition — 37'^  hours  per 
week — 5  dav  week.  Dav  $103.75  ))er 
week.  Night  $108.7.5.  $9,000  life  insur¬ 
ance.  complete  hospitalization,  liberal 
tiension  plan.  2  weeks  paid  vacation 
after  1  year,  3  weeks  paid  vacation 
after  5  years  -  6  holidays  per  year. 
Company  cafeteria  and  many  other 
excellent  benefits.  If  you  meet  the  above 
requirements  you  are  interested  in  this 
position.  ITU  Local  238  now  on  strike. 
Write  giving  iiersonal  and  employment 
history  to  Oklahoman  and  Times.  .500 
North  Broadway,  Oklahoma  City.  Okla. 
PRE.SSMAN.  Rotary  press,  good  pay. 
Write  extterience  and  age.  New  York 
City.  Box  4432,  E<litor  &  Publisher. 


Wanted 

A  COMBINATION  stercotyper  and 
pressman  or  a  tubular  stereotyi)er  on 
a  16  page  standard  Duplex.  New  scale 
just  signed  $100  per  37%  hour  week, 
2  weeks  vacation,  at  least  2  weeks 
sick  leave,  6  paid  holidays,  $4000  life 
insurance  and  Medical  &  Hospitaliza¬ 
tion,  which  the  management  pays 
part.  This  country  would  be  paradise 
for  middle  westerner,  town  around 
35.000,  mild  winters  and  beautiful 
summers,  not  hot  and  stuffie.  For 
more  information,  write 

Gene  Denton 
Press  Foreman 
Herald  &  News 
Klamath  Falls,  Oregon 


Promotion — Public  Relations 


SELL  YOUR  feature  material  to  thi 
huge  house  organ  field.  3.000  hoaa 
organs  buy  I  Payment  from  $10  tt 
$100  for  single  photo-and-caption  fia. 
tures.  Free  information.  Gebbie  Prw 
Services,  19  East  48,  N.  Y.  C,,  N.  T. 


Salesmen 

OPPORTUNITY  with  leading  new^ 
paper  publishers’  representative  for 
aggressive  feet-on-the-ground  newapi. 
per  salesman.  Rapid  advancement  pot- 
sible.  Age  27-83.  Furnish  complete 
details,  education,  employment,  hok 
bies,  extra-curricular  activities,  tn4 
salary  required.  Do  a  selling  job  a 
your  letter.  Write  Box  4313,  Editor 
&  Publisher. 


INSTRUCTION 


PUBLIC  RELATIONS— National  trade 
association  located  downtown  Nrw 
York  requires  Public  Relations  man, 
about  30,  several  years  solid  writing 
experience,  news  or  magazine.  Some 
Public  Relations  experience  desirable, 
also  familiarity  radio,  television,  pub¬ 
lication  design.  One-man  staff,  good 
starting  salary,  attractive  future.  Re¬ 
ply  Box  4339,  Editor  and  Publisher. 


AN  OPPORTUNITY 

A  “BLUE  CHIP”  manufacturer.  Chart 
Area  9,  has  a  good  spot  for  a  good 
writer.  He  need  know  nothing  about 
our  business  now  provided  he  can  whip 
a  new  situation  into  shape  rapidly  and 
surely.  He  needs  to  be  intellectually 
curious — a  striver  who  can  turn  in 
1.000  good  words  a  day.  Five  day  week 
and  excellent  benefits,  including  re¬ 
tirement,  and  annual  review  for  merit 
raise.  We  will  start  you  at  more  than 
you  are  making  if  you  are  our  guy 
and  will  pay  your  interview  expenses 
here.  Make  your  whole  pitch  in  your 
first  letter  and  include  samples.  Our 
entire  public  relations  staff  knows  of 
this  advertisement.  Reply  to  Box  4420, 
Editor  &  Publisher. 


Syndicate  Salesmen 


_ Classified  Advertising 

UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE... 
BETTER  YOUR  FUTURE  with  tkt 
Howard  Parish  Classified  Advertisiat 
Course.  20-week  classified  correspond 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals.  selling  ind 
copywriting  methods  which  are  pit 
into  practice  immediately  for  fast  ud 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  pen 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  I  Fuli  20-week  course 
I  including  personal  guidance)  id. 
Registration  $12  i>er  enrollee— balanee 
$3  fier  enrollee  i>er  week  for  16  weeks. 

Enroll  today  or  re<iuest  full  data  bp 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  divisnon  of  Howard  Parish  Tested 
Want  Ad  Sellinfi!  Plans. 

2900  N.W.  T9th  St.,  Miami  47,  Florida. 
'■■■  —  - 

SITUATIONS  WANTED 


A  top  syndicate 
is  looking  for 
a  top  salesman 


Administrative 


TOP  MAN  here.  Publishers  1 10  to  24, ■ 
000  circulation)  wanting  to  brightei 
sheet,  increase  linage,  up  circulstios 
can  secure  live-wire.  13  year,  large 
Canadian  daily  stringer  to  desk.  Work¬ 
ing  but  looking  for  top  simt  with  fu¬ 
ture.  Box  4422,  Editor  &  Publisher. 


1 


IF  YOU  have  a  proved  record  of  suc¬ 
cess  in  selling,  preferably  in  the  news- 
pa|)er  business  or  its  allied  fields,  this 
may  be  your  opportunity  to  move 
ahead.  H  you’re  a  go-getter,  looking 
for  an  organization  that  recognizes  and 
rewards  talent,  tell  us  about  yourself. 
Send  resume  with  age  and  salary  ex- 
iwctations  to  Box  4402,  Editor  &  Pub¬ 
lisher.  N,  Y. 


Circulation 


CIRCULA'nON  MANAGER.  Compists 
knowledge  of  all  phases.  Well  know, 
in  newspaper  circulation  field.  Nevsr 
unemployed  and  can  furnish  best  of 
references.  Ready  to  make  chann  tor 
Itersonal  reasons.  Box  4124,  Editor  4 
Publisher. 


EDITOR  &  PUBLISHER'S  CHART  AREA  ! 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


t 
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SITUATIONS  WANTED 


Circulation 


assistant  Circulation  Manager  or 
Circulation  Manager,  10  years  experi¬ 
ence  on  large  and  small  dailies.  Pro¬ 
motion  minded,  know  all  phases,  ABC, 
etc.  Excellent  record,  good  references, 
family  man,  32  years  old.  Looking 
for  an  opportunity  in  any  location. 
Immediately  Available.  Address  Box 

4JS4,  Editor  A  Publisher. _ 

CIRCULATOR — Former  Assistant  Cir¬ 
culation  Manager  of  Large  Metro¬ 
politan  Evening  and  Sunday  News¬ 
paper  in  Chart  Area  6,  with  thorough 
experience  in  every  phase  of  Circula¬ 
tion,  desirous  of  making  connection ; 
can  relocate — Available  at  once.  Box 
4310.  Editor  *  Publisher. 

experienced  ctrculation  man¬ 
ager  Ten  years  circulation  experi¬ 
ence.  Seven  years  as  circulation  man- 
amr.  Age  43,  Family  man.  Desires 
connection  with  daily  with  good  cir¬ 
culation  |)otential  wanting  circulation 
results.  Member  Mid-West  Circulation 
Managers  Association  and  Oklahoma 
Press  Association.  Chart  Area  8-9-10. 
Box  4400,  Elditor  &  Publisher. 


Clattified  Advertiting 


CLASSIFIED  manager-street  man,  ex¬ 
perienced  all  fields.  Outstanding  pro¬ 
ducer.  Solid  character.  Anywhere  west 
or  midwest.  Box  4408,  Editor  &  Pub¬ 
lisher. 


SALESMAN — Display,  Classified,  medi¬ 
um  daily,  strong  weekly.  California. 
Experienced,  good  acceptance.  Inter¬ 
view.  Box  4427,  Editor  &  Publisher. 


Dinplar  Advertising 


ADVERTISING  promotion  manager, 
32,  married,  family,  auto,  8  years 
experience  display  and  classified,  chart 
area  3 — prefer  Florida — no  exaggerated 
claims,  conscientious  worker.  Box  4308, 
Editor  t  Publisher. 


RADIO  Advertising  Manager-Salesman 
seeks  position  good  weekly  newspaper, 
chart  area  3  or  4.  IS  years  radio 
advertising,  one  year  newspaper.  Can 
come  for  interview.  Box  4301,  Editor 
k  Publisher. 


YOUNG  A-1  ADVERTISING  MAN 
with  6  years  experience  on  daily  news¬ 
papers  seeks  opportunity  in  Colorado. 
Wyoming  or  Montana.  Handle  all 
phases  local,  national,  display.  Mar¬ 
ried,  college  degree.  Now  employed  in 
Colorado.  Eugene  J.  Market.  General 
Delivery.  Gunnison,  Colorado. 


ADMINISTRATION  problems  in  your 
advertising  deimrtment?  Here's  your 
solution!  Successful  quarter-century 
background  in  12.000  fo  15.000  daily 
and  Sunday  field.  Top  sales  producer, 
successful  |>ersonnel  training,  excel¬ 
lent  public  relations  and  community 
service.  Married,  sober,  deivendable. 
Prefer  chart  areas  2.  3  and  6  but 

sound,  iiermanent  connection  is  most 
important.  Box  4442,  Editor  &  Pub¬ 
lisher. 


Editorial 


FEATURE  WRITER. 

feature  page  editor  with  more  than 
two  years  on  large  West  Coast  subur- 


rel^te  in  New  York  metropolitan 
which  he  knows  intimately.  Avail¬ 
able  after  November  16.  Box  4036. 
Editor  A  Publisher. 


-.sea..*  aia/uo«r,  k/tll  I  laUDr. 

Box  4126,  Editor  A  Publi»her. 
ABLE,  competent,  experienced 
de»kman  available  now. 

_ Box  4215,  Editor  A  Publisher 


FOR  THE  RIGHT  JOB 


Penence;  writinfc.  research, 
•na  picture  editintr  sained  or 
politan  daily  and  leadinsr 


I  «18.  1 
EDI' 


uepariments  and  Capitol 
roven  talent  for  organization 
Mministration.  Interested  in  edit, 
public  relations  or  similar  s 
samples  on  request. 

Editor  &  Publisher. 

editor  8c  publisher  for  October  22,  1955 


SITUATIONS  WANTED 

Editorial 

NEWSMAN,  34.  with  12  years’  ex¬ 
perience  on  solid.  35,000-circulation, 
7-day  daily,  seeks  newspaper,  maga¬ 
zine  or  public  relations  position.  Ex¬ 
perience  includes  copy  editing,  make-  1 
up,  general  reporting,  featuring  writ¬ 
ing  and  radio  newswriting  and  news¬ 
casting.  Prefer  Chart  Areas  2,  3.  4. 

12.  Box  4137,  Editor  A  Publisher. 

NEWSPAPER  EDITOR  with  experi¬ 
ence  only  40  years  in  all  phases  of 
the  business  could  provide  is  available 
immediately.  Also  his  wife,  thoroughly 
experienced  in  all  phases  editorial 
work,  is  available  to  make  up.  if 
needed,  man  and  wife  team.  Chart 
Areas  2  or  3  preferred.  Harry  Nason, 
Enterprise.  Saranac  Lake,  N.  Y. 

NEWSPAPER  EDITOR  with  topflight 
editorial  and  executive  ability  and 
knowhow  is  available  immediately.  Can 
offer  40  years  of  experience,  best 
references.  Chart  Areas  2  or  8  pre¬ 
ferred.  Harry  Nason.  Enterprise, 
Saranac  Lake,  N.  Y. 

REPORTER — five  and  a  half  years 
reporting,  editing.  27,  BJ,  married, 
vet.  wants  reporting  job  on  large  or 
medium  daily  anywhere  except  mid¬ 
west.  Now  employed,  best  references. 
Extra  good  on  city  hall,  labor,  fea¬ 
tures.  SDX.  Box  4225,  Editor  A  Pub¬ 
lisher. 

DESK,  telegraph  or  TTS.  vet.  36, 
married,  B.A.,  B.J.,  SDX.  desires 
relocate,  best  references  including 
present  employer,  Norman  Cantor  c/o 
Ledger,  Columbus,  Georgia. 

NEWSPAPERWOMAN  seeks  report¬ 
ing  or  feature  writing  job.  Five 
years  daily  and  we<-kly  exi)erience. 
eollege  degree,  25.  Box  4321,  Editor 

A  Publisher. 

NEWSPAPER  women  seasoned  fea¬ 
ture  writer  offers  initiative,  aware¬ 
ness  to  metropolitan  desk.  Box  4325, 
Editor  A  Publisher. 

NEWS.  RADIO  EXECUTIVE,  retired, 
available  part-time  Chart  Area  3,  4. 
Congenial,  cooperative,  active.  Box 
4332.  Editor  A  Publisher. 

POLICE  and  federal  reporter,  18 
months  top  medium  seeks  job  with 
real  challenge.  J  srad.  Vet.  29,  single. 
Box  4328,  Editor  A  Publisher. 

REPORTER,  28,  varied  background. 
J'School.  labor,  education  city  hall, 
vet,  married.  Chart  areas  1,  2,  3.  11, 
12.  Box  4326,  Editor  A  Publisher. 

SPORTS  EDITOR 

Went  to  work  on  small  daily  to  get 
experience.  Have  same  now.  Want  job 
on  larger  paper  with  liberal  editorial 
policy  and  good  pay  rate.  Know  all 
sports.  Can  handle  wire.  Will  turn 
out  sports  features  with  reader  in¬ 
terest.  Go  anywhere  if  job  is  right. 
Box  4333,  Editor  A  Publisher. 

WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
i  magazine  personnel.  Birch  Personnel, 
National  Newspaper  Service,  69  E. 
Madison,  Chicago  2.  Illinois.  CEntral 
6-6670. 

TOP  GRADUATE.  large  state  uni¬ 
versity,  26.  Masters  in  political  science. 
SDX.  PBK.  Wife,  daughter.  College, 
Army  editor,  some  free  lance,  with 
essential  knowhow  in  news  features, 
rewrite,  makeup,  editorial  writing. 
No  darkroom  hand,  but  can  use 
camera.  Leaving  Army  February  1. 
Will  go  anywhere  for  challenging  job. 
Box  4329,  Editor  A  Publisher. 

YOUNG  (23)  writer  seeks  position 
in  newspaper,  magazine,  public  rela¬ 
tions.  College  grad;  single;  veteran, 
have  Army  newspaper  experience, 
news,  sports,  features.  Box  4307,  Edi¬ 
tor  A  Publisher. 

i  NEWSMAN,  29,  five  years  experience, 
j  wants  public  relations  or  industrial 
writing  post  Chart  Area  6.  Box  4336. 

1  Editor  A  Publisher. 

★ACCURATE.  objective. 

1  nll-round  reimrting.  Sam- 

1  pies.  Box  4439,  ^itor  A 

1  Publisher. 

EDITOR.  REPORTER.  >9,  8  years 

1  metropolitan  newspaiters,  magazines. 

1  Now  edits  national  trade  publications. 
Knows  auto  industry,  business,  politics; 
handles  S|>eed  Graphic.  Seeks  spot  big 

1  city  daily,  news  service.  Chart  Areas 
I,  2,  12.  Box  4455,  Editor  A  Publisher. 

SITUATIONS  WANTED 


Editorial 


standard  and  tabloid  makeup 


2.  B.S.  in  J ;  year  experience 


1  year's  experience  on 
daily,  seeks  job  in  or 


composing  room.  Know 


120  Milligan  PI.,  So.  OranRe,  N.  J. 
5-9553. 


weeklies,  dailies.  seekinR  position  with 
future  in  Chart  Area  1  or  2.  Box 
4437,  Bkiitor  A  Publisher. 


EDITOR  available.  Top  weekly  recent¬ 
ly  sold.  Dally  and  weekly  experience. 
Editor  of  9,000  daily.  Best  references. 
Chart  Area  1  or  2.  Box  4431,  Editor 
A  Publisher. 


FEATURE  ASSIGNMENTS  wanted  by 
Journalist  couple  takinR  2  months 
freiRhter  trip  from  Japan  to  Europe. 
Details  on  request.  Box  4423,  Editor 
A  Publisher. 

f6^ER~ W^K'LY  "Editor-pubfisher. 
daily  exiierience,  vet,  sincrie.  younR, 
seeks  e<litoriat.  rewrite  or  desk  on  live 
daily  in  chart  areas  2  or  4.  Available 
immediately.  Accurate  and  reliable. 
Good  references.  Write  P.O.  Box  703. 
New  Canaan,  Conn. 

FULBRTGHT  student  returned  from 
Europe  seeks  position  on  editorial  staff 
of  maRazine  or  newspaper  offerinR  op¬ 
portunity  to  learn  and  advance.  MA 
decree,  2.5  years  old.  sinRie.  Box  4409, 
Editor  A  Publisher. 

HARDIwORKING  TALENT.  Copyedi¬ 
tor,  2  yearw  experience.  Polish  him. 
Ret  A-1  permanent  asset  for  your  mid¬ 
dle-size  daily.  Fast  sharp  heads,  clear 
copy.  Married,  vet.  Chart  area  1.  2. 
3.  Box  4412,  Editor  A  Publisher. 
LONG  EXPERIF^ED“  N^SMANT 
feature  writer  and  church,  school,  sr- 
riculture,  fraternal  and  ])ersonality 
sketch  ex|iert.  5?iplf  starter  in  your  city 
room  or  si>ecial  article  writer.  Write 
Box  4429.  Eil'tor  A  Publisher. 


MATURE  WOMAN,  experienced  house- 
orRan  editor,  layout,  puhlic  relations, 
radio  script,  textbook  revisnon.  abstract- 
inR  technical  rer>ort,s.  captions. 

Box  4411.  Editor  A  Publisher. 

NEWSMA^EATURE  WRITER 
RICHLY  experienced  newsman.  21 
years  feature  specialist:  entertainment. 
reliRion,  school,  convention,  fraternal 
editor:  personality  sketch  expert  and 
editorial  feature  man.  4*4  Years  J 
school  trainine  and  21  years  to  learn 
way  around  Citv  Room.  Immediately 
available.  Box  442J1,  Editor  A  Publisher. 
R^ORTCR  ^ye^s“AF.  PIO  experi¬ 
ence.  1  year  metropolitan  daily.  SinRie, 
23,  seeks  job  overseas  of  New  York 
Citv.  Box  4454.  Editor  A  Publisher. 
REPORTER,  seven  years  metropolitan 
experience  in  midwest,  wants  news¬ 
paper  work  In  midwest  or  west  coast. 
Have  done  rewrite.  |>olice.  assiRnment, 
beats.  Now  located  in  West.  IVix  4443. 
Fd'tor  A  Publisher. 

REPORTER  younR  woman  3  years  part 
time  small  newKpayier  experience  in- 
cludinR  editinR  news  and  feature  writ- 
inR.  Prefer  chart  area  4.  Have  samples. 

!  Box  4414.  Eflitor  A  Publisher. 

I  WIRE  service  bureau  manaRer.  32, 

'  wants  editorial  writine  or  capitol- 
.  political  reportinR  job.  Nine  years  ex- 
i  perlence  and  still  on  way  up  in  present 
,  job.  hut  w’ould  prefer  to  w’ork  for  news- 
I  parser.  Box  4434.  Editor  A  Publisher. 
YOUNG  NEWSMAN'  2  years  experi¬ 
ence  all  beats,  sports  ^itor,  pboto- 
Rranher.  Seeks  relocate  modium-larRe 
1  da'Iv.  ColleRe  Rrad.  25.  married.  Box 
4440.  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


Wanted:  48  Hour  Week 

ACTING  Managing  Editor  has  been 
working  72  hours  on  understaffed  A.M. 
with  80,000  circulation.  Wants  job  on 
staff  of  Chart  area  4  or  5  Circulation 
15,000-30,000  daily.  Writer,  deskman. 
makeup — IT  years  experience  all  con¬ 
ceivable  branches.  Best  references  pres¬ 
ent  employer.  College  man,  88,  mar¬ 
ried  17  years,  two  children.  Have  al¬ 
ready  given  notice.  No  objection  to 
foreign  service.  Best  offer  first  letter, 
please,  as  want  immediate  connection. 
Write  Box  4424,  Editor  &  Publisher. 
WIRE,  copy  desk.  reix>rting  experience. 
Some  free  lance,  photography.  A.B., 
M.A.  in  journalism.  Vet,  single,  27. 
Chart  area  6.  Consider  related  fields. 
Box  4441,  Editor  &  Publisher. 


Mechanical 


PRODUCTION  MANAGER  with  good 
record,  now  employed,  wishes  to  make 
change.  Experience  large  and  small 
papers.  Box  4302,  Editor  A  Publisher. 

Superintendent';  Foreman  tm 

Daily  by  competent  midwest  printer. 
Exiwrienced  all  departments  including 
Teletype  and  Pressroom.  Conscientious 
leader  with  proven  low  page  costs. 
Ojten  or  union  shop.  Available  now. 
E.  Koynen.  1717  Walker  St..  Seattle 
44,  Wash.  Phone  FRanklin  8967. 


Photography 


PHOTOGRAPHER— 27.  married,  look¬ 
ing  for  permanent  change.  Own  all 
equipment.  Travel  anywhere.  Three 
years  daily  experience.  Fairchild  Op¬ 
erator.  Write  Box  4140,  Editor  A  Pub- 

lisheiv _ 

PUBLISHED  pictures,  black  and  white, 
color,  in  leading  Midwest  papers,  soma 
magazines.  Single,  24,  draft-exempt. 

I  Available  November  1  for  photo  job 
:  with  picture-conscious  publiration.  Can 
travel.  Have  own  equipment,  car.  Box 
4216.  Editor  A  Publisher. 
PHOTOGRAPHER-REPORTER.  21, 
single,  desires  position  with  small 
daily  in  Chart  Area  6.  Has  camera, 
car.  Box  4327.  Editor  A  Publisher. 
PHOTOGRAPHER  desires  post  with 
West  Coast  daily  (California  pre¬ 
ferred).  Photo-journalism  graduate,  26, 
single.  Have  complete  Spe<'d  Graphic 
equipment,  car.  Spent  16  months 
European  travel,  study  with  French. 
English  newspapers.  Speak  French. 
Worked  8  months  Uniontown,  Penn¬ 
sylvania  AP-UP  papers.  Completed 
Army  tour  of  duty.  Hard  work  de¬ 
sired — thrive  on  it  I  Top  references. 
Write  Jay  H.  Auslander,  Jr.,  Brooks 
Institute  of  Photography,  Santa  Bar- 
I  bara,  California. _ 

I  PHOTOGRAPHER,  22.  veteran :  work 
I  published  American  and  foreign  lan- 
I  guage  dailies.  15  months  experience 
;  all  phases  photography  for  Army  news¬ 
paper.  Seeks  position  newspaper,  maga¬ 
zine.  Box  4305,  Editor  A  Publisher. 


Promotion — Public  Relatione 


IF  IDEAS  POWER  YOUR  BUSINESS 
I’m  your  public  relations  writer. 

'  Helped  op  tradepaper  circulation  50% 
with  original  stories.  Sold  N.  Y. 

I  TIMES  Magazine  Sunday  sections  15 
articles.  Wrote  award-winning  annual 
reports.  Box  4240.  Editor  A  Publisher. 
PU^LJC  RELATIONS  DIRECTOR. 
35.  Ex-Newsman,  Experienced  in 
Writing.  Editing  and  Promotion,  Now 
j  employed  by  Metropolitan  University, 

I  Seeks  Position  in  Industry.  Box  4330, 

Editor  A  _ 

I  COMPANY  PUBLICATION.  TRADE 
'  MAGAZINE  OR  NEWSWRITING- 
;  SALES  PROMOTION  WORK.  Quali¬ 
fied  by  6  years’  newspaper  experience. 

I  Use  news  camera.  Experience  in  ad 
I  solicitation  and  layout.  College  gradn- 
:  ate,  marrif>d,  one  child.  33,  locate  any- 
I  where  East.  Wm.  Siegrist  11  Old  Club 
House  Rd.,  Old  Greenwich.  Conn,  or 
I  Phone  TEnnyson  4-1840. 

^  YOUNG~W^OMA~N,^J-Grad.  public  "re^ 
lations  e.x|ierienre  with  large  Univer¬ 
sity.  5  Years’  free  lance,  feature  ar¬ 
ticle  sales,  wants  writing,  public  re¬ 
lations  job  in  Chart  Area  1.  2.  Best  ref¬ 
erences.  Box  4410,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  BroMn 


In  Pittsburgh,  Pa.,  the  Boil-  gun,  the  Davenport  (Iowa) 
ermakers  Union  advised  a  Times  and  Morning  Democrat. 
newspaper  that  any  future  An  ITU  strike  against  these 
articles  about  the  union  would  papers  began  in  December,  1952, 
have  to  be  “sanctioned”  by  the  when  composing  room  workers 
union  before  publication.  walked  out  because  of  man- 

In  Rock  Island,  Ill.,  the  Illi-  agement’s  refusal  to  agree  to 


nois  Federation  of  Labor  con-  contract  demands  over  new 
vention  barred  reporters  and  typesetting  processes.  The  four 


photographers  of  four  newspa-  papers  continued  to  publish 


pers  because  one  union  (the  In-  and  have  contractual  relations 
ternational  Typographical  Un-  with  three  other  unions. 


ion)  insists  a  strike  still  exists 
against  those  papers. 


The  union  action  in  barring 
reporters  and  photographers 


We  hope  these  incidents  are  from  the  convention  floor  is 


not  indicative  of  ignorance 
among  labor  leaders  as  to  the 


coercion  of  the  worst  sort  at¬ 
tempting  to  set  conditions  under 


rights,  duties  and  responsibili-  which  newsmen  will  be 
ties  of  the  press  to  report  the  cepted.  It  could  not  have  been 
news.  Some  of  the  more  en-  worse  if  the  unions  had  as- 


lightened  labor  leaders  ought  to  seited  they  would  permit  no 


set  these  people  straight. 


The  letter  to  William  Lampe, 


newspaper  to  cover  their  meet¬ 
ing  unless  it  was  completely 
unionized,  or  that  no  reporters 


editor  of  the  Pittsburgh  Sun-  would  be  admitted  who  were 


Telegraph,  read:  “Please  be 
advised  that  any  articles  ap- 


not  members  of  the  newspaper 
Guild  or  some  other  I'eporter’s 


pearing  in  your  paper  in  the  organization. 


future,  conceiTiing  Boilermakers 
Local  Union  No.  154,  Pitts 
burgh,  Pennsylvania,  will  have 


The  union  affiliation  of  a  re¬ 
porter  or  his  employer  has  no 
bearing  on  their  qualifications 


to  be  sanctioned  bv  the  office  of  to  report  and  publish  the  news. 


Boilermakers  Union  Local  154 
before  they  are  published.  I 
would  appreciate  an  acknowl¬ 
edgement  of  this  letter.  Thank- 


The  misguided  union  repre¬ 
sentatives  attending  that  state 
meeting  apparently  believed 
that  news  of  their  organization 


ing  you  for  your  cooperation  something  they  could  control 


in  this  matter,  1  am.  Very  Truly 
Yours,  Paul  J.  Mauer,  business 
manager.  Boilermakers  Union 
Local  No.  154.” 

The  Sun-Telegraph’s  ac¬ 
knowledgement  was  to  publish 
a  photograph  of  the  letter  three 


and  hand  out  to  whomever  they 
favor.  They  never  heard  of 
“public  interest,”  or  if  they  did 
they  have  subordinated  it  to 
their  own  private  interest. 


Alex  H.  Washburn,  editor 


columns  wide  on  its  editorial  and  publisher  of  the  Hope 


page  under  the  heading  “An 
Impudent  Letter. 


(Ark.)  Star,  in  preparing  for 
National  Newspaper  Week 


‘If  he'  imagines  the  Sun-  address  to  his  local  Kiwanis 


Telegraph  will  come  obsequious-  club,  did  a  little  research  on  a 


ly,  hat  in  hand,  to  beg  his  or-  famous  quotation — “The  pen  is 
ganization’s  imprimatur  before  mightier  than  the  sword.” 
printing  any  legitimate  news  tends  to  make  the  press 

concerning  Boilermakers  Local  appear  to  be  the  sole  custodian 
Union  No.  154,  his  education  of  good  government,  he  said, 
has  been  sadly  neglected,”  the  when  as  a  matter  of  fact  the 
newspaper  said.  full  text  of  the  quotation  puts 

“So  long  as  freedom  of  the  an  equal  responsibility  on  the 
press,  guaranteed  by  the  U.  S.  people. 


Constitution,  endures,  the  Sun- 
Telegiaph  will  let  no  one  dic¬ 


tate  what  we  shall  or  shall  not  burn  found; 


What  Baion  Lytton  wrote  in 
“Richelieu”  was  this,  Mr.  Wash- 


publish. 

That’s  telling  him!  The  un¬ 
ion  attitude  resembles  that  of 
many  government  officials  who 
feel  that  newspapers  ought  to 
publish  only  what  they  are  told. 


EDITOR  &  PUBLISHER  CALENDAR 


T 


Oct.  24-2S— Newspaper  Advertising  Executives  Association, 
ing,  Parker  House,  Boston. 

Oct.  24-28 — Seminar  on  Newspaper  Design,  conducted  by  Gilbart 
T.  Farrar,  sponsored  by  Mergenthaler  Linotype  Co.,  Internatiotnl 
House,  New  Orleans. 

Oct.  27-29 — West  Virginia  Press  Association,  fall  mooting,  Hotil 
Pritchard,  Huntington,  W.  Va. 

Oct.  27-29 — Illinois  Press  Association,  90th  annual  convention, 
Hotel  Orlando,  Decatur,  III. 

Oct.  28-29 — Missouri  Press  Association,  annual  convention.  Hotel 
President,  Kansas  City,  Mo. 

Oct.  28 — American  Society  of  Newspaper  Editors,  board  of  direc¬ 
tors  meeting.  New  Orleans,  La. 

Oct.  29-Nov.  3 — Inter-American  Press  Association,  annual  meet¬ 
ing,  St.  Charles  Hotel,  New  Orleans,  La. 

Oct.  30 — ^Washington  and  Oregon  Associated  Press,  joint  meet¬ 
ing,  Portland,  Ore. 

Oct.  30-Nov.  I — American  Association  of  Sunday  and  Feature 
Editors,  8th  annual  convention,  Associated  Press  headquarters,  Ne« 
York  City. 

Oct.  31-Nov.  2— Association  of  National  Advertisers,  26th  annua'  , 
meeting.  Hotel  Plaza,  New  York  City. 

Oct.  31 — New  York  State  Associated  Press  annual  meeting,  Syra-  r 
cuse  Hotel.  Syracuse,  N.  Y. 

Oct.  31-Nov.  4— American  Press  Institute  seminar  for  Circulation 
Columbia  University,  New  York  City. 

Nov.  3-4— Atomic  energy  seminar  for  news  and  editorial  writerj 
of  Georgia  and  South  Carolina,  Augusta,  Ga.  | 

Nov.  6-8 — Central  Regional  National  Newspaper  Promotion  As-  I 
sociation  convention,  St.  Paul  Hotel,  St.  Paul.  Minn. 

Nov.  7 — National  Association  of  Real  Estate  Editors,  Naree  suite 
Hotel  Commodore,  Now  York  City. 

Nov.  7 — Kansas-MIssouri  Associated  Press  Associations  joint  meet 
Ing,  Kansas  City,  Mo. 

Nov.  9 — Audit  Bureau  of  Circulations,  Planning  Committee  Con 
feronco,  Sheraton-Mount  Royal  Hotel.  Montreal,  Canada. 

Nov.  9-12 — Sigma  Delta  Chi,  46th  national  convention,  Sheraton 
Hotel,  Chicago.  I 

Nov.  12-13 — Oklahoma  Press  Association,  Fall  Advertising  Clinic  * 
Biltmore  Hotel.  Oklahoma  City,  Okla. 

Nov.  13-15 — Texas  Circulation  Managers  Association,  41st  annual 
convention,  Menger  Hotel,  San  Antonio,  Texas. 

Nov.  14-16— Public  Relations  Society  of  America,  national  con 
ference,  Ambassador,  Los  Angeles.  Calif. 

Nov.  16-19 — Associated  Press  Managing  Editors  Association,  con¬ 
vention,  Broadmoor,  Colorado  Springs,  Colo. 


Strike  Fails  To  Close 
Oklahoma  City  Papers 

Oklahoma  City 


The  Daily  Oklahoman  and  the 
Oklahoma  City  Times  are  con¬ 
tinuing  to  publish  as  usual 
in  spite  of  a  strike  of  140  com¬ 
posing  room  employes  that  be¬ 
gan  Oct.  17. 

The  International  Typo¬ 
graphical  Union  went  on  .strike 
against  the  Oklahoma  Publish¬ 
ing  Company,  claiming  a  lock¬ 


out  against  members  when  th* 
publisher  of  the  two  newspa¬ 
pers,  E.  K.  Gaylord,  declared 
an  open  shop  policy. 

A  company  spokesman  said 
union  members  walked  out  over 
a  disagreement  over  the  number 
of  apprentices  to  be  employed 
and  the  use  of  photographic 
composition  processes.  The 
management  said  it  had  as¬ 
surances  that  the  stereotypers, 
pressmen  and  photoengraven 
would  not  join  the  walkout. 


HlUO  KlinDdI 


A/a^oiiaiot 


“Beneath  the  rule  of  men 
entirely  great 
The  pen  is  mightier  than 
the  sword.” 

The  Arkansas  editor  said  he 
dedicated  the  full  quotation  to 
’"  *  *  a  free  pr'ess  working  shoulder- 

The  newspapers  affected  by  to-shoulder  with  a  free  people 
the  Illinois  Federation  of  Labor  — “for  the  quotation  plainly 
resolution  were  the  Moline  states  that  one  doesn’t  live 
Dispatch,  the  Rock  Island  Ar-  without  the  other.” 
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Standouts  for  Speed 


Awntig  cats,  it’s  the  Cheetah.  In  running 
doirn  swift  game,  he’s  been  known  to 
reaeh  speeds  of  70  niphl 

In  the  composing  room,  it’s 


the  Linotype  COMET! 


Tlic*  Linotype  Comet  ean  cast  slugs  faster  than  any  |x*rson 
or  mechanical  device  can  ojX'rate  its  keyboard.  It’s  engi¬ 
neered  lor  speed  that  more  than  meets  the  heaviest 
production  loads. 

The  Comet  also  is  unmatched  for  desitjn  sim- 
plicity  that  saves  valuable  maintenance  time. 

I  or  example,  the  keylx)ard  and  front 
swing  open  quickly  and  easily— an  exclu-  . 

sive  Comet  feature,  and  the  keyl)oard  frame 
with  the  “ee  ”  attachment  can  be  lifted  out  as 
a  unit,  opening  the  machine  from  front  to 
hack  for  sjTcedy  lubrication  and  insjxction 
of  assemblies. 

i\o  wonder  the  Comet,  the  fastest  setting  straight 
matter  machine  in  the  world,  is  also  the  fastest  selling,  a 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

S^t  in  Fairfiritt  yfettinm  nnti  Si*ar1nm 

A9enci9f:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 
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Put 


more 


color  in  the 


power-packed 


CLEVELAND  PRESS 


October  is  opportunity  month  for  those 
alert  advertisers  who  are  aware  of  the 
pulling  power  of  full  color  in  Cleveland’s 
favorite  newspaper  —  The  Cleveland  Press. 
Addition  of  four  full  press  units  and  ten  super¬ 
imposed  color  cylinders  will  more  than  double 
the  amount  of  color  that  can  be  published  on 
any  day.  Eight  full-color  and  eight  2-color 
pages  will  be  possible  in  papers  up  to  80  pages. 
On  days  when  more  than  80  pages  are  re¬ 
quired,  sixteen  2-color  pages  can  be  published, 
up  to  the  new  press  capacity  of  96  pages. 

Now  you  can  add  the  impact  value  of  your 
products  in  their  own  natural  colors  to  the 
recognized  power  of  a  great  newspaper.  You’ll 
get  the  result  you  want.  More  sales! 
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